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Rou h Proofs 


Philco is broadcasting from Sta- 

tion EAQ, Madrid. Isn’t that the 
place where the national pastime 
of throwing the bull? 


consist 

vevwegy 
“1.775,000,000 meals are served 
every year in Hospitaltown,” Hos- 
pital Management advertises. The 


ysual 8 to 5 that most of them are 
served cold. 
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“Every man has two figures,’ 
Arrow. 

Yeah--his own and the one he 
thinks he cuts in a bathing suit. 


says 


, = 


“You can hardly look out of your 
window in the morning without see- 
ing a Goodyear ad,” said another tire 
man at an NRA hearing. 

The competition is sold, anyway. 


. 3 ¥ 


Kentucky Winner, a _ cigarette 
made in Pennsylvania, is being mar- 
keted jin Chicago. And one of these 
days jt may even reach the Blue- 
grass. 

{ vvwy 


The Candoka fuzzless peach, pro- 
uced in Washington, has been pat- 
ted, But who would have thought 
here was a Magket for a depilatory 
n the truit-growing field? - 


- 


How to be the life of the party, 
mhe theme of the Addison Sims and 
imilar ads, is once more a big pro- 
lucer of advertising results. The 


} 


miepression must be over. 
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Those yeast ads which tell of the 
listressing condition of the patient 
bod how he was restored to nor- 
naley Would be a lot better without 
he pictures of the docs who supply 
he testimonials. But maybe they 
lon't like yeast. 


7 ew 


One agency requesting an interview 
With a prospective client says it 
ould be neither a solicitation on one 
ide nor a commitment on the other. 
Po other words, it’s diplomacy. 


s © F 


Fifty-six per cent of the doctors 
ueried by Owens-Illinois said they 
nsider beer a health drink. Their 


h. te 
tiond ME, 08 might have been helped by 
F “examination of samples. 
7, VY F 
Whitman’s candy, ADVERTISING AGE 
cate, has been advertised since 
E “2 That ought to make it the 
oul Neetest advertising story ever told. 
rs 
" ° ¢ »s 
“At 45 miles an hour a miracle 
bens,” Chrysler modestly asserts, 
_.. Tecording the second 1934 
_vcle for this line. Mr. Ripley 
ebt to be interested. 
, FF F 
, Praail nuts are the latest to join 
q Advertising parade. But they 
Ut be lonesome. 
wld . + 
jn lagattion ‘ines flow smoother when 
bap s the web,” says Camp- 
Any After looking at the 
= “ the story is easy to believe. 
snifort ' yvovy 
$ Wines. 
and | » hess note: Insull stock is go- 
UW again. 


Copy Cus. 


COPY COMMITTEE 


OF PROPRIETARY 
GROUP AT WORK 


Edward Gardner Is Named 
Executive Secretary 


New York, Aug. 16.—With the ap- 
pointment of Edward H. Gardner as 
executive secretary, the advisory 
committee on advertising of the Pro- 
prietary Association announced this 
week it was ready to start a house- 
cleaning of proprietary copy. 


The committee, comprising Lee H. 
Bristol, vice-president, Bristol-Myers 
Company; William Y. Preyer, vice- 
president, Vick Chemical Company, 
and W. S. Groom, general manager, 
Thompson-Koch Company, Cincin- 
nati, has approved rules for judging 
advertising and outlined the working 
plan. Mr. Gardner has been installed 
in offices at 80 Varick St. 


Members of the association have 
been urged to submit their advertis- 
ing in advance of publication to Mr. 
Gardner’s office, from which Mr. 
Gardner, the committee and counsel 
will issue criticism or suggestions 
for improvements. The assistance 
will not extend to the actual rewrit- 
ing of copy. 

When requested by any proprie- 
tary advertiser, the committee will 
review proprietary advertising to 
which objection has been made and 
make its recommendations. Mr. 
Gardner and the committee will also 
undertake to serve the industry as 
an impartial arbitrator in the settle- 
ment of advertising disputes, provid- 
ing both parties to the controversy 
join in the request and agree to abide 
by the decision. 


Enforcing Clause 


The committee’s long release mak- 
ing public the complete text of the 
copy code and operating plan was 
somewhat vague on the subject of 
enforcing the committee’s decisions. 
ADVERTISING AGE, inquiring specific- 
ally if the plan was based on the as- 
sumption that cooperation would be 
forthcoming from advertising medi- 
ums, was told that a discussion of 
police methods was premature and 
then was referred to the following 
paragraph of the release; 

“The committee is empowered to 
employ both legal and technical coun- 
sel to guide its decisions. It expects 
to act in cooperation with govern- 
mental agencies and with the Better 
Business Bureaus, as well as with 
the various advertising media.” 

It was said, also, that loss of mem- 
bership in the association would 
serve as a means of bringing pres- 
sure to bear where members might 
be concerned. Continuing on this 
subject, the committee stated: 

“It is not the purpose of the com- 
mittee to make rigid decisions which 
it will attempt to enforce as though 
it were a court, commission or other 
government bureau empowered by 
law. 

“Rather, it will be the purpose of 
the committee to form sound, practi- 
cal and reasonable opinions regard- 
ing specific advertisements as to 
their truth, good taste and general 
fairness with respect to all the rights 
and interests of the advertiser, the 
trade and the consumer. 

“While the committee will have in 
its own right no final punitive or 

(Continued on Page 26) 


HEADS BUREAU 


Edward H. Gardner 


A. F. A. CHECKING 
ON PROGRESS OF 
SELF-REGULATION 


All Medium Groups Reported 
Busy on Project 


New York, Aug. 16.—A check-up of 
the efforts being made by the sev- 
eral organizations representing ad- 
vertising mediums affiliated with the 
Advertising Federation of America to 
censor advertising copy before pub- 
lication was ordered by the directors 
of the federation at a board meeting 
here Aug. 14. 

Following the session, Edgar Ko- 
bak, chairman of the board and vice- 
president in charge of sales of the 
National Broadcasting Company, told 
ADVERTISING AGE that his preliminary 
investigation had indicated that 
every organization of mediums, in- 
cluding those not affiliated with the 
federation, had made progress in 
working toward methods for self- 

(Continued on Page 26) 


A. & P. Will Include 
U. S. Quality Grades 
On Its Canned Goods 


Washington, D. C., Aug. 16.—The 
Great Atlantic and Pacific Tea Com- 
pany is revising its canned goods 
labels to make them conform to the 
grades defined by the U. S. Depart- 
ment of Agriculture, NRA Division 
Administrator Armin W. Riley has 
revealed. 

John A. Hartford, president of the 
A. & P., sent the following telegram 
to Administrator Riley: 

“Regard to the proposed gradings 
on canned food labels, we wish to 
go on record favoring the plan, be- 
lieving it advantageous to the con- 
suming public. Will therefore pro- 
ceed immediately to incorporate 
necessary changes on new labels to 
conform to various grade definitions 
laid down by the Department of 
Agriculture.” 


Libby, McNeill Joins Movement 


The A. & P., it is pointed out, not 
only packs large quantities of 
canned goods under its own brands 
but purchases the pack of commer- 
cial canners and puts on its own la- 
bels. An NRA official is of the opin- 
ion that approximately ten per cent 
of the total pack is thus brought into 
line through the decision of the A. 
& P. to conform to the suggested 
labeling procedure. 

Libby, McNeill & Libby, large Chi- 
cago and California packers of 
canned goods, have sent to Admin- 
istrator Riley copies of their newly 
designed labels for canned peas and 
beets, containing a graphic illustra- 
tion of the size of the peas and tell- 
ing the number of beets contained 
in the cans. That company is also 
distributing to consumers a chart 
and pamphlet defining the grade 
names used on the labels. 


Start Is Made 


While consumers’ organizations 
point out that these labels do not 
give the government grades, they 
express great satisfaction that a 
start has been made. Some slight 
difference of opinion exists in the 
NRA and the consumers council as 
to whether it is better to use gov- 


Last Minute News Flashes 


Bourjois to Start Big Newspaper Campaign 
New York, Aug. 17.—Bourjois Sales Corporation has approved its big- 
gest newspaper campaign to date for Evening in Paris perfume. A series of 
six quarter-page advertisements to start in October is being scheduled 
through Lord & Thomas for 35 papers in 30 leading cities. 
Rotogravure will be used where available, and magazines will also be 


used. 


Carpet Company Promotes Style Shows 
New York, Aug. 17.—Alexander Smith & Sons Carpet Company, Yonkers, 
N. Y., will place 100-line advertisements in 205 newspapers in 150 cities 
Sept. 24 and Oct. 1 to promote style shows staged by its dealers during this 
period to introduce its new rug patterns. 
A color spread will also appear in the Sept. 29 issue of the Saturday 


Evening Post. 


Anderson, Davis & Platte, Inc., is the agency. 


Phil Baker Goes Off Air Temporarily | 


Chicago, Aug. 17—Phil Baker, who has been starred on the Armour 
Hour for several years, will take his first vacation from his microphone 
duties after his broadcast next Friday evening. 

He will be gone five or six weeks, returning as Armour headliner early 


in September. 


The Armour hour will be continued during his absence with 


an entirely different program, probably featuring guest musicians and a 


news commentator. 


ernment “A,” “B” and “C” markings 
or merely “plain,” “fancy” or “extra 
quality.” 

Appointment of committees of 
chain food store operators and 
wholesale grocers to advise the NRA 
in adding standards and grade label- 
ing provisions has also been an- 
nounced by Mr. Riley. 

Wholesale grocery members are: 
Samuel B. Steele, Steele, Wedeles 
Company, Chicago; Samuel Ranzoni, 
Sussman, Wormser & Co., San Fran- 
cisco, representing the National 
American Wholesale Grocers Asso- 
ciation; August Janszen, Jr., Jans- 
zen Company, Cincinnati; J. W. 
Shugert, Waples-Platter Company, 
Fort Worth, representing the U. 8S. 
Wholesale Grocers Association. 

Chain Store Members 

The chain store members are 
Warren Clark, assistant to the presi- 
dent, Kroger Grocery & Baking 
Company; F. H. Massman, president, 
National Tea Company, and Arthur 
O'Keefe, president, First National 
Stores. 

“We have found representatives 
of chain food stores and. wholesale 
grocers to be most receptive and 
helpful in devising means of solving 
this problem,” Mr. Riley said. 

Not only have the canners and 
grocery interests indicated a willing- 
ness to adopt uniform standards in 
labels but the baking industry has 
named a committee to that end. 
NRA today announced the person- 
nel of this committee, as follows: 

Morris Messing, Messing Bakeries, 
Inc., Brooklyn; Joseph D. Noonan, 
City Baking Company, Baltimore; 
William Steinmetz, Brooklyn; J. T. 
McCarthy, Cushman’s, Inc., New 
York, and L. M. Collins, Collins 
Baking Company, Atlanta. 

The baking code, approved May 
28, requires that a committee be 
appointed “to work in collaboration 
with government agencies desig- 
nated by the administrator in the 
study of standards of quality, no- 
menclature, weight, labeling and 
dating of bakery products. This 
committee shall, within six months 
after its appointment, submit a re- 
port together with recommendations 
to the administrator.” 

Much gratification is expressed by 
officials that the code requirements 
should produce results made difficult 
of accomplishment through the fail- 
ure of Congress to pass the proposed 
enabling legislation at the last ses- 
sion. 


LAUNCH RADIO 
NEWS SERVICE 


New York, Aug. 16.—An intensive 
drive to put its service in the hands 
of 400 of the nation’s 600 radio sta- 
tions has been lauched by Transradio 
Press Service, Inc., 342 Madison Ave., 
New York, with the formation this 
week of a subsidiary, Radio News 
Association, Inc., which it is claimed, 
already has more than 25 station 
clients, although less than a week 
old. 

The new unit has been formed to 
furnish news to stations via short 
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ADVERTISING AGE 


August 18, 193, 


wave, one of the principal advantages 
being the saving in wire charges. 
Stations taking the service will be 
supplied with news gathered by the 
organization’s own staff, and trans- | 
mitted via short wave for five hourly 
periods each day, thus supplying he} 
most extensive news service yet at- 
tempted for radio stations. 
Transradio, the parent organiza- 
tion, is now serving almost 100 sta- 
tions with a wire service consisting | 
of three files a day, plus bulletin and 
flash coverage, and arrangements 
with an additional 50 stations are 
now being worked out, it is reported. 


sales manager. Mr. Swift has also | 
been named director of sales for 
Transradio Press Service. 


— 


Arbogust Opens Agency 
Oren Arbogust, formerly with 
Critchfield & Co., has opened his own 
agency, specializing in small ac- 


|counts, at 30 N. Michigan Ave., 
Chicago. 
Buys Paper 
Lumber Buyers Publishing Com- 


pany, Chicago, publisher of Wood | 


purchased Promotion 
and Dollar Specials, 


Products, has 
Merchandise 


60 Attend Chicago 
Club Golf Tourney 


Some sixty ardent devotees of the 
links attended the first golf tourna- 
ment of Chicago Federated Advertis- 
ing Club at Wilmette Country Club 
Aug. 8. 

The day’s play 
dinner and the awarding 
prizes. 


was followed by 
of 50 


Tonsiline Appoints 
Advertising of the Tonsiline Com- 
pany, Canton, O., has been placed 
MecDaniel-Fisher & Spelman, 
Newspapers will be used, 


| with 
| Cleveland. 


| : : : as nants . 
New stations now taking Trans-|formerly published by Advertisers | beginning in November. 


radio and Radio News Service ma-| 
terial include WLS, Chicago; WEBR, | 
Buffalo; WQAM, Miami; WSGN,| 
Birmingham; KTRH, Houston; 
WDAY, Fargo; WJAY, Cleveland 
WNT, Waterloo, Ia.; KFJZ, Fort 
Worth: WJMS, Ironwood, Mich.; | 
WBOW, Terre Haute; WGBF, Evans- | 
ville; KFDN, Casper, Wyo.; and | 
WHBQ, Memphis., 

Officers of Radio News Association, 
which maintains offices in Washing- 
ton, Chicago, Los Angeles, St. Paul 
and London in addition to its New 
York headquarters, are Herbert 
Moore, president and chairman; 
W. G. Quisenberry, vice-president 
and general news manager; Otis P. 
Swift, vice-president and _ general 


‘sie 


yr 
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ARGERY WILSON, Fifth 


to be charming. In reality, she 


may be termed “a finishing school at home.” 
The tuition for the course is $12.50. Her work 


and the advertising coincident to 
directed exclusively to women. 


Consequently, all of the Big Six in the 
national women’s magazine field are getting 
copy from her as are such other high grade 
publications as Vogue, Harper’s Bazaar, New 
Yorker, Cosmopolitan, Parents, Red Book et al. 
The Margery Wilson list is a long one. 
ever, during the past fifteen months, Physical 


Culture, the Personal Problem 


carried more copy from Margery Wilson than 
any other magazine. The answer? It is obvious. 
Physical Culture has not orily done the better 
job in pulling replies—but—and that’s a big 
“but” as the direct mail fraternity will quickly 
tell you—the keyed Physical Culture responses 
resulted in more sales per dollar invested in 


space. 
“The fact that I confine my 


women’s publications of the better sort,” com- 
ments Margery Wilson in discussing this splen- 
did showing of Physical Culture, “and that 


‘Harper's Bazaar’ and ‘Vogue’ in 
and “Good Housekeeping’ and 


Service Bureau. 


Grubel Promoted 


C. A. Grubel has been made adver- 
tising manager of A. G. Spalding & 
Bros. He has been associated with 
the advertising department of the 
company for many years. 


Is Four A’s Member 


L. G. Maison & Co., Chicago, has 
been elected to membership in the 
American Association of Advertising 
Agencies. 


: : ” 
“Millers Review” Sold 
Millers Review & Feed Forum, At- 

lanta, Ga., has been absorbed by Na- 
tional and American Miller, Chicago. 


dicates to me 


Avenue, New 
York, teaches women via the mails how 


conducts what interest in my 


“It has been 


it is naturally 


| KOA Plans New Home 


KOA, Denver NBC outlet, which re- 
‘cently dedicated its new 50,000-watt 
transmitter on a 10-hour broadcast, 
will spend $50,000 on new downtown 
studios, to be occupied about Nov. 1. 


Names Liggett 
The Conneaut Gravure Company, 
|Conneaut, O., maker of photo gelatin 
|reproductions, has placed its account 
with Carr Liggett, Inc., Cleveland. 


Fowler to B-S-H 


W. R. Fowler, Jr., formerly with 
Batten, Barton, Durstine & Osborn, 
has joined the Chicago staff of Black- 
ett-Sample-Hummert, Inc. 


that the higher the intellectual 


and cultural level of the reader, the greater the 


work.” 
a source of amazement to me that 


Physical Culture magazine which for years I 
had considered gained its greatest following 


from ‘muscle loving’ men, holds its place firmly 


women’s publ 


upon the Ma 


every month, 


How- 


Magazine, has 


advertising to 


alongside so many other nationally recognized 


ications.” 


And Physical Culture holds its high place 


rgery Wilson result list because 
more than a quarter of a million 


intelligent women avidly consult it for authori- 
tative advice upon personal problems and needs 
—self improvement, beauty, health, feminine 
hygiene and a hundred and one other purely 
personal interests. Furthermore, the Physical 
Culture women have, as the Margery Wilson 
results pertinently indicate, money to satisfy 


their personal wants. In fact, for any product 
for women, Physical Culture offers exactly the 
right ad-atmosphere for effective selling. 


Physical Culture 


the class field 


the ‘Woman's 


THE PE 


Home Companion’ in the mass field have eon- 


sistently been at the top of these groups, in- 


RSONAL PROBLEM 
Magazine 


‘MYSTERY’ TALE 
ON AGENCY CODE 


Uncertain 


New York, Aug. 16.—The mystery 
of the origin of the advertising 
agency code now awaiting a hear- 
ing, a mystery fabricated chiefly by 
the advertising press, was explained 
by John Benson, president of the 
American Association of Advertis- 
ing Agencies, in an interview yes- 
terday with ApbvirRTISING AGE. 

With some very minor revisions 
made by the NRA, the current draft 
of the agency code is the revision 
made quite recently of the document 
submitted a year ago and since re- 
written many times by a sub-com- 
mittee of the Four A’s in accordance 
with suggestions made by the NRA. 

Technically, however, the state- 
ment made by Deputy E. E. Mc- 
Cleish in announcing the date first 
set for the code hearing is incorrect 
in that the code had not been sub- 
mitted by the Four A’s. 

The membership has never ap- 
proved either the original code or its 
revisions. The first code was adopted 
by a representative committee from 
the advertising agency field, which 
included nonmembers of the 
Four A’s. 

Action on revisions has been left 
almost entirely to a sub-committee, 
comprising Mr. Benson; W. C. 
D'Arcy, president, D’Arcy Advertis- 
ing Company, St. Louis, and chair- 
man of the major committee; Adam 
Kessler, Jr., vice-president and treas- 
urer, N. W. Ayer & Son, Inc., Phila- 
delphia; and Charles Daniel Frey, 
president and _ treasurer, Charles 
Daniel Frey Company, Chicago. 


Hinges On NRA Action 


The decision to hold a public hear- 
ing came with unexpected sudden- 
ness, and there will be no oppor- 
tunity to poll the major committee 
and then the membership for several 
weeks. If there is a hearing on the 
code, it is not likely that it will take 
place until the code has been passed 
upon by the industry. 

Mr. Benson, who consulted with 
NRA officials at Washington on 
Tuesday, said that in his opinion the 
fate of the agency code hinged on 
action to be taken by the NRA com- 
mittee on service code policies now 
being organized. The committee, 
which will be ready to begin work 
in about ten days, will formulate 
general rules for the codification of 
service industries and also analyze 
the individual service codes pending. 

Mr. Benson closed the interview 
with this information and requested 
that his remarks not be coupled with 
expression of opinion on_ other 
phases of the subject. 

If there is a puzzle in connection 
with the advertising agency code, it 
is to find any group in the field 
which is ready to endorse it. 


No matter how enthusiastically 
leading agencies may approve the 


fair practice provisions in principle, 
there are few that would like to see 
a trial made of enforcing them. The 
anti-rebating clause is no innova- 
tion, being a part of the code of 
ethics to which members of the Four 
A’s have subscribed for years. Mem- 


BENSON SCOUTS | 


Action on Document Stl 
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FRIENDLY ADVICE 


| 
| 
| 


| Unusual five-column newspaper ad. 
| vertisement for Standard Oil of 
| Ohio which appeared throughout 
the state this week. 


= ——— 
— —— 


bers know from experience how (if 
ficult it has been to prove Violations 
in the few instances where the; 
have been charged or suspected, 


Mediums Oppose Code 


As indicated by the action takey 
by the American Newspaper Publish. 
ers’ Association, mediums which gyp. 
port the agency structure are op 
posed to the proposed code. The 
A. N. P. A. in requesting a postpone. 
ment of the hearing gave as reasons 
for the request the facts that agep. 
cies are not in agreement on the 
code and that interested parties had 
not had sufficient time to study it 
then added reasons why there shoul 
not be a code for this business. 

The principal reasons given were 
that agencies are exempt from cod 
fication as service companies, as or 
ganizations of professional workers 
and, finally, as companies not en 
gaged in the manufacture of prod 
ucts sold in interstate commerce 

The hypothesis advanced by ow 
advertising paper to the contrar 
the Association of National Adve 
tisers is not in the least intereste 
in seeing a code, or a code hearing 
forced on the agencies. After mak 
ing a thorough study of the situ 
tion, which left them convinced thi 
nothing would transpire to chang 
the opinion, members authorized the 
president last spring to say so 1 
so many words. 

At that time it was also public! 
stated that the A. N. A. would oF 
pose any code, whether submitted )! 
agencies of any other group, whit) 
would restrict the rights and fre 
dom of advertisers. The decisi0! 
still stands, and it can be interpret 
in no other way than to mean t 
association will oppose attempts ! 
impose an inflexible method © 
agency compensation on advertise! 

If leading national  acivertise’ 
have any feeling one way or anol 
er, it is against any attempt to é! 
barrass and handicap the agent 
upon which they depend for serv! 
with an impractical code, such 
the current draft is considered to !* 

So universal is the belief th 
there will never be a hearing on" 
agency code that many of those ¥ 
will be directly affected, frankly « 
mit they have not taken the trow!! 
to read the document. 


Zabel Gets Sanitax 


The advertising account of Sat 
tax Brush Company has been plac” 
with Edward W. Zabel Compe 
| Chicago. 


reading of them 
That's why they 
advertisers. 


Over 5,250,000 Families 
Nearly 16,000,000 Readers 


® METROPOLITAN WEEKLY COMICS 


enter the home by 


the front porch. The 
is a family affair. 
are doing a job for 


Advertising Of 
New York—-Chie# 
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@ If you would like to crow a little over your 
sales figures, if you would like your product or 


service to rule the roost in these markets— 


USE SPOT BROADCASTING 


For in each city the voice of one radio station 
is heard more often, more clearly, and more per- 


suasively than any other. 


Frankly, we’re a little cocky over the fact that 
these — the stations represented by the Petry 


Company—are the voices, heard and heeded, most. 


We'd like to tell you all about any one or all of 


these stations. May we? 


WSB...... ee ee NBC 
WFBR. ‘ Baltimore ne Se aS ee ee NBC 
WBRC.... Birmingham hack owes cow CBS 
*WAAB. . -Boston ee a ee ee ee CBS 
a ee CBS 
WICC..... Bridgeport-New Haven... .. CBS 
WBEN es dos 6a eae ol Om NBC 
WGAR... Cleveland ............... NBC 
eS Sr. NBC 
A Se ee ee CBS 
ae OS ee eee NBC 
WBAP rs NBC 
KTHS..... Hot Springs oe & 0.6 40b4008 NBC 
KPRC..... 9 5G 8 Cs ON ce Oe NBC 
WFBM... Indianapolis ............. CBS 
WDATF .... .Kansas eee ee eee. NBC 
*KECA..... Los Angeles VET ine wera NBC 
We ss ke Los Angeles lak we ae ee NBC 
. | i Pe CBS 
a bes ew ancecery om NBC 
WTMJ. —  00”—Ci«i ee NBC 
WSM..... oo oe ce 4 oS NBC 
WSMB... .New Orleans............. NBC 
WTAR . 0 Pee NBC 
WMCA ree. ABS 
ae NS SEP EE. NBC 
*KGW..... OS ere. re NBC 
WAN... -.Providence .............. CBS 
ERE Se ere ere NBC 
ae, Salt Lake City hate 9-4 0 CBS 
WOAI | eee eee NBC 
~ ae ON a eT NBC 
*KOMO re es  o-2 a dace te NBC 
KTBS Bole = tea Shreveport ee ee ee ee NBC 
*KGA...... Spokane ee Pe NBC 
*KHQ Pei, Aan Spokane Dee) 2 rie hs oe NBC 
WDAE... : Serer ere err CBS 
Re re NBC 
, ae (i rs CBS 


THE YANKEE NETWORK 


*Indicates stations located in same city under 


same manage 


ment, 


Represented exclusively throughout the 


United States by 


EDWARD PETRY & CO. 


NEW YORK 


Incorporated 


e CHICAGO -e 
SAN FRANCISCO 


DETROIT 


Bi 
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Farm Markets and the Drouth 


The long-continued drouth which 
has reduced crop prospects in a con- 
siderable part of the Middle West 
and the Southwest has caused many 
advertisers to investigate the facts 
as to the effect of decreased produc- 
tion on the buying power of the 
farmers in those territories. This 
issue of AbviERTISING AGE carries 
news stories from many _ sections 
picturing the situation. 

It is evident from the information 
presented that the market outlook 
is far better than had been feared. 
First, the territory in which extreme 
drouth and long-continued heat have 
combined to ruin crops is decidedly 


limited; second, prices of farm 
products have advanced sufficiently 
to offset losses due to reduced crops 
to a large degree, and third, gov- 
ernment payments to farmers under 
the corn-hog and wheat bonus plans 
will provide funds which will put 
many farmers in a position to pur- 
chase even more than normally. In 
addition, direct relief has been pro- 
vided by the federal authorities for 
farmers in the drouth areas. 
Individual of 
been as Marco 


losses have course 
but Morrow 
points out, farmers as a whole will 
probably have 
and 
even 


severe, 


more income 
than last year, 
though individual farm- 
had hard luck and have 
lost a large part of their crops and 
livestock. 


even 
buying power 
some 


ers have 


Many sections of the country, such 


as the South and East, have had 


normal moisture, and hence are en- 


The Schlitz 


Acting under the provisions of the | 
NRA brewery code, which limits ex- 
penditures which may be made by 
a brewer for signs to be used by his 
customers, the federal district court 
in Chicago has enjoined the use by 
the Schlitz Brewing Company of 100 
signs which it had already 
purchased at a cost of $38,500. While 
the signs cost the Schlitz company 
less than the maximum amount, the 
total cost, including installation ex- 
pense, was shown be in 
of $400 each. The order, entered as 
a consent decree, followed. 

This is a striking example of the 
effects of some of the provisions of 
the NRA codes relating to advertis- | 
ing. 


electric 


to excess 


In the discussion of competitive | 
industries, the 
claim has frequently been made that 
the non-advertiser is at a disadvan- 
tage compared with the advertiser, 
and that the latter should be handi- 
capped in as to put 


practices in many 


some way s0 


him on even terms with the unad- 
vertised competition. This was one | 
of the arguments presented in a re-|! 


joying good crops, which they will 
able market at increased 
Thus a large part of the 
farm market will be able to respond 
in normal or better than normal 
degree to the efforts of advertisers, 
so that they will be justified in con- 
tinuing sales promotion efforts 
among consumers in the agricultural 
field. The fact that sales of farm 
implements this year have actually 
increased indicates both the opti- 
mism and the buying power of the 
farming field. 

While it is certainly true that the 
drouth is in the nature of a calam- 
ity the effects of which will be felt 
in some degree by the whole coun- 
try, its importance from the stand- 
point of marketing and advertising 
may have been over-emphasized be- 
cause of the spectacular character 
of the crop reductions which it has 
brought about. But as farm sur- 
pluses have been the biggest draw- 
back to favorable markets and ade- 
quate farm revenues, the drouth may 
prove to be in the long run an ad- 
vantage, even though its immediate 
effects are tragic to many. 

At all events, advertisers who 
have recognized the importance of 
the farm market heretofore should 
realize the varying character of con- 
ditions both in the so-called drouth 
areas and the rest of the country, 
and take into account the generally 
improved condition of agriculture 
and its restoration to primary mar- 
ket importance. 


be to 


prices. 


Beer Signs 


cent 
dustry. 


code hearing for the tire in- 
And in the petroleum field 
the same idea has been urged. 

Provision of excessive display ma- 
terial for dealers is uneconomic, it 
is obvious, and yet successful mer- 
chandisers in all lines have realized 
the advantage to them of identify- 
ing retail outlets for their products. 
To hamper the legitimate use of 
signs and displays by retailers 
through unreasonable restrictions in 
codes seems to be a short cut to the 
final breaking down of code opera- 
tion in industries where advertising 
is a vitally important part of the 
sales machinery. 

In the proposed reorganization of 
NRA codes, which is now being dis- 
in Washington, a more in- 
telligent grasp of the significance of 
the use of advertising and sales pro- 
motion material of all kinds should 
developed. Manufacturers have 
a right to protest against the view- 
point that alert and aggressive ad- 
vertising represents unfair compe- 
tition, 


cussed 


be 


THAT SUBTLE ADVERTISING INFLUENCE 


—Esquire 


"| got sompin’ you like, Giuseppi—puree of tomatoes wit’ groutons." 


~ Veles of the Advertioer 


Californian Questions 
Authenticity of Statistics 
To the Editor: We were very 

much interested in a clipping for- 
warded to us from your issue of July 
14 mentioning a talk made by Mr. 
fastman of the American Agricul- 
turist about farm incomes. We be- 
lieve Mr. Eastman made an uninten- 
tional mistake in his figures, which 
is very easy to do. 

We are attaching the figures taken 
from the U. S. Department of Agri- 
culture Crops and Markets, their 
official monthly booklet. These are 
cash income, but as cash varies lit- 
tle from gross, these can be taken 
as the approximately correct facts. 
The gross income is shown in the 
same issues of “Crops and Markets.” 

California has topped the nation 
in farm income since 1929, both to- 
the 


tal for state and average per 
farm, as the “ladder of cash in- 


comes” will show. I am sending Mr. 
Eastman a copy of the letter, as he 
will also be interested. 
FRANK H. BELL, 
Advertising Manager, Pacific Ru- 
ral Press, San Francisco, Cal. 


|  ¥ 


Effective Means of 


Fighting Piracy 


To the Editor: What is there to 
do when a manufacturer of high 
quality merchandise originates and 
develops a_ distinctive 
which, when marketed, is instantly 
pirated by a chiseling manufacturer 
who bases his selling appeal upon 
low price rather than on _ honest 
merchandise? I believe that manu- 
facturers would be interested in 
learning the experience of one com- 
pany. 

One of our 
Manufacturing 


clients, the Galvin 


Corporation, 


cently brought out a distinctive new 
Universal Control head for their 
1934 models, which could be mounted 
on steering wheel or instrument 
panel in a number of novel ways. 
They featured this control 


their advertising, and as a conse- 


| this 


product, | 


who) 
produce “Motorola” Auto Radio, re- | 
| of 


quence received favorable accept- 
ance from both dealers and consum- 
ers alike. 

Anticipating that competitors 
would seize upon this new feature, 
they attempted to forestall copying 
by means of the editorial which you 
may find on page 2 of the “Motorola 
News” enclosed. 

However, they did not accomplish 
much. In the meantime, one of their 
competitors brought out an identical 
design, using identical Motorola 
arguments in merchandising it. 
Rather than wait for a long drawn 
out patent suit, after consulting with 
their patent attorney they found 
there was a matter of unfair com- 
petition involved. So Galvin took 
their case to court and secured an 
injunction against the infringing 
manufacturer on that basis. 

This should be of particular inter- 
est to those manufacturers who cre- 
ate and develop distinctive and ex- 
clusive designs, and I believe that 
these manufacturers will be given a 
bit of hope that there is some justice 
through the establishment of this 
precedent. 

Perhaps the pages of your valued 
paper may be used in broadcasting 
information. 

Victor A. IRVINE, 

Dosch-Kircher Organization, 

Chicago. 


- » = 


Merchandising Book 


Proves Valuable Aid 


To the Editor: Some time ago you 
published a news item about “Mod- 
ern Food Merchandising,” the book 


| fublished by C. V. Hill & Co. for the 


purpose of encouraging and instruct- 
ing food retailers in the improve- 


ment of their stores, thereby promot- | 
commercial refrig- | 


ing the sale of 
erators and store fixtures. That brief 
notice must have been of interest to 
your readers, judging by the dozens 
advertising agencies and _ food 
manufacturers who wrote for copies 
of the book. 


Now, I am not anxious to give 


|}away any more free copies, but I do 
in all | 


like to boast about the work of this 


company, so I am writing to tell you 


Nn) 
— 


that a second and enlarged edition 
ot “Modern Food Merchandising” ;, 
off the press. The first edition wen; 
like hot cakes—it was exhausted jp 
four months. 

I told you some time ago what was 
expected of the book; now I can te} 
what actually has been accomplished, 
“Modern Food Merchandising,” cog. 
ing about one-tenth of the Publisher's 
annual advertising appropriation, 
has resulted in more sales, direct}y 
traceable to it, than can be traceg 
to the entire remaining advertising 
put together. 

Salesmen say that it is the mogt 
effective advertising the company has 
ever published. They are enthusiag. 
tic because this book is directly uge. 
ful to them. They apply it in their 
work. The book not only has made 
an impression among independent 
store owners, but also upon chaip 
store executives; the executives of 
the A. & P., Piggly. Wiggly stores, 
end others have written to ask if 
they might be granted the favor of 
receiving this indirect piece of ad. 
vertising. \ 

The success of “Modern Food Mer. 
chandising’ does not prove that 
bound books are necessarily more 
effective than any other advertising 
medium, but it does prove that edvy- 
cating the customer to the possible 
use of your goods is always the finest 
of advertising. \ 

Luis GIBSON; 
Geo. H. Gibson Company, 
New York. 


vy¥s iY?’ 
Finds “Secondary” 


Values in A. A. 


To the Editor: I believe you have 
an interesting weekly which serves 
a most useful purpose. It may inter. 
est you to know that one of the 
things I do with my old copies is to 
clip out those articles having to do 
with patent medicines, cosmetics and 
the like, to pass them along to a 
friend of mine who happens to be a 
doctor and who is interested in the 
medical angle of advertising as it 
applies to such products. 

If you had some one subdivide 
your paper, as it might interest those 
other than members of the advertis- 
ing fraternity, I think you would be 
surprised at the number of items 
which, although timely, never grow 
old. After making such a subdivi: 
sion, it might even be well to reprint 
them in booklet form. 

This is just an idea which I pass 
along to you for what it may be 
worth. 

For example, dentists would be in 
terested in your item on page 16 of 
the July 14 issue referring to the 
Pro-Piny-Lac-Tie campaign. As vali: 
ous health benefits of food, drink and 


the like are so widely advertised and 
as so Many concerns are spending 
considerable money for advertising 
tooth paste, tooth brushes, mouth 
washes, and the like, I think you 
would find that you have printed it 
the last six months quite a few items 
of interest to doctors and dentists. 


Arruur D. Grose, 

Superintendent, Publicity Depart: 

ment, The Employers’ Group, 
Boston, Mass. 


vvwey 
Want Rules Covering | 
Advertising Practice 
To the Editor: I want to —_ 
-a complete and authentic draft . 
‘the rules covering advertising sn 
tice and restrictions as agent 
by the codes and laws of the NR: 


‘and other. agencies, by the unfair 
practices law, ete. If you can tt 
/me information concerning this soe 
iter it will be sincerely appreciatee. 
' Tam also desirous of obtaining 
a list of good references coveriné 
selling by mail, especially from the 
‘standpoint of letters that follow up 
‘the catalog and ask for the order. 
If you can furnish me this list * 
| will also be a big help. 


i ror your 

Thank you in advance (tor yo 
courtesy. - 
Permit me to compliment you pn 


your paper. It certainly serves 
excellent purpose as a meeting pla 
for the advertising news and gi 
opments of the day. I would Fé 
lost without it. ; 
L. N. ConkLIX. 
Advertising Department, — 
zoo Stove Company, Kalamazo™ 
Mich. 
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ADVERTISING AGE 


May 


But the Mortons will never know, or you, either, 
if you don’t advertise your shoes to them. 
They’re the kind of young, curious AMERICAN 
readers who are the best prospects in the world 
if they know your merchandise; and the worst 
if they don’t. 


There are 450,000 typical AMERICAN fami- 
lies, like the Mortons, reading the American 
nightly. They buy at least half of the shoes 
sold in Chicago— in fact, half of all merchan- 
dise sold in America’s second largest market. 
This does not mean that they shop “blind man’s 
buff” fashion. They buy only those products 
with which they are familiar. They are much 


too modern to guess about shoes—or anything. 


Y THE MORTONS WOULD LIKE TO 


BE in 2/000 oid 


The Mortons and their kind of nice AMERI- 
CAN families comprise the most important and 
most active buying group in today’s market. 
Neither too young nor too old, they represent 
the most desirable type of customer. While 
perhaps they don’t buy the most expensive 
merchandise, it is equally true that they don’t 
buy the cheapest. But they do—and there can 
be no question about it—buy the most mer- 
chandise. 


They are not stuffy, hidebound conservatives. 
Their minds are open to new ideas. Their ears 
are open to your advertising story. Fully 80% 
of all merchandise is priced to appeal to the 
typical AMERICAN family. A word to the wise 
is—ADVERTISE! 


ICAGO AMERICAN 


. . » gives 450,000 families Buying Ideas 


NATIONAL REPRESENTATIVES: Rodney E. Boone Organization 
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CHEAP BLADES 
TO BE FOUGHT 
BY PROBAK JR 


Gillette Launches Package 
of 25 for 67 Gents 


New York, Aug. 16.—In wnat is 
probably its most important effort 
to prevent the “chiseling” of street 
corner vendors into the sale of razor 
blades, Gillette Safety Razor Com- 
pany this week introduced to the 
public a brand new product—Pro- 
bak Junior—with a stated retail 
price of 67 cents for 25 blades, and 
a “suggested minimum” price of 59 
cents. 

Introduction of the new product 
to the public followed a whirlwind 
campaign to wholesalers and deal- 
ers which got under way Aug. 9 
with delivery to every direct ac- 
count on the company’s books of a 
teaser telegram reading: 

“Flash. Flash. Flash. The Gillette 


folks are eagerly awaiting a blessed 
event. The stork dressed in West- 
ern Union uniform will visit you 
tomorrow and give you a glimpse 
of this husky infant.” 

The next morning buyers for each 
of Gillette’s distributing houses 
throughout the country received a 
package carrying out the “blessed 
event” idea, and including actual 
samples of the new blade, details of 
its price, ete. 


100,000 Broadsides 


The next morning, Aug. 10, these 
same distributors received a formal 
birth announcement from Mr. and 


Mrs. Probak A. Gillette, with the 
baby’s card, Probak, Jr., attached 
to it. 


At the same time a special broad- 
side, timed to arrive between Aug. 
10 and 12, was mailed to more than 
100,000 retailers, and a copy of the 
broadside, with a covering letter, 
also went to some 15,000 salesmen 
of wholesale houses. 


Trade acceptance of the new prod- 
uct is also being promoted by two- 
page advertisements in Drug Topics, 
Chain Store Age, Retail Tobacconist, 
Cutlery Journal, American Druggist, 
N. A. R. D. Journal, and Hardware 
Age. 

While no intensive consumer ad- 


vertising of the new blade has as 
yet been released by the company, 
a window streamer is packed with 
each carton, containing eight pack- 
ages of 25 blades each, and several 
types of counter cards are also be- 
ing made available to dealers with- 
out charge. 


Solves the Problem 


In addition, some newspaper ad- 
vertising is reported to have been 
placed behind the product by retail 
outlets. 

Gillette’s newest attack on its 
most trying problem, that of keep- 
ing a multitude of cheap blades from 
usurping its position, follows a test 
of Probak, Jr., in ten eastern cities. 
The tests were designed not so much 
to prove whether or not the new 
product would find acceptance with 
the public, but rather whether it 
showed any appreciable influence on 
the sale of the more expensive Pro- 
bak blades and of the other blades 
made by the company. 

While it is reported that Probak 
sales suffered slightly from invasion 
of the junior member, enough addi- 
tional volume was secured to con- 
vince Gillette that its new baby was 
to a large extent fulfilling its pri- 
mary function of switching shavers 
from the street corner vendor. 


Auto Boys Carve 81% Gain 


In Iowa First 6 Months 1934 | 


HEY— 
WHAT'S THIS I 
HEAR ABOUT 


THE DES MOINES 
REGISTER ANO 
TRIBUNE? 


20, l O05 automobiles were 


sold in Iowa the first 6 months of 


1934. 


over the 11,120 sold during the same 


period in 1933. 


Over 60% of these new car pur- 


That’s an increase of 81% 


50% 


paper. 


read no other Sunday news- 


Smart advertisers see in these fig- 
ures direct evidence that Iowans 


have money and are spending it... 


not only for autos but hundreds of 


chasers in Iowa read THE DES 


MOINES REGISTER AND TRIB- 
UNE daily. Over 70% read THE 
DES MOINES SUNDAY REGIS- 
TER. 30% of the new car purchas- 


ers read no other daily newspaper; 


other products. 


Smart advertisers see, too, that the 


most direct way to this top-third of 


circulation. 


Iowa’s purchasing power is through 
THE DES MOINES REGISTER 
AND TRIBUNE'S quarter million 


BROAD CAMPAIGN 
TO SELL PUBLIC 
ON-UNION LABEL 


A. F. of Le Will Act on Plan 
at Convention 


Atlantic City, N. J., Aug. 16.—The 
American Federation of Labor will 
promote a national campaign to pop- 
ularize the union label, shortly after 
its October convention in San Fran- 
cisco. The “Buy American” slogan 
and the Blue Eagle will be included 
in the hookup. Newspapers, trade 
journals, radio and the screen will 
be used. 

Preliminary plans were worked 
out here by the label trades depart- 
ment of the A. F. of L., for presen- 
tation to the October sessions. Mat- 
thew Woll of New York, new presi- 
dent of the department, announced 
“a militant drive to organize the 
purchasing power of the organized 
wage-earners.” 

“We will seek to promote the sale 
and use of commodities bearing the 
union label, on the ground that this 
identification is the only effective 
guarantee that wage, hour and other 
conditions, above the minimum NRA 
standards, are being observed by the 
manufacturers,” he said. 


Will Tell Other Side 


“The minimum wages provided in 
the codes under the Blue Eagle ap- 
ply only to unskilled workers. For 
this group, the Blue Eagle advises 
the public that the minimums are 
being lived up to. There is no guar- 
antee other than the union label, 
however, that the higher standards 
for the skilled and semi-skilled are 
being carried out.” 

I. M. Ornburn, New York, new 
secretary of the department, de- 
clared that “there is no need to pur- 
chase’ foreign-made merchandise. 
The task before all of us is to in- 
crease the sale of American-made 
products in order to increase the 
purchasing power of American work- 
ingmen and the general public. 

“Those who see the union label 
know that it stands for collective 
bargaining, for higher wage and liv- 
ing standards and _ therefore _in- 
creased consumption of American 
manufactures. 

“In the coming campaign we ex- 
pect to use the radio, press, screen, 
trade journals and every legitimate 
means of broadcasting our appeals, 
including large mass meetings and 
cooperation with friendly associa- 
tions of many kinds.” 


To Discuss “Southern 
Weekly” at Meeting 


_ Another meeting of Southern pub- 
lishers will be held in Atlanta some 
time in September to discuss the 
advisability of launching the “South- 
ern Weekly,” a projected weekly pub- 
lication which would be distributed 
with a number of Southern newspa- 
pers, 

A preliminary meeting held two 
weeks ago adjourned without taking 
definite action. 


Takes New Offices 


The Models Registration Bureau, 
Chicago, supplier of professional 
models for agencies, photographic 
studios and for wearing apparel 
modeling, has moved its offices to 
2701 Mather Tower. The new tele- 
phone number is State 9292, 


To Have New Plant 


Chevrolet Motor Company has an- 
nounced selection of a site in Balti- 
more for erection of a new assembly 
plant which will have an annual ca- 
pacity of 80,000 cars and trucks. A 
Fisher body plant will probably be 
erected on the site, also. . 


Sipp to Burgess 

E. A. Sipp, until recently manager 
of the lighting division of Pyle-Na- 
tional Company, has joined the Chi- 
cago office of Burgess Battery Com- 


— and C. F. Burgess Laboratories, 
ne. 


NEW HOSIERY PACKAGE 


E. Willis Jones, Needham, Louis & 

Brorby art director, designed this 

smart new hosiery package for 

Allen-A, which is now being in. 
troduced. 


National Service Gets 


More College Publication; 
Over 20 additional college publica. 


tions have appointed National Ag. 
vertising Service, 
Chicago, as national advertising rep. 
resentative. 


New York and 


They include: 
Yale Daily News; Daily Princeto. 


nian; Colgate Maroon; University of 
Nevada Sagebrush; California Tech: 


Aztec, San Diego State College: Los 
Angeles Junior Collegian; Woodber. 
ries; Quaker Campus, Whittier; 
Pirate Press, Ventura, Cal., Junior 
College; Hatchet, George Washington 
University; Diamond Back, Univer. 
sity of Maryland; News, Rider Col. 
lege; Round-Up, N. M. State College 
of Agriculture and Mining; Torch, 
St. John’s College; Main Events, 
City College of New York; Pioneer, 
Cooper Union; Buchtelite, Akron 
University; 

Collegian, Daniel Baker College; 
Prospector, Texas College of Mines; 
The Bat, Paris, Texas, Junior Col- 
lege; Collegian, Arizona State Tech- 
nical College; and Spartan Daily, 
San Jose State College. 


Omaha Advertsing 
Club to Meet Weekly 


Starting Tuesday, Sept. 25, the 
Omaha Advertising Club will meet 
each Tuesday evening instead of 
twice a month, William H. Kearns, 
president, has announced. 

New committee chairmen ap 
pointed included Lou F. Long, Field: 
Hamilton-Smith Paper Company, 
program; Milton Reynolds, Ear! Al- 
len Company, publicity; J. F. Correa, 
Baker-Docherty Engraving Company 
house; Harold George, K-B Printing 
Company, membership; John Gillan 
Jr., WOW, entertainment; Howard 
Peterson, Sears, Roebuck & Co., ad: 
review. 


McGraw-Hill Makes 
Pacific Coast Changes 


Because of the growth of electrical 
power developments on the Wes 
coast, R. A. Balbari has been made 
vice-president and general manage! 
of the McGraw-Hill Company of Cali 
fornia, a newly created office. Wit! 
San Francisco headquarters, he wil! 
devote most of his time to Electric 
West. 

Nathan Bowers will represent PE" 
gineering News-Record and Constru 
tion Methods in the Pacific coast ane 
inter-mountain territories, devotile 
all his time to this work. 
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PRINTERS’ INK 


have ended the organized oppression 
of peoples for all time. But no author 
since has beeri willing to be so inartistic 
—so devastatingly common and under- 
standable. 


IHE power of advertising to influ- 
ence great numbers of people de- 
B pends on the extent to which the 
methods of Uncle Tom's Cabin can 
be used. 


ig Uncle Tom's Cabin is not a First, the product must bea Leted 


great literary work, at least it is 
1¢ shrewdest piece of selling ever 
ritten. Here was the ultimate blos- 
ning of the Negative Appeal. The 
iitosis of slavery was shown in all 


saulbelasae 


th 
Ww 
aot 
H 


That is the great skill of the book.” 


situations, could have co 
would have been powerful 


Aug. 2, 1934 


with an idea—the idea of freedom, of 
sex attractiveness, of power, or acquis- 
itiveness, or one of the other basic 
ideas that move men and women to 
action. Then, in order to make this 
idea felt quickly, it must be given an 
emotional expression. 


Any advertising campaign which 
lacks these characteristics is not com- 
plete. The space used will not com- 
pensate for the lack. The writing skill 
will not compensate. The layouts, art 
work, and typography will not com- 
pensate, no matter how well they are 
done. The product may be successful, 


PRINTERS’ INK 9 


An advertisement in 
Printer’s Ink Weekly, 
August 2, 1934 


but only until some competing prod- 
uct associates itself with a basic hu- 
man need. Then there will be a new 
leader. 


DVERTISING done by J. Walter 
Thompson Company is idea 
advertising, or it is unsatisfactory to 


this agency. It is unsatisfactory be- 
cause it is inefficient. The search for 
a basic idea goes on, continuously, 
until an effective one is found. Once 
found, it is never abandoned until a 
better one is found. 


jest in their influence are works of fiction. They re-arrange, 


» lessons of life,’ said Rebert Louis Stevenson 


J. WALTER THOMPSON COMPANY 


MR. RESOR 


Though you speak from one side of the agency 
desk, and we from the other...we stand shoulder 
to shoulder before the advertiser in realizing and 


using the tremendous driving power of Emotion. 
Only in Great Fiction does Emotion reach its peak. 


Yesterday’s Great Fiction, bound in books, was 
hot available to serve as advertising’s most profit- 


able background. 


But Today’s GREAT FICTION is placed in more 
than 1,600,000 homes by Cosmopolitan. 


How well you and your clients understand the 
Value of Cosmopolitan’s GREAT FICTION and 
how consistently you make use of it is shown 
by the eloquent fact that so far in 1934, as in 
ill of 1933, your agency is the heaviest investor 


" space in this magazine. 


~ 


\\ 
ma 


_ 
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MA, 


FICTION supplies 
most literature because 


From an cllustration mam early edition of “Uncle Toms Cabin” 


more than all other writ- | In just eleven years, slavery, which had endured in America for over two 
centuries, was driven out by the enraged force of public opinion...raised 


ong Me om to the white heat of war by a simple, unpretentious novel. <> Reason and 
EMOTION logic, so historians say, would sooner or later have ended slavery. EMOTION, 


roused in the hearts of millions of men_and women by “Uncle Tom’s 
cabin,” boiled over and got action! < Readers of GREAT FICTION today are 
quickly interested, deeply moved. Because their EMOTIONS are stimulated, 
they are alert in mind...ready to see, read and act. 


new advertisers 


since January find that it pays to project their advep*sing against the stir- 


An advertisement in 
Advertising Age, June 9, 1934 
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has not exerted extreme pressure on | from ten to 25 per cent and have 
UNBROKEN SALES he buying public, but played up a/run as high as 100 per cent. In May, 
personality and the simple state-|sales for the year to date exceeded 


ment, “amazingly mild.” | those for all of 1933. 
Radio hae been the principal me- | The Philip Morris broadcast had 
| dium start in magazines was |its beginning in a few scattered pro- 


PHILIP MORRIS 


| run on occasions. 


Unusual Success ls Scored 
By New Cigarette 


New York, Aug. 16.—A 
lieved to be 


record be- 
unequaled in the cigar- 


ette manufacturing; industry has 
been chalked up by Philip Morris 
cigarettes, which have’ enjoyed 


month over month increases without 
a break since their introduction in 
February, 1933 

The manufacturer recently gal- 
loped past another mile post of 
Philip Morris expansion when the 
radio advertising was extended to 
the Pacific coast, giving nation-wide 
coverage. Several coast stations 
were added to the WEAF-NBC hook- 
up, making over 30 in all. 

Advertising of Philip Morris cigar- 
ettes has been marked by consistent 
expansion as distribution widened. 
In charge of the Biow Company, it 


| 
| “zero” in February, 


nade Pes year and the schedule has | grams Philip Morris & Co., Ltd., 
Most of |staging on 


“s en doubled since then. 
the copy is single column, although 
some two columns wide has been 


Newspaper tests 
have been made, but regular use of 
papers is a matter of the future, in- 
asmuch as officials feel they are not 
ready for it yet. 


Defies Tradition 


Philip Morris cigarettes started at 
1933. A record 
of 18 consecutive monthly gains has 
never before been achieved in the 
cigarette field, officials believe. Or- 
dinarily the upward curve is likely 
to be of serrated type, with sharp 
drops following sharp rises, this be- 
ing caused by lags between whole- 
sale and consumer sales. 

In the case of this cigarette, the 
curve ran steady, and after very 
large increases, when officials ex- 
pected to see the record of consecu- 
tive sales gains broken, they were 
pleasantly surprised when the fol- 
lowing month’s sales, too, registered 
an increase over the preceding 
month. These gains, pyramiding 
during the past 18 months, averaged 


in the magazine copy, 
the reminder type. 


was 
behalf of Marlboro cig- 
arettes in such cities as Chicago and 
Boston. In April, 1933, a network 
hook-up was first used for the new 
Philip Morris 15-cent cigarette. Last 
fail, the single period was enlarged 
to half an hour. 

The dynamic factor in the success 
of the cigarette’s introduction was 
the creation of the page boy and his 
call in an inseparable combination. 
The page boy idea was not new. 
Philip Morris & Co. had used it off 
and on in posters and publication 
advertising for 25 years, but with- 
out the call. 


Add Call to Promotion 


The theme had been employed on 
Philip Morris’ Oxford Blues and 
Cambridge, higher priced Turkish 
cigarettes. When combined with the 
call, “Calling Philip Morris,” it be- 
came infectiously popular, and filled 
with life. The effect of the human 
voice has been utilized suggestively 
which is of 


The human interest element of 


the campaign has been given greater 


ne of the Most Amazing Newspaper 


Stories Ever Revealed.... 


MARCH 1929-30 |MARCH 1930-31 | MARCH 1931-32 |MARCH 1932-33 |MARCH 1933-34 


@ 


THIS CHART REVEALS A READER —— 
THAT IS ALMOST UNPARALLELED 


A STORY of the FAITH of the PEOPLE of CINCINNATI 


\ 


JE ASKED our circulation man- 
ager to compile the figures on 


city and suburban circulation since 


1929. 


We wanted to see how cir- 


culation had been affected by the 
up-down-and-up-again days of the 
past six eventful years. 


We asked for the figures on city and 
My. suburban circulation because this is 
Pa the most vital of all newspaper cir- 


= 


culation. 
March of each year because that is 
the time of the latest annual ABC 
audit of all newspapers. 
ures, 
verified. 


City and Suburban Circulation 
ABC Audit Report for 12 Months 
mee 0s Mes cee 


These figures reveal 
reader “solidity” that 1s rare in the 
history of newspaper publishing 


We selected figures as of 


Such fig- 


therefore, may be quickly 


The figures compiled by the cir- 
culation manager make one of the 
most 
ever revealed. From March of 1929 
to the same month of 1934, the 
greatest variation in city and sub- 
urban circulation was never as 
much as 2 per cent. 
and suburban circulation was ac- 
tually 796 greater than in March, 
1929. 


amazing newspaper stories 


The 1934 city 


a story of 


Representatives: 


The fact that Times-Star city and 
suburban circulation varied less 
than 2 per cent during the past six 
years proves decisively that the 
Times-Star is a vital part of the 
daily lives of its great family of 
readers ... That it is equally in- 
dispensable to its readers, both in 
the days when things are not all 
rose-colored, as well as in the hey- 
day of prosperity ... That it is de- 
pended upon for spiritual, political, 
social ana economic guidance ... 
That the broad policy, “By, of and 
for Cincinnati,’ founded for the 
Times-Star by Charles P. Taft in 
1880, showed an understanding of 


Cincinnati that was thoroughly 
sound, 
Finally, these figures reveal why 


the Times-Star is one of the great 
newspapers of the United States; 
why it leads in retail, general and 
automotive advertising in Cincin- 
nati; why its classified advertising 
section is so potent in securing re- 
sults; why its milline rate is the 
lowest in Cincinnati—and why any 
product salable by newspaper ad- 
vertising can be sold by using 
the Times-Star exclusively in 
Cincinnati. 


CINCINNATI TIMES-STAR 


KELLOGG M. PATTERSON, 333 N. Michigan Ave., Chicago 


MARTIN L. MARSH, 60 E. 42nd St.. New York 


Thomas J. Lipton, Inc., is now offering these Kleenti tea strainers, 
made by Kleenti Company, New York, as premiums. Made of molded 
Bakelite, they fit on the spout of the teapot. 


strength by the selection of the char- 
acter who broadcasts the call, acts 
the leading role in the program and 
serves as model for cut-outs exten- 
sively used at the point of purchase, 
and other advertising material. He 
is a midget, known commercially as 
“Johnny Morris,” and is perfectly 
formed though only 42 inches tall. 


He has his own car and chauffeur, 
visits stores and places where he 
believes he can do some good dur- 
ing the day, aids in sampling occa- 
sionally and does his broadcast at 
night. 


An odd angle on “Johnny Morris” 
is that he is one of several sons in 
a family that is otherwise normal. 
His brothers are six-footers. “Johnny 
Morris,” Italian, is 23. Before as- 
suming his present position, he was 
a page at Hotel New Yorker. 

His radio work keeps him quite 
close to New York, but he has made 
a few trips to larger cities, includ- 
ing Boston. At present, the company 
is using a display built on the idea 
that “Johnny goes places,” lends 
his pleasing personality to retailers, 
etc. 


Worked With Dealers 


A number of other factors in the 
ready acceptance found for Philip 
Morris cigarettes are the timeliness 
of their introduction, the prestige of 
the name and the company’s treat- 
ment in general of dealers. 


The company had_ considered 
launching a 15-cent cigarette for a 
considerable time. Early in 1933 cig- 
arettes were selling in greatest vol- 
ume at ten cents. Demand for the 
high price ones had tumbled. Deal- 
ers made no money on ten cent cig- 
arettes and sought a means of mak- 
ing a profit on cigarette sales. At 15 
cents straight they could, so the in- 
dependent retailers jumped at the 
new brand in the popular price 
range, displayed them prominently 
and pushed their sale. 

Further good will of the trade 
came through the donation of one 
minute on each Philip Morris broad- 
cast for four months to the National 
Retail Dealers Association. Many 
believed this was a dangerous thing 
to do, some declaring it was suicidal 
to mix general trade promotion work 
with brand promotion. 

The small nucleus of the associa- 
tion had no funds, not even enough 
to circularize the retail trade regard- 
ing its aims and the urgency of the 
work to be done. The organization 
work was materially aided by the 
one-minute messages and the asso- 
ciation recently was successful in 
obtaining the adoption of the code 
for cigarette retailers. 

Philip Morris was the only cigar- 
ette manufacturer to play ball with 
dealers in this way. As a result, a 
friendly feeling toward the company 
on the part of the retail trade was 
engendered. As many as 1,000 re- 
tailers’ windows have been trimmed 


in one month by the company fol- 


lowing these dealers’ requests, it js 
reported. 

In paving the way for the Philip 
Morris 15-cent cigarette success, the 
company organized its sales force 
under six vice-presidents, each in his 
own territory. These men _ work 
steadily through their own terri. 
tories and occasionally run over into 
an adjoining one, where ideas are 
exchanged with the neighboring 
v. p. The sales force has _ been 
doubled in the past 18 months. 

The whole development has been 
carried on under the guidance of 
Leonard B. McKittrick, president, a 
cigarette and tobacco salesman since 
youth. It was his idea to employ 
the longest established and _ thor. 
oughly respected company name as 
the brand. designation of the new 1}. 
cent product.” 


Tom Collins to 
“Attack” Gotham 
Swimming Fans 


New York, Aug. 16.—A new idea 
in advertising and sales promotion 
is being tried this week by the Ton 
Collins Corporation in broadcasting 
spot “radio” programs to_ holida) 
crowds at beaches in the New York 
area. 

The first trial will be tomorrow 
when “The Voice of the Sea” will 
float in-shore to beaches betweet 
Point Lookout and the Rockaways 
Sunday, the experiment will agai! 
be tried, starting at Coney Island 
and once more including the Rock 
aways. 

If successful, it is possible the 
plan may be used in other metr 
politan centers which have larg? 
beaches. The broadcasts this week 
end will originate on a_ 50-fo0t 
cruiser a short distance off shore, i's 
amplifier trained on the _ beac) 
crowds. 

According to Leo L. Leventritt 
president of the Tom Collins Ea*' 
ern Corporation, both boat an! 
sound apparatus were specially d& 
signed for the work. Control is su" 
that the broadcast can be turned 
from mellow conversational tone " 
a volume that can be_ distinct’ 
heard for two miles. — 

The boat carrying “The Voice 
the Sea” will cruise from 10 4%” 
to 10 p.m. A regular program © 
popular musical entertainment inter } 
spersed with commercial announ’ 
ments on Tom Collins Senior, P 7. 

pared, ready-to-serve gin drink, ¥" 
be given. It was worked up bY o 
radio department of Lord & Tho™ ” 
Tom Collins’ agency. 


Air-Tred to Humphrey 

Ault-Shackford Shoe Company, Ne 
burn, Me., maker of Air-Tred § “ 
for women, has placed its a 
with H. B. Humphrey Company, 
ton. 
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August 18, 1934 ADVERTISING AGE 9 
Boston First in United Stat d 
@he aBQoston 10S t 
is FIRST in BOSTON 
In what National food advertisers consider the most important 
market in the United States The Boston Post is carrying a ak eas 
| larger number of accounts than any other Boston Newspaper. hing te .comnor imap iia 
Out of 344 “National” food accounts advertised in three or aii: & ahi @ 
rn more cities last year in 81 principal centres throughout the Selling, for August 2, 1934, 
ti United States, 148 appeared in Boston —a greater number — ee oe 
: than appeared in any other city covered by the survey. - aikes poe ae as 
- ‘ ; , he B N , 
ms Boston was First, New York was Second, Philadelphia was aoe. 
ar Third—a definite indication that BOSTON is the centre of 
- the most desired market for this class of merchandise. 


: MORE National Food Advertisers 


‘ || used The Boston Post to cover this market 


. th ther Boston N 
an any otner DOStON Newspaper 
im 
ns 
“ce ° bP] 

gs Not only 148—bur 189 “National food adver- The Reason: rhe Boston Post has the largest 
sur tisers sold their products to New Englanders sonar “ ef Reet Magen pe ved pee in New Eng- 
on . : : and; is nearly all - ; it is read by more 
eta through the home-going circulation of The families with $3000 to $10,000 incomes than any other Boston 
saa Beston Post during 1933—a larger figure than newspaper; it has no FORCED circulation—no compulsory 

P , ° combination of morning and evening editions—no premiums 
sl Mr. Corash’s article designates for Boston be- —practically no street sales. THE POST SELLS ITSELF 
will cause he includes only those campaigns which - Rivne who read it in preference to any other Boston 
weell ss ree . 
ways appeared in three cities or more. The Boston Post every day sells 204,433 MORE copies 
wa , ‘ ‘ than the morning Globe, and 217,208 MORE than the 
~ With New Enyland’s greatest food selling Herald. The POST outsells both the Globe and Herald 
season just ahead, The Boston Post LEADS COMBINED by 85,014 copies daily. - 

> the ° A straight morning newspaper with only ONE edition 
net!0- the second Boston newspaper in Food adver- reaching 336,627 readers at the start of the day, in a 
large cs ° : closely knit well-to-do market where it has been an influ- 
wos tising lineage for the seven months of this neal ential tactor in New England family life for more than a 
ge by 84,889 lines. hundred years. 
beach 
The POST is FIRST in National food advertisi 

< e is in National food advertising 
fe The POST is FIRST in Local food advertis: 
5 suc! 
ne eP Is in Local food advertising 
one 10 
a T ST is FIRST in Food Chain $ dvertisi 
od he POST is in Foo ain Store advertising 
0 al 
am of , 
- inter *. 
ounce 
fp BEE 
;, will ——) 
by t 
homas, I E 

é ' u a . 
oa New England's "GOOD MORNING" for 103 Ye 
1 shoes 

ynt 
“ SPECIAL REPRESENTATIVES—KELLY-SMITH COMPANY, New York, Chicago, Philadelphia, Boston, Detroit and Atlanta . 


R, J. BIDWELL COMPANY, San Francisco, Los Angeles, Portland and Seattle 
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August 18, 1934 


Hobart and Watson 


Take New Positions 


Richard L. Hobart has resigned as 
advertising manager of the Atlanta 
Constitution to become advertising 
director of the Beaumont, Tex., En- 
terprise and Journal. 

In his new position Mr. Hobart 
succeeds W. W. Watson, who has 
been named advertising director of 
the San Antonio Express and Eve- 
ning News. 


Roberts Is New 


Texas Press Head | 


J. W. Roberts, Scurry County 
News, Snyder, was elected president 
of the West Texas Press Association 
at its convention Aug. 11. R. H. 
Shuffler, News-Times, Odessa, was re- 
elected secretary, and Mrs. Mary 
Dunbar, County Star, Palo Pinto, was 
elected a director. 

The group's next 
held in Big Spring. 


Field, Miller to Petry 

John Field, for the past two years 
with Scott Howe Bowen, and _ pre- 
viously with the New York Times 
aud World, has joined Edward Petry 
& Co., radio station representatives. 
Don Miller, also formerly with Scott 
Howe Bowen, and more recently in 
the New York office of Cleveland 


meeting will be 


Chase, has also joined the Petry or- 
ganization. 


wre wed 


~ ETHYLGETS BUSY 


INITIALS CLOUD 
BRITISH AIR AS 


| 


Petrol Maker's Humor Takes. 


ING-RICGH 


PORCELAIN ENAMEL 


the nations 
€ Wwtanu- 
C23 


Alphabetical Turn 


New York, Aug. 16.—Contemporary 
English advertising is turning to the 
humorous use of initial letters and 
repetition of a single text in varying 
layouts, recent copy run on Ethyl 
gasoline by British oil companies 
reveals. 

The initial letters campaign could 
well have been inspired by the maze 
of initial designations being applied 
to certain American government bu- 
reaus and recovery organizations. It 
was designed to tickle the English 
funnybone. Space per insertion was 
about seven inches wide and 11 
inches deep. Humorous outline draw- 
ings feature the advertising. 

Only in the use of initials does the 
attention getting headline and draw- 


tions. 


| 


isters everywhere. 


"UGH!" MEANING UGH 


~~ ®A said the lady when he 
proposed to her 
oO = MEANING 
i S., D... f 


~~ SB said the Motorist, meaning the Best Postible 
petrol mixed with Ethyl uid, which is the 
finest known anti-knock specific 


ing relate to the product, which in 
this campaign is “BP” Ethyl petrol. 
The sales message was abbreviated 
to about 20 words or less and a re- 
production of the emblem. 

The entire text of one of these 
advertisements, featuring an _ illus- 
tration of a man seated in one chair 


Ly 


LIONS 


Thirsty millions read the national advertising 
of leading beverages . . . in the newspapers 
and magazines . . . on the bill-boards 
and boulevards, until they have become 
thoroughly thirst-conscious. 


Why not tie-in with this tremendous, sales 
building force by equipping your retail 
store customers with ATTRACTIVE, COL- 
ORFUL ING-RICH PORCELAIN ENAM.- 
EL SIGNS . . . the signs that are used by 
the nation's leading advertisers for point-of- 
sale reminders? 


ING-RICH Signs help ring more cash reg- 


Millions of sales have 


been made through their constant sugges- 
They do their job of advertising 
right at the opportune time when buying 
is most convenient. 


Winter and summer, fair weather or foul, 
they present the same bright, cheery face 
. .. sun cannot fade them . . . rain cannot 
rust them . . . guaranteed to last at least ten 
years without fading or deterioration. 


Why not avail your dealers . . . your busi- 
ness. ..you... with their sales-building 
advantages. Ask us to show you how ING- 
RICH Signs bridge that important sales gap 


“Where to Buy" when your customers 


“Want to Buy’! 


INGRAM-RICHARDSON MANUFACTURING COMPANY 


BEAVER FALLS, 


PENNSYLVANIA 


looking mournfully at an empty one 
nearby, follows: 

“*PS.’ said the lonely bachelor, 
meaning—Perhaps Someday. 

“*B.P.’ said the motorist, meaning 
the Best Possible petrol mixed with 
Ethyl fluid, which is the finest 
known anti-knock specific.” 


Plenty of Initials 


A few other initials are L. S. D., 
P. M. G. and P. P. C. The meanings, 
in all cases, are rather surprising. 


“Postmen Preter Cats” 


“BP*: 
wad the Motors, meaning the Bes: Possbie preord 


maxed with Ethyl flusd, whch uw the fine own 


Gnu knock specthe 


A postman's difficulties point a 
moral. 


For example, the crucial moment (or 
perhaps just one of the crucial mo- 
ments) in the life of a lady has 
arrived: 

““LS.D.’ said the lady 
proposed to her, meaning—Let’s Sit 
Down.” She is waving the hand op- 
posite the one being kissed in the 
direction of a sofa. The selling mes- 
sage was the same as above, 

The English campaign proceeds 
with P.M.G., which is shouted by 
two telephone operators, whose 
voices under any circumstances 
must be far more attractive than 
their faces, as depicted, in the illus- 
tration. The curiosity-bitten public 
quickly learns that this choice bit 
of gasoline copy means “people 
musn’'t grumble.” 

This copy continues: 

““BP’ said the motorist, meaning, 
naturally, that he wanted the Best 
Possible petrol. ‘Ethyl Fluid,’ he 
added, ‘for anti-knock’—and so he 
got BP Ethyl.” 

On behalf of gasoline, the plastic 
minds” of “nglish readers were 
raised another rung on the ladder of 
knowledge with this charming drol- 
lery: 

““P P.C.’ said the postman when 
the dog bit him—meaning ‘Postmen 
Prefer Cats.’ ” 


when he 


Copy is Unchanged 

Pratts Ethyl, on the other hand, 
is advertised in a _ serious vein. 
Headlines and illustrations that oc- 
cupy a large part of the space are 
changed but the text remains the 
same. The copy shows a disposition 
on the part of the petrol advertiser 
to follow the motor races, a policy 
contrary to that of the Ethyl Gas- 


FASTEST 


ON EARTH 


WORST FASTEST LAmD SPEED The fries: petrol must be the best 
Petrol because wt gets the best results 
WORST FASTEST Am BACH own of the cngme The same expefitnce 
which produced the special fue for these 
WORSE FASTEST “BA8T CAB outstanding speed acheevertents, and the 
same red Ethyl fluid, goes into the biend: 


PRATTS ETHYL & 


Copy in this series remains un- 
changed, new layouts and illustra- 
tions providing variety. 


— > 
oline Corporation in America, where 
race blends exceed in Ethyl fiyig 
the amount permitted in the com. 
mercial product. 

Pratts recent advertising indicates 
that its Ethyl petrol is the “fasteg; 
on earth,” featuring the world’s 
fastest land speed, fastest air race 
and fastest ‘baby’ car and Britain's 
fastest track race and fastest roaq 
race. 

“The fastest petrol must be the 
best petrol because it gets the hes: 
results out of the engine,” says the 
text of these advertisements that 
vary in layout and illustration only 
“The same experience which pro. 
duced the special fuels for these out. 
standing speed achievements, and 
the same red Ethyl fluid, goes into 
the blending of Pratts Ethyl petro] 
and guarantees your car a bigger 
speed range, better climbing, and 
higher mileage.” 

Another type of race copy gives 
actual results. Run in motor publi- 
cations, it requires an active interest 
on the part of the reader in race 
developments and knowledge of 
classes and record making condi- 
tions, for it merely states the name 
of the driver and type of car used, 
with number of cylinders and their 
cubic content, type of carburetion, 
name of the track and date, along 
with the speed record achieved. The 
motor was fueled with “‘BP’ Ethyl, 
containing exactly the same Ethyl 
fluids as is sold from all ‘BP’ Ethyl 
pumps,” one of these advertisements 
said, by way of tie-up. 


Adan: oo 
Towns Held to 
Rules of Codes 


Washington, D. C., Aug. 16.—In 
the recently published NRA admin- 
istrative order which clarifies the 
application of codes and the Presi- 
dent’s re-employment agreement to 
provisions for employers operating 
in towns of 2,500 or less population, 
it is now revealed that advertising 
trades and industries are especially 
declared not to be exempt from their 
code provisions appertaining to max- 
imum hours of work, store operation 
and minimum rates of pay. 

Under the provision, “other em- 
ployers not at this time exempted 
under the order include (but with- 
out limitation) those operating un- 
der advertising display industry and 
trade, advertising distributing trade, 
graphic arts trade, and the outdoor 
advertising trade.” 

It is stated that “only employers 
operating three or less. establish- 
ments, each of which is in a town 
of less than 2,500 population, are 
exempted from the provisions. For 
the purpose of determining how 
many establishments in trades and 
industries to which the order ap- 
plies, NRA state directors are to 
compile a list. 


Cromwell to Doughty 


James H. R. Cromwell, formerly 
with Drexel & Co., and Peerless Mo- 
tor Car Company, has been elected 
a director of H. K. Doughty & Ass0- 
ciates, Inc., advertising and market 
ing counsel, New York. Mr. Crom 
well is the author of several books 
on money and finance. 


Pinex on Air 


Pinex Company, Ft. Wayne, Ind., 
will inaugurate a thrice weekly radio 
program starring Little Jack Little 
over a CBC network Oct. 26. The 
company will probably be on the alt 
at 12:30 p. m., CST, on Sundays, 
Tuesdays and Fridays. 


To Reorganize 


Samuel R. Guard & Co., Spencel 
Ind., publication printer, has filed : 
petition in the federal court at South 
Bend for reorganization under the 
new federal bankruptcy act. 
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ping-list 


Is she leading them to where your goods are sold? 


HE IS THE SWEETIIFART. She is the charmer. 

In her is centered the love in‘erest among those 
famous characters of The Comic \\'cek!y. Mr. Adver- 
tiser, we present Tillie the Toiler! 

Each Sunday morning, in more than 5 million homes, 
she serves to quicken the yearnings of youthful swains, 
and swains not so youthful—to stir the longings, dreams 
ind ambitions of countless sweethearts, ex-sweethearts 
ind would-be sweethearts. Yearning and ambitions 
that arouse the desire for, and the urge to buy, the 


In The Comic Weekly... 
Puck ”... which is distributed 
With the 17 great Hearst 
unday newspapers, you meet 
Tillie the Toiler, Jiggs, Barney 
tle, Felix the Cat, Skippy, 
°p-E ye, Toots and Casper, 
Little Jimmy—yes, and those 


old favorites, the Katzenjam- 
mers! Is it any wonder that 
more than five million families 
follow The Comic Weekly 
“Puck” zealously every 
week? What an advertising 
opportunity full pages in The 
Comic Weekly offer! 


many material things that aid the cause of romance. 

Yes, Tillie and her pals in The Comic Weekly offer 
thrills, heart-throbs, sighs and laughs for all sorts of 
people, of all ages, in all walks of life. There’s proof of 
that in the survey revealing that 68% of all men and 
72% of all women who read the newspapers, read the 
comics—and, in addition, all the children. 

But there’s even more satisfactory proof, from your 
point of view, in the actual, traceable results achieved 
by leading advertisers in The Comic Weekly—results 
that show in sales, in cash, in profits—results rarely 
equalled by any medium, even in the most prosper- 
ous times. 

Distributed through the 17 great Hearst Sunday news- 


The Comic Weekly 


959 Eighth Avenue, New York City . . . Palmolive Building, Chicago 


papers, The Comic Weekly has a circulation greater 
than three of the great national weekly magazines 
combined. And Tillie is taking them shopping by the 
millions each week—not only Tillie, but all her pals in 
The Comic Weekly, including Jiggs and Maggie, Pop- 
Eye the Sailor, Skippy, Barney Google, Felix the Cat. 
Are they leading their tremendous following to where 
your goods are sold? 

A back cover in The Comic Weekly costs $17,500; 
an inside page $16,000. Some of America’s foremost 
advertisers are now carrying regular schedules of color 
page advertising in The Comic Weekly. Wouldn’t you 
like a fuller story of the reason why? Just call COlumbus 
5-2642 in New York, or Superior 6820 in Chicago. 


Everybody Reads The Comics 
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by Dr. George C. Supplee, director | When placed in water the greater A TRYING MOMENT FOR THE CONDUCTOR 
of the research laboratories of the| part floats on the surface, and that 
eat Milk Company, a Borden asso- | which sinks returns after a short in- 
ciated company, in collaboration | terval to the surface. 
with Robert Roughsedge of the same| Another argument which may be HELP! ; A ; ! 
FISH ANNOUNCED: organization, resulted in the devel- used to promote its sale is the fact s they won t get off t é€ trains. 
anean % ‘ zaati} 
opment of the new product. This is that because it has no undigestible 
sens pare of a series of research projects | U!k, only about one-half the amount 
New York, Aug. 16.—A new gas-| being conducted by the Borden Com- generally fed in cereal or animal 
tronomic delight, milk-fed fish, ex-| pany to find new uses for milk. foods is — This is an econ- 
, ; my appeal. 
pected to take its place along side om ‘PP : , 
d aha ; Has Many Appeals For aquarium fish fanciers, who | 
of milk-fed veal and chicken, ap- ? ies 
7 3 3 , , | wish to match the color of their fish, 
peared on the sales promotion hori Findings during these experiments | tne fond will bé offered tn cleht cel- | 
a eee Sore ~ scesaqypsietll teopin pours mnenonte the nature of the | ors, and will be available in flake 
ment by the Borden Company of a| advertising which may be done when and granular form | 
new dried milk fish food. distribution plans are completed, |° soe : 
The company has not yet decided | Before milk, long recognized as _— unl 
¥ . Be . s : : . . 
on the policy to govern its market- | fish food because of ts high pro- Coal Association | 
ing, but is expected to do so within | tein, mineral and vitamin content, oins Fi ht on TVA | 
the next week or two. Two possibili-| could be utilized, it had to be pre- J g 


ties are that Borden's will advertise 
and distribute it under the company 
name, or may sell it to distributors 
to be packed and sold under their 
brand names. 

The potential market for the new 
product is wide, the company pointed 
out in its announcement. In addi- 
tion to the market afforded in the 
food fish hatcheries, there are some 
60,000,000 domestically-raised gold 
fish sold annually in the United 
States to be fed. One out of 17 fam- 
ilies now has an aquarium, it is esti- 
mated. 

Exhaustive tests and experiments 


pared as insoluble in water. 

Tests made in large fish hatcher- 
ies during the past two years and 
in hatcheries where aquarium fish 
are bred, according to Mr. Rough- 
sedge, demonstrated that milk-fed 
fish have a longer life than others 
and their health is better because 
fermentation of food and contamina- 
tion of the water is greatly reduced. 
One of the greatest causes of dis- 
ease in aquariums has been decom- 
position of unconsumed food, which 
the insoluble milk preparation re- 
duces to a minimum. 

“It floats” is one of the appeals. 


Alabama coal and ice companies 
which have entered suit in the fed 
eral court at Birmingham to restrain 
the activities of the Tennessee Valley 
Authority will be aided by the Na- 
tional Coal Association, it is reported. 

The association has already lent 
moral support to the cause by dis- 
tributing a broadside which asserts 
that complete flowering of the TVA 
will mean ruin to the bituminous 
coal industry. 


Joins BBDO 


Dwight S. Reed has joined the Chi- 
cago office of Batten, Barton, Durs- 
tine & Osborn. 


from You r 
Newspaper 
and Magazine 
Advertising’ 


Peorie read your ads...and forget them. No matter how 


challenging your ads may be.. 


. people forget them. But they do not 


forget them entirely—and they can be made to remember. Does it not 
seem wise to you, then, to make sure that people will be reminded of your 
newspaper and magazine advertising? And is there a better place to re- 
mind them than at the stores where your product is for sale? Meyercord 
Decalcomania Signs on your dealers’ windows and doors make prospective 
purchasers remember your product—at the time it’s easiest to buy! For 
greater results from your newspaper and magazine advertising, use 
Meyercord Dealer-Signs too! Write for samples and particulars, or ask 
that a representative call. 
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FOR 
WINDOW SIGNS + TRUCK SIGNS 


PERMANENCE 


NAME PLATES 
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FOR ECONOMY 


occ Searions THE MEYERCORD CO 


NWP” 208 W WASHINGTON STREET CHICAGO 


one 
cool comfortable spot 
ahah or bin of our duty 


Por a really comfortable trip, we suggest 
To Portland, Augusta; Waterville; Bangor 
THE FLYING YANKEE 
THE PINE TREE LIMITED* 
(*Stops at Portsmouth, N. H.)) 


hit Conditioned Train Service 
BOSTON and MAINE-MAINE CENTRAL 


as is evidenced by this newspa 
Maine wae appeere 


FARM PAPERS UP 
41.5% IN JULY 


Chicago, Aug. 16. — Advertising 
lineage in farm papers, which has 
shown large gains over 1933 during 
all of 1934, continued to increase in 
July, the monthly figures released 
this week by the Advertising Record 
Company, Inc., indicate. 

ADVERTISING AGE’sS analysis of the 
lineage carried by 36 of the farm 
papers measured by the Advertising 
Record Company which published 
the same number of issues in July, 
1934, as in the same month of the 
preceding year, reveals a_ lineage 
gain for these publications of ap- 
proximately 47.5 per cent. 

The 386 publications for which com- 
parable figures are available carried 
a total of 192,347 lines of advertising, 
exclusive of baby chicks, livestock 
and classified, in July, 1933. In July 
of this year these same publications 
accounted for 283,609 lines, a gain of 
91,262 lines. 


Detailed Figures Given 


Detailed figures for all of the pub- 
lications. measured by Advertising 
Record Company, exclusive of baby 


chicks, livestock and Classified, fol- 
low: 
1934 1933 
Monthlies: 
Country Gentleman.... 20,755 10,004 
California Citrograph.. 11,614 7,914 
Cappers FPArmetiics css 11,600 6,156 


| 
| 
| Successful Farming.... 10,725 6,085 | 
Progressive Farmer and 
| Southern Ruralist: 
| Georgia-Alabama Edi- 
| TO ae ee eae 7,618 5,099 
| Testas Baition:.<......«. F624 6,297 
Carolinas-Virginia 
| Gi oss vv sesess 7,502 4,921 
| Mississippi Valley 
| Raition. i265 ccceees 7,113 5,281 
Kentucky-Tennessee 
OE ae eee 6,940 4,411 

All Editions .... ~ 2391 4,345 

Average 5 Editions. ~ tase 5,202 
CoOentTy PROMO. sss 62 ss 7,481 6,038 
Southern Agriculturist. 5,271 3,545 
Western Farm Life.... 4,776 2,851 
Wyoming Stockman- 

gis) ie ee 3,440 2,605 
Southern Planter...... 3,031 1,762 
Parm JOUrNAL. « «i ic6s 5. 2,670 2,017 

sreder’s Gazette....... 1,753 i 
American Poultry Jour- 

2) ed a re oe 982 
Poultry Tribune........ 694 
Bureau Farmer........ 7 2,563 

Semi-Monthlies: 

Oklahoma Farmer- 

MLOCKIMBR 5 ssc cae 10,118 7.331 
Montana Farmer....... 9,552 5,188 
Arizona Producer...... 8,32 6,439 

| Hoard’s Dairyman...... 7,955 3.5% 
Farm @ Ranch... <i... 7,881 7,47 
Kansas Farmer (Mail & 

MR 6.4 cas aed bare 6,607 4.528 
Missouri Ruralist....... 5,801 4,352 
1ArKansas Farmer...... 5,502 rye 

| Missouri Farmer....... », 500 5,567 
WHER PALME, «ss e eke cs 21 


Air conditioned trains turn prosaic railroad copy into a bit of drollery, 
er advertisement for the Boston & 
+ ee New jw Engend. 


1934 3 
10,814 8,23 
10,682 6,736 


Bi-Weeklices 


California Cultivator... 
Washington Farmer.... 


American Agriculturist 10,248 6,219 
Local Zone Advertis- 
ON Peer eee re 2,198 3,271 
Wallace’s Farmer and 
lowa Homestead..... 9,946 9,135 
Pennsylvania Farmer... 9,730 5,319 
Tdaho POrMer..ccccaves 9,516 6,528 
Oregon Farmer........ 9,443 6,476 
Nebraska Farmer...... 9,316 7,669 
Zone Advertising..... 2,762 4,350 
Average 6 Editions.. 270 
Farmer and Farm, Stock 
and Home: 
Minnesota Edition... 17,761 6,989 
Dakotas-Montana 
RIO Git enak ates 6,933 5,085 
Local Edition ....... 2,272 2,520 
Michigan Farmer....... 7,337 2,971 
1Dakota Farmer........ 7,116 5,103 
Prairie Farmer: 
Illinois Edition...... 6,934 5,914 
Indiana Edition...... 5,345 5,435 
Indiana Farmers Guide _ 6,603 2,641 
tural New Yorker..... 6,506 4,957 
Wisconsin Agriculturist 
OMA POPMGR cc sec ccss 6,179 6,117 
Cote FPO 6 cs ccuk se 5,498 4,126 
New England Home- 
SE Coa eines s ,665 3,013 
Weeklies: 
*Pacific Rural Press... 18,418 17,022 
Weekly Kansas City 
Star: 
‘Missouri Edition..... 13,614 10,546 
*Arkansas-Oklahoma 
RETO nes sic es 13,194 8,922 
*Kansas Edition..... 12,885 8,991 
Semi-Weekly Farm 
News: 
S‘Tuesday Edition .... 6,776 4,928 
‘Friday Edition...... 6,333 992 
SCapper’s Weekly...... 6,315 3,001 
%3Dairymen’s League 
A ee ee eee 2,739 1,944 


*Combined with September. 
*Combined with August. 

10One issue in 1933, two in 1934. 
2One issue in both 1933 and 1934 
8Four issues in 1934, five in 1933 
‘Four issues in both years. 
'Kive issues in 1934, four in 1933 


_ Have New York Office 


National Sportsman and Hunting € 
| Fishing have opened a New York 
| office at 230 Park Ave. G. Fred Daley, 
formerly with the New York office 
of the St. Louis Post-Dispatch, and 
before that with Prudden, King & 
Prudden, is in charge. 


Gets Green Fire Brick 
of its business, 
Fire Brick Company, 
Mexico, Mo., has appointed Anfenger 
Advertising Agency, St. Louis, nA 
| handle its advertising. 


Following a study 
A. P. Green 


Kendall Aids Drive 


Paul E. Kendall, advertisins nee 
ager of the Long-Bell Lumber — 
'pany, Kansas City, has been ® 


/pointed Missouri state director 0! co 
thea a 

better housing division of te + 

tional Emergency Council. 
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| __ One of the MostPowerful 
| Editorial Features inthe World today 


32 Our readers wrote four million letters! governments, their politics, their sports and _ their lives and problems to foreign boys. 


Boys do not like to write letters. Yet, the family life. In turn, American boys describe We have a conviction that international 
« (_editorial feature, ‘My Friend Abroad,” has 


good-will is founded on understanding 
0 strong an appeal to American Boys that 


and friendship; that the closer the peoples 
they already have written more than four 


of this earth are brought together through 
nillion letters to boys in foreign lands. personal friendship, the further they will 
And they have received more millions of : . 

step away from the instrument of war. 
ktters from their friends abroad. American 


The Open Road for Boys Magazine, 
through ‘“‘My Friend Abroad” has become 


of world significance and importance—and 


boys and foreign boys combined now have 
‘ritten more than ten million letters in di- 


rect response to this single editorial feature 


“é fButhe Open Road for Boys Magazine. beyond question, the most influential juve- 


This world-wide correspondence plan ; ie American boy corresponds with ten or . nile magazine ever published. It shapes and 

7 a : ozen boys in as many countries. Soon, all these — ee 
a Hes American boys the opportunity to boys in the several countries are writing to each molds the thought, the very 7 
is, [tke fast friends with boys in other coun- | other» with thousands of letters criserossing | sive section of American youth. 

o Btes ’ The might and power of this unparal- 
es all over the globe. Our readers learn a a a ee eee en g P P 
lireetly of the ways and customs of boys in penetrated nearly every town and city in America leled influence upon youth can be put 
at ‘ . —every nook and cranny of the civilized world. . 

wv Mer lands, of their social problems, their behind your product. 


PEN ROAD FOR BOYS MAGAZINE J 


* 0 New bury Street, Boston, Mass. 122 East 42nd Street, New York, N. Y. 307 North Michigan Avenue, Chicago, IIl. 
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READERS TELL 
DRUG BRANDS 
THEY PREFER 


New York, 
Modern 
of their 
stores, 12 


Aug. 16.—Readers of 
Magazines buy 84 per cent 
drug products in drug 
per cent in syndicate 


stores, and the remainder in depart- | 


ment stores, a survey of readers’ 
drug preferences just completed by 


the magazines, and published in the 


August issue of the “Dellegram” re- | 


veals. 

When they have 
per cent seek relief with the aid of 
Bayer’s aspirin, the survey shows, 
while 21 per cent take unidentified 
aspirin, 5% per cent use Anacin, five 
per cent use Bromo-Seltzer, and 
three per cent turn to Squibb’s as- 
pirin. 

For head colds 35 per cent find 
Vick’s nose drops most effective, 21 
per cent use Vick’s Vapo-rub, and 
eight per cent use Bromo Quinine. 
Bad breath causes 58% per cent of 
them to rush for the Listerine bot- 
tle, while 19 per cent find Pepso- 
dent antiseptic necessary for the 
same ailment, and four per cent use 
Lavoris. 

For sunburn 48 per cent appar- 
ently find Unguentine most effective, 
while 12 per cent prefer Noxzema 
and five per cent Italian Balm. Un- 
guentine is likewise preferred by 
73% per cent for regular burns, with 
Vaseline, six per cent, and Mentho- 
latum, 3% per cent, following in or- 
der. 

Other Leaders 


Ex-Lax seemingly has a strangle 
hold on the constipation market, 


a headache, 54| 


over 39 per cent of Modern Maga- 
zines’ readers preferring it to all 
other remedies. Unidentified milk of 


magnesia, with a little over nine per | 


cent preference, is second, and ep- 


| som salts, with six per cent, is third. | 
Blue Jay corn pads are the favor- | 


ites of 45 per cent of those queried, 
while 29 per cent use Dr. Scholl's, 
land nine per cent use Freezone. 
Vick’s and Smith 
drops and Pertussin lead in the 
cough field, with preferences of 18, 


14, and nine per cent, respectively. | 


Lysol, Zonite and Listerine are most 
popular for feminine antiseptic use, 
their preference percentages being 
respectively 52, 18 and four. 


| Detailed brand preferences for | 
| products used in relieving 28 ail- 
ments in all are presented in the 


| study. 

One-third of those queried _ re- 
ported that they prefer their drugs 
in packages ranging from 11 to 25 
cents in price, while another 30 per 
cent voted for packages costing be- 
tween 26 and 50 cents. 


New Rates Announced 


The Outfitter of Eating and Drink- 
ing Places, Chicago, has issued a new 
rate card effective Oct. 15, 1934, 
carrying advances in advertising 
charges. Orders placed before the 
effective date of the new rate card 
will carry the current rates. - 


Names Archer 


Advertising of Pittsburgh Reflector 
Company, Pittsburgh, maker of com- 
mercial lighting systems, has been 
placed with Archer Advertising Com- 
pany, Cincinnati. Business papers 
and direct mail will be used. 


“Spice Mill’ Moves 


The Chicago office of the Spice 
| Mill, in charge of Joe Esler, has been 
| moved to 6241 N. Oakley Blvd. The 
| publication’s type page has been en- 
|larged to 7x10 inches, approximately 
| double the old size. 


Brothers cough | 


"VISOBILE" TAKES PICTURES TO PROSPECT 


“Esquire” Raises Rates 
and Changes Its Format 

Effective with the September issue, 
a new schedule of rates under which 
the basic black and white page rate 
will be $1,800 will be made applicable 
to Esquire, men’s magazine. 

With this same issue, advertising 
pages will be made up in four col- 
umns instead of three, the number 
of lines on a page thus being in- 
creased from 504 to 672. The agate 
line rate, under the new format, is 
$2.75. 


Rowell Joins Redbook 


R. E. Rowell, formerly with Pic- 
torial Review and Butterick Fashion 
Book, has joined Redbook Magazine, 
New York, handling Connecticut and 
New York City accounts. 


NOW 


of this Survey of Surveys to 


ested in the brewing market. 
submit the 


surveys and 


Russell T. Gray, Inc., nationally known industrial 
engineering advertising firm of Chicago, recently 


completed a survey of all surveys made of brewery 


In this Survey of Surveys, Russell T. Gray, Inc., 


following 


NuMBER OF Paces oF ADVERTISING 


THE SURVEY THAT 
ENDS ALL SURVEYS 


publications—-examining the original returns on 
some and analyzing all of them in minute detail. a 
With their permission we have reproduced their Prien 
conclusions in full and we'll gladly mail a copy pits te 
. . the Brewng 
Indu’ 


any advertising or 


sales manager, agency executive, or others inter- 


COMPLETE COVERAGE IN U. S. 
A. AND SUBSCRIPTIONS IN 2? 


consolidate the tabulations of the several separate 


conclusions 


which we are briefing here in next column. 


Jus 


Wan. __ Fes MARCH APRin 


ERS 
both 
from 


tives 


ee een Coen eeEEn San eeE een Seen 


+++ 


t 


BREWERS | 


JOURNAL 
WESTERN BREWER 


HS IC AO. Pabtichers 


BEER...THE TEMPERANCE DRINK OF THE NATION 


WESTERN BREWER (NOW BREW- 


ences indicated by brewery execu- 


All of which bears out our contentions—and proves 
the superiority of BREWERS JOURNAL (for- 
merly WESTERN BREWER since 1876) in gen- 
uine reader interest. 

Furthermore 
1934 we averaged more than 190 advertisers using 
display space, whereas the other four publications 
next in rank averaged only 128, 120, 105, and 88 
respectively. 

So-—any way you look at it 
NAL (formerly WESTERN BREWER) should 
be your first choice of a publication in this field. 


FORMERLY 


SINCE 1876 | | 


198 5 Bearhors St. t hicwge. HH twue | 


READ WHEREVER | 
BEER IS BREWED 


FOREIGN COUNTRIES 
R 


JOURNAL) ranks at the top in 
first and second choice and also 
the standpoint of total prefer- 


and master brewers. 


during the first seven months of 


BREWERS JOUR- 


Fig. 1. A 


> ’ 
Brewer ) 


Comparison of 
Advertising Volume ( 
Surveys” 


from January 1934 to 


Brewers Journal-Western 


) ” , } 
other Brewing Publications mentioned in the Survey of 
July 


SURVEY OF SURVEYS 


and draw your own conclusions. 


Send for your copy of the 


- tothe sett eeot 


} ae 
‘ 


Total Pages) with the 


1934 inclusive. 


BREWERS JOURNAL formerly 
WESTERN BREWER—Since 1876 
431 S. Dearborn St., 


CHICAGO, ILL. 


In daylight this car, operated by Visomatic Company of New Eng- 
land, shows talking pictures to dealers or salespeople seated in a 
distraction-proof, fan ventilated car. At night outdoor groups num- 

caine as many as 300 persons may be reached. 


| 
| 


| 


| 
| 


| 
| 


|lamps and other minor appliances. 


| heaters, a total of 54,011 major ap- 
| pliances. 
|of major appliances sold by the Ala- 


This three-year program would 
|step up the amount of electricity 
used for domestic purposes in the 


Utilities Se 
High Quota for 
TVA Appliances 


Birmingham, Ala., Aug. 15.—Up 
until Aug. 1 a total of 11,336 TVA 
electric refrigerators, ranges and 
water heaters had been sold in ter- 
ritory served by the Commonwealth 
& Southern Corporation, according 
to announcement by W. M. Stanley, 
vice-president in charge of sales of 
the Alabama Power Company. Com- 
monwealth & Southern’ subsidiary 
companies operate in Alabama, Geor- 
gia, Tennessee, Florida, Mississippi 
and South Carolina. 

The Commonwealth & Southern 
companies have mapped out a pro- 
gram which contemplates the sale of 


214,885 major electric appliances 
bearing the TVA emblem. This 
would increase the average annual 


use of electricity per domestic cus- 
tomer to 1,800 kilowatt hours. 

If this goal is reached 136,266 elec- 
tric refrigerators, 53,915 ranges and 
24,765 water heaters must be sold 
in addition to the usual number of 


Alabama’s quota is 38,807 refrigera- 
tors, 9,789 ranges and 5,414 water 
This is twice the number 
bama Power Company in the last 13 
years. 


six southern states to 379,000 kilo- 
watt hours, or increase the annual 
domestic consumption per customer 
by 1,072 kilowatt hours or 147 per 
cent. The volume of sales reached 
so far convinces Commonwealth & 
Southern officials this goal can be 
reached. 


Goes Back to Agency 


Ralph M. Cohen has resigned as 
executive secretary of the Miami Val- 
ley Paper Shippers’ Association. Mid- 
dletown, O., to return to the Keller- 
Cresent Company, Evansville, Ind., 
as account executive. 


Carroll Dunn, formerly vice-presi- 
dent and director of research of 


Crossley, Ine., has joined Benton & 
Bowles, Inc., as assistant to the di- 
rector of research, Dr. Lyman Chalk- 


26 BILLION IS 
RETAIL SALES 
TOTAL IN 1933 


Decline of 48% from 1929 
Figures Shown 


Washington, D. C., Aug. 15.—Re. 
tail sales in the United States jp 
1933 aggregated approximately $25. 
750,000,000, the preliminary reports 
of the census of American business 
indicate. This is a decrease of nearly 
48 per cent from the 1929 sales fig. 
ures, as disclosed by the retail cep. 
sus of that year. 

In 1933 there were 1,520,339 retail 
establishments, according to the pre. 
liminary figures, compared with 1, 
543,158 in 1929, a drop of only 15 
per cent, but retail sales during the 
same period fell off 47.7 per cent, 
from $49,114,653,000 to $25,700,712. 
000. 

At the same time the country’s 
retail payroll dropped from $5,189. 
669,000 to $2,921,949,000, a decrease 
of 43.7 per cent. The number of ful] 
time employes decreased 29.8 per 
cent, from 3,833,581 in 1929 to 2,691, 
310 in 1933, but the number of part 
time employes increased eight per 
cent, from 676,559 in 1929 to 730,900 
in 1933. 

The number of active proprietors, 
1,572,588 in 1933, was 4.1 per cent 
greater than the number in 1929. 

Detailed figures on the number of 
retail outlets and their 1933. sales, 
by states, is presented in the follow. 
ing table: 


Detailed Figures by States 


Number Net Sales 
of 000 
State Stores Omitted 
United States..... 1,520,339 $25,700,712 
MIBDOIGE. 6c ce ccer 20,079 249,692 
MYUBORE csc sicies 4,745 76,147 
APRANSGGR 660s eens 15,822 179,284 
CONIORMIA 6605s ae 89,107 1,816,79 
Comreage: 6.sisecs 13,667 235,749 
Connecticut ...... 21,738 $26,18 
DOIGWERIO sce ccs ss 3,421 58,057 
Dist. of COl.s cess 6,139 234,947 
rere 21,649 288,227 
oS 4 ee 26,699 351,81 
SED. Gig'dce mee ones 5,136 87,322 
Ill. (excel. Chgo.).. 54,215 736,425 
SIRO i'w. y 050 44,578 Q9O0,9S. 
TRGMIOE fe ieceeas 41,236 569,08 
DE pats de aed en 34,551 479,22 
PROS 64665 ee ee 26,653 327,997 
OS ot 9 25,651 305,491 
SMPABIBIONE 56 oss sas 22,239 263,542 
a ee ee 11,383 183.5 
DEAT VIGME 6s 6 e2s 23,438 378,869 
Massachusetts 51,812 1,210.8 
Rt tS 56,937 1,069,8 
Minnesota ....... 33,947 584,41 
Mississippi ...... 14,775 140,%¢ 
DRIGUOUT? 4.025% 060s 49,185 757,05 
BEORERDA: 4 0.060 <.5'%> 6,711 111,1t 
Td ae 19,185 275,46» 
GYRE .6c0 ccc ces 1,459 28,391 
New Hampshire... 6,297 110,48 


New Jersey....... 63,935 1,011,279 
New Mexico....... 4,238 53,59 
N. Y. (excl. NYC) 79.437 1,602,015 
New York City. 97,597 2,403,601 
North Carolina.... 27,585 363,201 
North Dakota..... 7,967 107,9! 
Gee ec as cows 0 ee 85,818 1,417,109 
Oklahoma ....6.%. 26,313 343,49 
OPOGON. 2.c0-ccvree 13,749 224,285 
Pennsylvania .... 115,421 2,014,4% 
Rhode Island..... 8,417 185,1: 
South Carolina.... 15,468 185,11" 
South Dakota..... 8,538 105,9 
TEHNONSEE. 6.665556 22,794 330,86- 
(352) EPR rae a 67,171 959,02 
2) eee ee oe 5,090 94,584 
VOrMOnt 65.0600 4,884 TSS 
ViTMiNis. osi05%i0'0: 26.419 357,5* 
Washington ...... 92,273 416,4° 
West Virginia.... 17,124 244,1° 
WiSCHIBIA 95.65.6000 44,487 61s se 
WYOMING 2. hesicws 3,160 55, 


Brice Heads Committee 

John A. Brice, Atlanta Journal. ” 
been named chairman of the tae 
committee of the Southern News* 


ley. 


| per 


Publishers Association. 


MASS PLAN ADVERTISING. 


Preliminary 


| 
in population of approximately 119,000 persons since 1930. } 
Reflected in families | 
1930 families 842,578 
1934 families (estimated) 832,210 
Decrease 10,368 P here 
All the more reason why you should use Big 4 Service W!®) 
population changes are quickly reflected in ‘‘route estimates 
which are under constant check. 
570 W. Monroe St., Chicago Ill., Randolph 4432 


HOME-TO-HOME DISTAIBUTION OF ADVERTISING AND SAMPLE 


CHICAGO'S POPULATION DECREASES 


Chicago census 


figures for 1934 indicate a d 
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ADVERTISING AGE 


. 
© A»? «Dp» 
AD. A AD B 
February 6, 1932 February 10, 1934 
this STYLE BOOh ~/ti Ready 
and it) FREE 
Lane Bryant helps conduct a compar- 
ative test — and look what happens! 
LANE BRYANT is hard-boiled about advertising media. Either a publication gets results — 
cash results — or off the list it goes. a 
) a To check the effectiveness of the New DiGest (one year old this month) against the old, we hei: 
Po mt asked Lane Bryant to cooperate. A check-up of 500 women who responded to DiGest adver- Psmgtanmanantne, 
. oan + tising in 1934, plus Lane Bryant’s own sales records, revealed these rather startling facts: Reser tte ci 


The cost of the advertising space greatly de- 
creased. 


the 
COST and RESULTS 


Two Lane Bryant Advertisements — 
90 Lines each in The Literary Digest 


The cost per inquiry is 22 % less. 


Sicroe mize Appane: fom Women oF ALi SIZES 
TOMY wumT OTRNET AT HITE avENve 
NEW VORK 


In 1932, 8% of the women inquiring became 
customers. In 1934, 27% became customers. 


June léth, 1954 


rR WN 


The size of the average initial order is 146% 


The Literary Digest 


In 1932 In 1934 bigger in 1934 ! = ee 

Cost : - 5 x 5 $630.00 $495.00 Gentlesen: Attention of Mr. R. J. Nelas 

me . ; Soutinams toe tae oor eee ae 
Inquiries- - - - 1352 1365 All of which pretty conclusively proves that THE LITERARY records ohos very nice increase over previous 
Cos . oes x 1 A - = . from your recent survey, The report you subsaitted 

ON Fat ey 46} 36 DiGcEst — an excellent medium for results in 1932 — is pro- ie very intervotiag. 
Per cent orders d . b l d de d / ete 
to inquiries a 8% 27% ucing even petter results to ay at decreased rates: 

Average initial order 8.84 21.83 


On food products, clothing, articles for the home, THE DIGEST Y S a 


is naturally a good medium. We mail 85 % of all our circulation 


direct to the home of the subscriber and tests of reader interest /} 7 i om . 
a taken regularly over a period of years show the ever-increasing J % 
ie interest of women in the news of the day. THE LITERARY DIGEST, ma ia 
os J » j 354 Fourth Avenue, New York. i 7 
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ADVERTISING AGE 


Silver Dust. 
Advances New 
Soaking Theme 


New York, Aug. 16 
that of 
the 
fabric in 
in copy run last week in newspapers 
by the Gold Dust Corporation, telling 


soaking and 


deterioration of 


avoiding long 
resultant 


washing clothes, appeared 


of a new discovery made in connec- 


tion with Silver Dust. 
At the same time, the premium | 
offer, which has played a very im- 


portant part in building Silver Dust 
sales and has occupied the 


in much of the newspaper advertis- 
ing of the product, was relegated to 
450-line insertion. | 
company 
declined to confirm the fact, it is | 
observed that this is in line with a | 


a minor spot in a 


Though officials of the 


A new theme, | 


the | 


headlines | 


| etathes are soaked for long 
| even in pure, plain water, fabrics 
soon weaken and clothes quickly 
wear out.” Clothes should be washed 
|gently and so quickly that not more 
than 20 minutes of soaking is given 
them. The soap, copy said, is of 
great importance. 
“After soaking for 
Silver Dust suds,” the company 
claims, “the clothes need scarcely 
any washing at all. It does the work 
quickly and thoroughly, yet so gently 
|that it is always kind to your dain- 
tiest fabrics and to your hands. Sil- 
‘ver Dust actually makes colors 
|brighter than new, even after re- 
washings.” 
The soaking discovery is so new 
|that Silver Dust newspaper copy 
| points out that directions on the 
| package have not been changed from 
the overnight soaking advice. 


periods, | 
| 


20 minutes in 


| peated 


Rapidol Names R-C 


Radio and newspaper advertising 


move to play down somewhat the | of Rapidol Distributing Corporation 


use of premiums for this product 


Within the past few weeks, the num-|Inc., New York. E. F. 
ber of Silver Dust box tops required 
to obtain dish towels or silk hosiery | 


has been considerably increased. 


Discovered by Science 


The latest advertisement told that 
“science has just discovered that if 


.| has been placed with Redfield-Coupe, 
Johnstone is 


wcount executive. 


New Touring Sedans 


Dodge Brothers Corporation, De- 
troit, has announced the addition to 
its line of two touring sedans, one 
listing at $730, and the other at $750. 


—— — —_ a 


| WISH THEY DO WITHDRAW 
THAT BEETLEWARE OF FER-& 


ME ROU 


’ 


NO SHOULDE 


RED 1 


ON'T suggest a Beet 
client is prepared 
Foods, Cocomalt, Ovalti 
that statement. 


THESE BOX-TOPS ARE MAKING FH] 


leware premium unless your 
for big business. General 
ne and others will back up 


America's women are sold on Beetleware . . . on its gay 
colors, on the novelty of its neither-glass-china-nor 


metal material. They're 


planking down their good 


money for former Beetleware premiums, now head- 


lining at department stor 


es. They'll go in a big way 


for our current suggestions: Bubble blowers, tops, 
“cutlery sets" for the kids; “butter measures," egg 


separators, fudge cutters and loads of others. 


All 


priced to make even "Gent." Treasurer crack a smile. 


Send for our catalogue w 


ith its dozens of unique sug- 


gestions. Or ask our salesman to “come up some 
time" with his bag-full of ideas—most of them, as 


yet, unused. 


If you wish, we'll work out your own 


idea. Either way, Beetleware will give your client's 
sales drive that needed shot in the arm. 


BEETLEWARE 


Beetlewa 


re 


CORPORATION 
30 Rockefeller Plaza, New York City 
A Unit of the Ameri 


can Cyanamid Company 


NEW ENGLAND T0 


SEEK EARLY FALL 
TOURIST TRADE 


Aim to Extend Recreational 
Season 


Boston, Mass., Aug. 16.—Encour- 
aged by the best tourist business it 
has enjoyed since 1929, New England, 
through its development organiza- 
tion, the New England Council, will 
try to prolong the recreational sea- 
son by stimulating increased travel 
after Labor Day with a new cam- 
paign in the magazin® sections of the 
New York Times and the New York 
Herald Tribune. 


The copy to be used will be aimed 
at spreading a realization that New 
England is open for tourist business 
and eager to receive visitors in Sep- 
tember, and that the fall months in 
many ways are the most attractive 
and beautiful of the year in this dis- 
trict. 


Col. William A. Barron, Crawford 
Notch, N. H., chairman of the coun- 
cil’s recreational development com- 
mittee, revealed today that a survey 
of the volume of patronage being re- 
ceived this year by summer schools 
of art, music, dancing and similar 
subjects, summer theaters, and by 
the art institutes and_ exhibits 
showed a marked increase over last 
year. 


Improvement Is General 


From the several state publicity 
bureaus and development commis- 
sions the council has received reports 
of hotels crowded to overflowing, in- 
creased demand for summer cottages, 
and unusually heavy foreign traffic 
on the highways. 

Harrie B. Coe, manager of the 
State of Maine Publicity Bureau, 
transmitted reports from a large 
number of hotels and other recrea- 
tional interests in Maine, showing 
recreational business of anywhere 
from ten to 100 per cent better than 
last year. Many hotels are reported 
booked up for the remainder of their 
season and turning transient visitors 
away for lack of accommodations. 

The increased business is reflected 
in reports from roadside motor 
camps, small or  medium-priced 
hotels, and in the large and more ex- 
pensive hotels as well. 


Increase Reaches 100 Per Cent 


Donald D. Tuttle, executive secre- 
tary of the New Hampshire State 
Development Commission, reported 
similar instances from New Hamp- 
shire, some hotels being completely 
booked up for the next month. The 
general estimate of hotel business in | 
the White Mountains indicates im- 
provement of from ten to 15 per cent 
above last year, although in some | 
cases business is 25, 50 and 100 per | 
cent better. 


H. H. Chadwick, director of the 
Vermont Publicity Bureau, reported | 
much improved business in that | 
state. 

Reports from N. I. Pujolas, Berk- 
shire Hills Conference, indicate 
recreational business from 25 to 40 
per cent ahead of last year in the 
lower Berkshires, with Pittsfield and 
and the northern part of the country 
also materially ahead. 

From Swampscott, Gloucester, and 
other north shore resorts in Massa- 
chusetts as well as from the south 
shore, Cape Cod and Provincetown 
come reports of big summer business. 
Newport, R. I., Westerly and other 


tional areas are similarly busy. 


° 
87,000 Copyuriters 
An “ad writing contest” recently 
sponsored by the Harrisburg, Pa., 
Patriot and Evening News attracted 
more than 87,000 entries from ama- 
teur advertising writers in the city 
and vicinity, the publication has an- 
nounced. Zain Advertising System, 
New York, arranged the contest. 


Rhode Island and Connecticut recrea- | 


Many advertisers are returning to 
publicity mediums, most of them 


the use of printed bs caps as 


being supplied to dealers without 


charge. Those shown here are products of Union Bag & Paper 
Corporation. 


Advertising 
Fee Putin 
Citrus Code 


Weslaco, Texas, Aug. 16.—At a 
public hearing last week two amend- 
ments were drafted to the agreement 
and license for the citrus industry 
»f Texas which would provide for a 
proration system based on growers’ 
certificates and assessments for ad- 
vertising. 

The amended proration plan pro- 
vides for the issuance of certificates 
that would show the amount of a 
grower’s fruit that could be shipped 
and the part that would be desig- 
nated as surplus. 

Under the provision of the adver- 
tising amendment an assessment of 
two cents a box would be levied on 
all citrus fruit sold. The control 
committee would direct the adver- 


tising which would be in the inter- 
ests of Texas citrus fruit as a whole 
and not for the benefit of any spe- 
cial brands or shippers. 


Names Moulton 


A. H. Moulton Jr. Company has 
been named western representative 
of National Parent-Teacher Maga- 
zine, formerly Child Welfare, the offi- 
cial publication of the National Con- 
gress of Parents and Teachers. 


Joins Agriculturist 


Donald D. Eastman, formerly in 
the sales and merchandising depart- 
ment of the Dairymen’s League, Inc., 
has joined the advertising staff of the 
American Agriculturist, New York. 


Get New Orleans Copy 


Newspapers in Houston, Dallas, 
Tulsa, Memphis, Birmingham and 
Atlanta are scheduled to carry an 
11 weeks’ campaign advertising the 


tourist attractions of New Orleans. 
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Mundreds of Linits 


These Charts 


The most economical 


dealers is through 


AUTOMATIC HEAT 


1900 Pramiz AVE. 


van. feb. Mar. Apr May dune 


180,000 


Automatic Heating and 
Air Conditioning Plants 
should be sold in 1934 


Dealers are actively after this business. 
are intensely interested in any story that will tell 


them how to increase their share. 
before all automatic heat and air conditioning 


and 
The only paper blanketing this industry 


PUBLISHED BY 


DOMESTIC ENGINEERING 


Indicate that 


They 
way to get your story 
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Information 
for Advertisers 


The following documents may be se- 
sured without charge by any national 
sdvertis r or advertising agency from 
the companies sponsoring them, or 
through ADVERTISING AGE. 


No, 629. World Program Service. 

4 leaflet describing the service of 
world Broadcasting System, and giv- 
ng station rates, location, power, and 
ther information about affiliated sta- 
tions. 


No, 630. The Table of College Dates. 
Gives the 1934-35 opening, closing 
and vacation dates of all colleges, 
published by Olive Parker, who is 
iso distributing the 1934 football 
schedules of colleges and universi- 


ues. 


No, 631. Indenti-Sign. 

A complete catalog showing the 
numerous types of dealer identifica- 
‘ion signs developed by Neon Prod- 
yets, Inc. Gives complete descrip- 
tion, and reproduces each type of 
sign in natural color. 


Which? 


An attractive pictorial representa- 
tion of the newsstand sales of the 
six women’s magazines, showing Mc- 
Call’s larger newsstand circulation in 
unique fashion. 


No. 590. 


No. §92. 
Edition. 


A volume of some 270 pages issued 
by the research and plan division of 
Outdoor Advertising Incorporated, 
and containing a comprehensive sur- 
vey of the 96 largest markets in the 
country which are defined as metro- 
politan districts by the bureau of the 
census. Replete with maps, market 
data, and details on the size and cost 
of outdoor showings. 


Metropolitan Markets, 1934 


614. Personal Problems. 


Tuis is an interesting exposition of 

the contents of Physical Culture and 

} of how it ties up with the story the 

advertiser is trying to tell. In other 

words, the magazine is the “trade 

paper” of every woman with a prob- 

em, and she reads it for “business,” 
hot pleasure, 


No. 564. Painter’s Paint—Poster’s 
Paste—Electricity. 


This is the title of a new monthly 
haber published by R. C. Maxwell 
Company, Trenton, N. J., to keep ad- 
vertisers acquainted with latest de- 
velopments in the territory of this 
utdoor advertising company. The 
rent number discusses some of 
techanges which will be noted this 
‘immer by the stream of pleasure- 
ekers at Atlantic City. 
No. 613. “Where They Buy.” 
An unusually comprehensive study 
‘the distribution of retail sales in 
Ne United States paralleled by a 
‘uly of the circulation of women’s 
tagazines. The study details the per- 
“age and volume of retail sales 
~ ‘lumber of lines by counties, ac- 
‘ing to the size of their largest 
‘ ” by shopping areas, according 
“te size of their shopping centers; 
‘“\ by counties, according to their 
wsumins ability. Attractively pre- 
“ted, this volume, replete with 
“tls and graphs, should prove of 


,° to advertisers and agencies. 
“shed by Woman’s Home Com- 
FANON, 

r9 aa 

ver The Song of the Hammer 
Ma the Saw. 

Wh = ae ” ry 
here will it be heard first?” this 

‘ure of Household Magazine 

and answers with statistics 


“Wing th, 


SO gS 


number of homeowners 
readers, how and where 
‘their money, ete. 


erchez la Femme. 
¥, issued by the Literary 
lates the adventures of an 
of a line bought only by 

’ advertiser, according to 
, 1s getting more inquiries 
efore at lower cost. And 
of these inquiries are 
9 Sales, 


Werteq inte 


Herb Mayes Edits 
“Pictorial Review 


Herbert R. Mayes, for many years 
with the editorial staff of Hearst Pub- 
lications, has been made editor of 
Pictorial Review, New York. 

Pictorial Review will continue as 
a ten-cent monthly magazine in its 
present size. Editorial offices will 
continue at 222 W. 39th St. and busi- 
ness offices at 60 E. 42nd St., New 
York. 


Harden to U. S. Rubber 


Ralph C. Harden, formerly western 
regional vice-president of sales for 
Johns Manville Sales Corporation, 
has joined the United States Rubber 
Company, New York, as manager of 
packing sales in the mechanical 
goods division. 


» lighten Rules 


for Labeling 
Whiskies, Gin 


Washington, D. C., Aug. 16.—The 
Federal Alcohol Control Administra- 
tion has issued a new set of regula- 
tions governing manufacture and 
labeling of alcoholic beverages. They 
are chiefly designed to see that rum 
is sold only as such, and whisky as 
whisky. 


Strict With Whisky 
The most elaborate requirements 
were issued for whisky, especially 
the blended variety. Whisky ingre- 
dients were reclassified as straight 


whisky, neutral whisky and neutral 
spirits. 

The regulations go into effect Nov. 
1. They require each bottle to state 
alcoholic content, quantity, percent- 
age of whiskies, and age. Excessive 
artificial coloring must be noted. 

Only real Scotch whisky can be 
sold as such. 

Brandy must be made only of 
| grapes. Gin must say whether dis- 
| tilled or compounded. Cognac can 
ibe used to describe only brandy 
from Cognac, France. Artificial rum 
or brandy must be so labeled. 


Anfenger Appointed 
The account of General American 
Life Insurance Company, St. Louis, 
has been placed with Anfenger Ad- 
rertis:'ng Agency of that city. 


WHA 
TOLD THE 


“47 ES, it is very nice, but I don’t 

think I am ready to buy silver 
just yet.” (And if Mrs. Wilson had 
told the complete truth, she would 


have added:) 


** My husband still thinks that ‘silver 
is silver,’ and I haven’t been able to 


convince him that your silver is worth 


the extra price.” 


The shadow of a man stands be- 
hind every woman who buys. Adver- 
tising in a magazine that wives AND 
husbands read, gives you twochances 


instead of one to tell your story to 


the family. 


Tell your story in Redbook. Talk 
to both sides of the family for even 
less than you pay to advertise in 


magazines that only one sex reads. 


WANT WELL-TO-DO READERS? Redbook 
families average $4,401. And 175,000 of 
these make over $5,000. Yet Redbook rates 


are actually as low as “mass” media. 


WOMEN FOUR FOR A PENNY— husbands 
free. Talk to 748,000 families for only $1,560 
a page—less than you pay to reach half 
the family in one-sex magazines. 


‘ms ee 
© late ES, SOE 


IS TRAVEL A LUXURY? Not to Redbook 
readers. Transatlantic travel advertisers 
placed more space with Redbook in 1933 than 
with any other general monthly magazine. 


ANEW NOVEL IS PRINTED COMPLETE 
every month in Redbook and bound with 
the magazine on special paper. These novels 
later sell in book form for $2.00 and $2.50! 


other mag 


en 


MORE PRIVATE SCHOOL AND CAMP ad- 
vertising appears in Redbook than in any 


. 
Trade Campaign Planned 
. 
for New Microphone 

Millar Agency, Los Angeles, has 
been appointed to handle advertising 
in business papers for a new combi- 
nation earphone and microphone de- 
veloped by Universal Microphone 
Company, Inglewood, Cal. 

The new device will be used for 
the new five-meter transceivers, a 
combination apparatus which may be 
lused as a receiving set and also for 
| Cone on the five-meter band. 


—————— 


Person Back at A. G. A. 
Charles W. 
member of the 
ciation’'s staff, 


Person, formerly a 
American Gas Asso- 
has rejoined the or- 
ganization as director of publicity 
and advertising. His headquarters 
are at 420 Lexington Ave., New York. 


MRS. WILSON 
ILVERWARE CLERK 


azine, proof of Redbook readers’ 


income and spending habits. 


WITH 
IWENEFYVT OF 
CL RGY 


SEPTEMBER NOVEL-OF-THE-MONTH in’ 
Redbook is “With Benefit of Clergy” by 
Octavus Roy Cohen. Over 50,000 words pub- 
lished complete in a single issue. Now on sale. 
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ADVERTISING AGE 


August 18, 1934 


ADVERTISING OF 
BANKINSURANCE. 
URGED BY FDIC 


Government Agency Advises 
Banks to Tell Story 


Washington, D. C., Aug. 16.—With 
the issuance of Regulation “F” the 
Federal Deposit Insurance Corpora- 
tion seeks to encourage 
banks to advertise the fact that de- 
posits are insured to the maximum 
amount of $5,000. 

In addition M. R. Diggs, assistant 
to the chairman, disclosed to 
ADVERTISING AGE that sample adver- 
tising copy is being prepared which 
will be sent to all member banks, 
suggestive of types of advertising 
which is officially approved and also 
designed, according to Mr. Diggs, to 
stimulate banks to advertise more 
actively in various media. 

Regulation “F” refers especially to 
the advertising of membership in the 


SIGNS FOR DEPOSIT-INSURED BANKS 


(q@) DEPOSITS INSURED @@ 
The Federal Deposit Insurance Corpor 


“9 Gas, 


WASHINGTON, D. C. 


$5000 ror'tsch derosiror 


The new metal signs which FDIC 
being urged to make use of the 


mailed to banks and is accompanied 
by a letter signed by Chairman Leo 
T. Crowley and likewise encloses or- 
der blanks for the securing of brass 
signs for display in the banks and 


/over each bank window where money 


is received or dispensed. 

The signs are being manufactured 
for the FDIC and are furnished by 
it to member banks “at cost plus 
the expense of handling.’”’ While ad- 
vertising firms manufacturing such 
material are thus deprived of some 
business, it is explained that no other 
limit is placed on “proper advertis- 


Printing and Adver- 
| tising Advisers 
We assist in securing cata- 
logue compilers, advertising 
men, editors, or proper 
agency service, and render 
| any other assistance we can 
toward the promotion, prep- 
aration and printing of 
| catalogues and publications 


Our SPECIALTIES 


| (1) Catalogues 

(2) Booklets 

| (3) Trade Papers 
| (4) Magazines 

| (5) House Organs 
(6) Price Lists 

(7) Also Printing 


Such as Proceedings, Directories, 
Histories, Books and the like. Our 
complete Printing Equipment. all or 
any part of which is at your command, 
embraces: 


TYPESETTING 


(Linotype, Monotype and Hand) 


PRESSWORK 
(The Usual, as well as Color) 


BINDING 
(The Usual, also Machine Gathering, 
Covering and Wireless Binding) 
MAILING 
ELECTROTYPING 


oe 


ee 
a 


\ 


Hv avmvan 
STEEIVE\\ 


- - = 
One of the largest and most completely equipped 
printing plants in the United States 


Catalogue and Publication 


Printers 


Artists : Engravers : Electrotypers 


| 
| Make a Printing Connection with a Specialist 
| and a Large and Reliable Printing House 


Business Methods and Financial Standing the Highest. 


PROPER QUALITY 


Because of up-to-date equipment and best workmen 


QUICK DELIVERY 


Because of automatic machinery—day and night service 


RIGHT PRICE 


Because of superior facilities and efficient management 


Our large and growing business is because 
of satisfied customers, because of repeat 
orders. We are always pleased to give the 
names of a dozen or more of our customers 
to persons or firms contemplating placing 
printing orders with us. Don’t you owe it 
to yourself to find out what we can do 
for you? 


is selling to banks, which are also 
sign and seal in their advertising. 


member corporation’s fund. It is now being ing in addition to the display of the 


the official sign or signs.” 

The regulation provides’ that 
'“banks may use for advertising pur- 
poses reproductions of the official 
\sign or any material in enlarged, re- 
| duced or regular size, so long as the 
| wording, design and proportion are 
|maintained. The reproductions may 
include copies of the seal. The seal 
must not be used,” it adds, “in ad- 
vertisements by insured banks other 
than in connection with the official 
sign or reproductions, official certifi- 
cates or facsimile copies.” 

The regulation also provides that 


(Inquire of Credit Agencies and First National Bank, Chicago, Illinois) 


DAY and NIGHT 
Operation 


The best quality work 
handled by daylight 


You will find upon investi- 
gation that we appreciate 
catalogue and _ publication 
requirements and that our 
service meets all demands 


Use NEW TYPE for 


Catalogues and 
Advertisements 


We have a large battery of type cast- 
ing machines and with our system— 
having our own type foundry—we use 
the type once only, unless ordered held 
by customers for future editions. 


Clean Linotype 
and Monotype 
Faces 


We have a large number of linotype 
and monotype machines and they are 
in the hands of expert operators. We 
have the standard faces, and special 
type faces will ve fuinished if desired. 


Good Presswork 


We have a large number of up-to-date 
presses—the usual, also color presses 
—and our pressmen and feeders are 
the best. 


ENGRAVING 
DESIGNING 
ART WORK 


If you want advertising service, plan- 


q 


Consulting with us about your printing 
problems and asking for estimates does not 
place you under any obligation whatever. 


Binding and 
Mailing Service 


ning, illustrating, copy writing, and as- 
sistance or information of any sort in 
regard to a advertising and print- 
ing, we will be glad to assist or advise 
you. If desired, we mail your rinted 
matter direct from Chicago—the cen- 
tral distributing point. 


Executives: 


LUTHER C. ROGERS, Chairman 
| Board Directors 

\| A. R. SCHULZ, Pres. and Genl. Mer. 
|| W._E. FREELAND, Secretary and 


Treasurer 


Let Us Estimate on Your Next Printing 
The LARGE and the SMALL ORDERS 


(We Are Strong on Our Specialties) 


Printing Products Corporation 


Telephone Wabash 3380—Local and Long Distance 


CATALOGUE AND PUBLICATION PRINTERS 
ARTISTS, ENGRAVERS, ELECTROTYPERS 


Polk and La Salle Streets, Chicago, Illinois 


We have up-to-date gathering, stitch- 
ing and covering machines; also do 
wireless binding. The facilities of our 
bindery and mailing departments are 
| so large that we deliver to the post- 
office or customers as fast as the 
presses print. 


Executives: 
H. J. WHITCOMB, 
ice President Publication Sales 
J. W. HUTCHINSON, 
Vice President Catalogue Sales 


only the official sign and not repro- 
ductions may be used in the bank. 
The signs are handsome brass 
plates, 7 x 3 inches, with brass hold- 
ing chains for hanging on grilled 
windows and elsewhere. 

It seems that the directors had 
some discussion, familiar to adver- 
tising men, relative to a _ possible 
misunderstanding of the simple 
phraseology. Some wished to say 
merely “insurance for each depositor, 
$5,000." In fact, it was at first so 
decided. Then, as Mr. Diggs ex- 
plained: “It was feared that there 
might be some who would look upon 
the ‘insurance’ as being similar to 
accident insurance or other forms. 


Encourage Advertising 


“In addition, it was feared that 
they might reason that while they 
had only a couple of hundred dollars 
in a bank, if it failed they would get 
$5,000." This brought a reconsider- 
ation and insertion of the word, 
“maximum.” Explanation for for- 
eign born or others, it is said, will 
have to be made by cashiers or other 
officers. 

Officials of the FDIC are interested 
in the advertising of the deposit in- 
surance plan. They have expressed 
to ADVERTISING AGE a (definite desire 
to encourage it and asked the cooper- 
ation of advertising men to that end. 
It is recognized that the original pro- 
hibition placed on advertising “gave 
a wrong impression.” The explana- 
tion made by an official was that the 
original ban on advertising was de- 
signed only to protect the late comers 
to the insurance fund so that all 
would have a “fair break.” 

As momentum is gained through 
encouragement of advertising, some 
of the leading executives of the cor- 
poration believe that non-member 
banks will feel the pressure and 
“come into the fold.” 


Publishers on 
Flying Trip to 
South America 


Miami, Fla., Aug. 16.—A group of 
prominent newspaper publishers and 
aviation officials took off here today 
on the first leg of a 15,000-mile, 15- 
day flight to the West Indies and 
countries on the east coast of South 
America with the object of obtaining 
first-hand knowledge of economic and 
social trends in Latin America. 

The flight is being made in the 
Brazilian Clipper, new Pan American 
Airways flying boat, which will be 
christened by the wife of the presi- 
dent of Brazil when the party 
reaches Rio de Janeiro. 

Publishers on the flight include 
Frank E. Gannett, Gannett Newspa- 
pers; James G. Stahlman, Nashville 
Banner; Roy Howard, Scripps-How- 
ard Newspapers; Paul Patterson, 
Baltimore Sun; John Cowles, Des 
Moines Register and Tribune; Je- 
rome D. Barnum, Syracuse _ Post- 
Standard; 

H. V. Jenkins, Savannah Morning 
News and Press; Amon G. Carter, 
Fort Worth Star-Telegram; Edgar M. 
Swasey, American Weekly; Merrill 
C. Meigs, Chicago Evening Ameri- 
can; William F. Brooks, Associated 
Press; James H. Furey, United Press, 
and John H. Wheeler, North Ameri- 
lean Newspaper Alliance. 


Cincinnati Dit 


Hold Golf Tourney 


The largest crowd in history at- 
tended the annual golf tournament of 
the Cincinnati Advertisers Club held 
at Hyde Park Country Club Aug. 9. 
Alex Thomson, Jr., Champion Coated 
Paper Company, and Al Apking, E. & 
J. Swigart Company, arranged the 
program. 

The president’s cup for low gross 
score went to Frank Marty of the 
Whittaker Paper Company. 


Demonstrates Safety 
The safety features of the Chrysler 
Airflow will be dramatized in a new 
sound picture, “Safety with a Thrill,” 
now being produced by Wilding Pic- 
ture Productions, Inc., Detroit. The 
picture will be shown to Chrysler dis- 
tributors and dealers and to the pub- 
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SHAVING CREAM 
TIED TO SMOKES 
IN SALES DRI 


Listerine Promotes Idea as 
Profit Maker 


St. Louis, Mo., Aug. 16.—Aimed a 
capitalizing on a successful sales ide, 
originated by one of its dealers jy 
Seattle, Wash., the Lambert Pharma. 
cal Company in trade paper copy js 
featuring a plan to merchandise jt. 
shaving cream over the cigar counter 
in combination with popular brands 
of cigarettes. The copy declares that 
the plan will enable the druggist t, 
earn 34 to 45 per cent on sales ty 
smokers. 

The plan centers around the ideg 
of displaying packages of cigarettes 
and Listerine shaving cream banded 
together on the cigar counter in cop. 
nection with a special display cop. 
tainer holding a dozen tubes of the 
cream and a package each of the 
four leading cigarettes. The unit js 
retailed at a price representing the 
total of the dealer’s regular price on 
each item. 

The special display and the psy. 
chology of the combination offer 
apparently did the trick for the Seat. 
tle druggist without the aid of a cut 
price. The copy presenting the idea 
to the trade cautions against setting 
the price for the combination lower 
than the retailer’s regular price of 
the cigarettes plus 21 cents, the sug. 
gested minimum price for the shay- 
ing cream. In most markets the re 
tailer can and should get two to four 
cents more than the minimum, deal- 
ers are told. 


Special Deal Offered 


The special cigar counter displa) 
container is offered to the dealer 
with an order for 22 tubes of the 
cream. Two free tubes are included 
in the shipment in consideration oi! 
the dealer’s agreement to display the 
merchandise as suggested for at least 
30 days. The deal is limited to six 
offers to any one store. 

Dealers are urged to try out the 
idea to increase their profits from 
smokers, and to capitalize on the con- 
sumer acceptance established for the 
shaving cream by the company’s year 
round advertising campaign, which 
resulted in the distribution of 620,00) 
samples through coupon requests. 
“Now, we are no longer offering sam: 
ples; so youre bound to profit from 
the sales that are resulting,” the me* 
sage declared. 

In addition to the campaign now 
appearing in the American Magazine, 
Colliers, Liberty, Life, Saturday Eve: 
ning Post and Time are carryité 
copy on the product, dealers are told 


Petry Stations Get ‘ 
Data on Merchandising 


Radio stations represented by FE 
ward Petry & Co., New York, have 
collaborated in an intensive study 
the merchandising activities bein’ 
spot and network broadcasts and the 
effectiveness of various types Of 4 
tivities. = 

A complete resume of all of ™ 
various types of merchandising &* 
sistance which each station it the 
group can furnish advertisers 15 now 
available. 


Snyder Named General ; 
Manager of “Star-Times 


Thomas L. Ryan has resigned @ 


a 


» y jue 
general manager of the *': wre 
Star-Times and has been succee’™ 

Snyder. 


in that position by C. Josep! 
who recently joined the publ 
as advertising manager. 

No successor to Mr. Snyder 
yet been named. 


jcation 


has 4 


Lewis in New Post 


resigned ds 


Byron J. Lewis has n Bend 
managing editor of the 5 ut ‘istal 
Ind., News Times to become ae" + 

editor © 


to M. B. Atwood, associate 


h hea® 


lic. 


the Gannett Newspapers, W! 
quarters in Rochester, N. *- 
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~ Cam bell Still tive insertion appearing in the July RIPLEY ITEM 
p j 8, 1933, issue. 
“A ing ersona Record Holder Its string was broken with the 
| issue of July 15, 1933, when the com- 
2 c b cM 1s ° . | pany was not represented in a Post Believe It or Mot 

Mr. and Mrs. Barron G. Collier, and their sons, C. Miles and S. fi C t it issue for the first time in more than . . B 
carnes, sailed last week-end to be gone a month or so. A good rest or on Inu y| 13 vears. The First National nk 
at Baden-Baden comes first and then a look-in on Paris and Lon- — | Campbell’s was absent from its | of Englewood 
don. . - The Stanley Resors are roughing it on their Wyoming Philadelphia, Pa. Aus 16.—Ap- | time-honored position on July 29 and | || is Giving mayer 
ranch. . - eee "ae "eee oe | Aug. 12 of that year, also, but the | 

: : . , : pearance of some o/o consecutive | ~ Spoke ng bonnie Tener’ 

Art ‘Smith, aaatnes weette head, going out only on week-ends, has advertisements for Wm. Wrigley, Jr. | regular weekly insertion wae genet pee. " Pane eee 
caught 70 tuna and 125 weakfish so far this summer. Agency asso- Company in newspapers, as reported stated in the succeeding issue and| || | Pa 
ciates are Claiming this is a record for the advertising business. in ADVERTISING AGE last week, led has since appeared without a break. | | | . , | 

Gurdon Simmons, the w.k. free lance, has announced the arrival local advertising circles to check up F. Wallis Armstrong Company | | | close their accounts within the next 30 da) 
of Judith Gay Simmons with an amusing burlesque tabloid. One head- on the record of their own most con-| handles the Campbell advertising. | | | ee ae eer ee 
jine reads, “Father Fails to Rally—Who Cares,” and another declares, sistent user of publication space— | A ? Fs pone a | | ; n ate wit 
“Papa Moves Erratically in Reaction to New Issue.” the Campbell Soup Company. Paine with Esquire | | = ™ 

\With the superb confidence characteristic of business represen- While pointing out that the rec-| Lewis C. Paine, formerly in the °d | || | 
tatives, George Eyland, Jr., a.m. of Tiny Tower, recently sent The ords of Wrigley and of Campbell are | vertising department of the New | | pat a wp eaten ork ee 
American Spectator a satirical piece on the Chicago fair without en- not truly comparable, one covering } ork Post, has joined the advertising | || | avail, Not only are we closing the small a 
closing return postage. It’s excruciatingly funny and the literary insertions in newspapers. over a | Stat Moning ing 3 _ es lage | | oe re aie <a 
magazine will feature it in an early issue. period of less than two years, and teat pubiication in Fnt ers gue SNe | salty ably invest our excessivecash | 
=" : ; : ; : : P the adjoining southern territory. | | 2 ies setiaesiaie ies 

When Mildred Smith, Dental Charm Queen, arrived in New York the other covering use of magazines ei se sent ties Ek chalk einai. 
this week as the guest of Frances Ingram, her only request was that over more than a decade, local citi- | | | anks are ipaded 
she be dined at the Automat. The trio made up with the addition of zens insist that Wrigley still has Hoffman & York Move | | 
Nancy Fraser presented such a concentration of pulchritude that the some distance to go to beat Camp- _ Hoffman & i? __—— gy tl | ‘ k 
regular patrons forgot all about theif own vittles. . . bell’s record. Using agents, have moved from’ | The First National Bank — 

Frank Kent, v.p. and sec. of the Tracy agency, has notified the 705 Insertions the Century Bldg. The telephone of Englewood 
office that he may be reached at Ocean City’and that he plans to re- a Os , , number. Daly 6510. is unchanged. | 

7 : a : eginning with the first issue of . ’ ’ . . 
turn to work next week. He is honeymooning with the former Mar- ge vers. Be Me Company was a | 347 West =" Street 
, Y itis ’ . val, « 2 . m 
, garet reyes of =e eran ee Camps, pega clan. .. represented in every issue of the “Temple News” Quits 2 sik 
lint Massec racy v.p., has been keepin watchfu ye oO ’ . peni ; 7 7 ; ; 
Wi = strangers bine Arte C Ps sats n g nde aro Rha his et tage Ts aT without ex-| The Temple, Tex. News discon | Three-column advertisement which ran 
" swarthy § r B : Arts ¢ mn . fe Hy published his ception, through 1932. Its unbroken | tinued publication Aug. 11, its good | jp Chicago papers, offering a pencil free 
e article on wines. It seems some Italians are protesting that he failed engagement continued for 27 weeks | will and subscription list being taken | to small savings depositors who would 
t to do justice to the vintages of their sunny fatherland. in 1933, the company’s 705th consecu-|over by the Temple Daily Telegram | close their accounts. 
is Muriel Fuller, eastern representative of Child Life, substituting for —— = = —— = 
e Harry Hansen, occasionally writes a New York World-Telegram “First 
n Reader’ column. . . Jim Mathes is celebrating the first anniversary 
of his agency this week. . . st 
y- No one would guess it to look at her, but Harriette Ashbrook, ———} | ay sit he 
er am. of Coward-McCann, Inc., is a prominent author of blood and ‘ju bt x 
at thunder mystery yarns. A story from her pen, refined for feminine taf fl yr 
ut consumption, will appear in an early issue of Pictorial Review. 
: Walter Wilds (Maxon) is determined to get away from it all while 
ver on his vacation. With two friends who can’t tell an electro from an 
of agate line he will sail from Block Island next week aboard a small 
- yacht for a leisurely cruise of down-east fishing towns. 
ay: Newcomers on the agency staff are solemnly assured that R. J. 
re- (“Dusty”) Dustman (E-W) is the only man in the country who smokes 
our a cigar while asleep. 
eal- Smart space salesmen calling at the Gardner agency’s New York 
fice usually ask F. H. Kenkel, media head, to report on the height 
and vigor of the corn on his Wilton, Conn., farm. 
slay Advertising executives in Providence, R. I., are helping to pro- 
wes mote the local community fund. Among them are William Larchar, 
th Franklin Weston, Margaret T. Deasy, Myles Standish, James A. 
ided Ee «DOMerty and Samuel W. Burchiel. 
n of Ernest H. Abernethy, publisher of Southern Advertising and other 
the Southern trade journals, is recovering at his home after several weeks 
least inthe hospital. This is not intended to knock the hospital. 
) six Nate Pumpian, space buyer for Henri, Hurst & McDonald, has been 
creating havoe among the game fish of Northern Wisconsin, in com- 
the jany with Bob Becker, piscatorial expert of the Chicago Tribune, and 
from Reed Meyers of WGN. Nate’s determination was evidenced, they say, 
. con: in his subduing a tough muskie with a Colt .45 
r ee Ralph C. Becker, well-known in the industrial advertising and 
7 jublishing field for years, is now devoting his talents to life insurance, 
= with headquarters in Newark. He picked a good company—North- 
ta vestern Mutual. 
uests. » : : 
—_ John Jasper, advertising manager of Louisville’s Brown-Forman 
from Vistillery, is receiving congratulations upon his recent marriage to 
oa Mrs. Lucille Donoghoe Dant. They have taken an apartment at 2208 
Lauderdale Road. . 
) now F. W. Bond, formerly in the agency business in Chicago, is devot- 
azine. ing his time, in collaboration with the talented Mrs. Bond, to art and 
y Eve: ‘llerature. They produced an interesting illustrated history of Chi- 
rrying “go, and are now working on a lithograph of the famous racehorse, 
e told Cavalcade. .. : 
Henry T. Stanton, Chicago vice-president of J. Walter Thompson, ) 
‘as been elected a director of the First Federal Savings and Loan It N B D B f 
aod Association of Chicago. It is a thrift and home financing institution Ss ever een one e ore eee 
1sing ‘der federal supervision. 
py Ed E.G. K. Meister is doing some clever boosting of American Fruit 3 POSTERS PER MO NTH ' 
" “i Grower by sending out samples of luscious fruits wrapped in cello- . 
no “ale. One of the most recent was a Candoka, famous as the fuzz- 
nd the a Peach. Was it good! 
of a ec re ny hie ese —_ ps a, te gu elected Three different Texaco posters in June...three new ones in July... three more in August... each to be 
- “ssident of the A. F. A., was with the Washburn-Crosby Company, so . . 
of the is Minneapolis friends assert. . . posted on thousands of boards a to coast... telling motorists about TEXACO FIRE CHIEF 
ing &* ee ‘ ; it's never been done before 
in the Advertising must be picking up in Atlanta, because J. Raymond GASOLINE as it's neve 
is noW HM “tis has resigned as city councilman in order to devote all of his Twenty-four sheet posters, of nine designs, in full color...on leading highways and in villages and cities 
“9 to his job as local manager for the International Printing Ink of every size...creating countless buying impressions among millions of motorists during the three big 
poration. . ,. ‘ 
i motoring months! 
a | ium °°: ini SPECTACULAR? YES! but... 
mes wo i ree Name Fertt ” ; . - P : : 
ned & Phas he Gorh Advertising of Cammeyer ~~ Hanff-Metzger, the Advertising Agency which created and designed this impressive campaign with and 
Louis ee annec y or QM) echoes, Edrolax, product of Seabury for The Texas Company, is accustomed to doing the spectacular in building sales. 
ceeded HM: » Sagas i ae ae be i & Johnson, and London Character 
° ‘ P ofthe ; ac yhite 5 . ° 
kK nvder: ier in black and w »>|shoes for men has been placed with 
eat” "Pe laut ‘hed by the Gorham Com-/ Lawrence Fertig & Co., New York. COMPLETE? YES! for... 
. “! Providence, R. L., in September acheniniescnnene ; ae dun —_ 
has & “S of @ group of national maga- Two for Cole & Conro Atlantic is accustomed to carrying through on the spectacular in display advertising. Atlantic creates and 
~ The color pages will feature Cole and Conroy, Cleveland ie reproduces all forms of color advertising material from outdoor showings to point of sale displays... of 
{ ware, r ing Septem- « ’ / , " ; : : . 
to Dex wher in diets — the | been named national advertising rep- the finest quality! We will be glad to serve you...as we have served leading national advertisers for 
f "lay Evening Post. an cag ga ee over twenty years. 
aed — campaign will introduce Sone cherdeee ‘ewes SFERSEING 
~ Bend, MEME eur y Late | * , : 
Bet ‘eae a new pattern, 

asta, 8 in sterling silverware. In neereints ATLANTIC LITHOGRAPHIC & PRINTING COMPANY 
stor CM. 224 white, full pages, it will Daken Joins Group 
4 _ = Cosmopolitan, Good House-| Daken Advertising Company, Seat- 52 East 19th Street, New York 

» Harpers Bazaar, House &|tle, Wash., has joined the Continental 

“Nand Vogue. Agency Network. 
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Earnings of 
Advertisers 


Net earnings of $2,617,196 for the 
first six months of 1934, almost five 
times aS great as for the same pe- 
riod in 1933, are reported by Good- 
year Tire & Rubber Company and 
afi! ated companies. Net earnings 
for the first 1933 half were $560,951. 

Sales during the 1934 period were 
g70,508,502, compared with $51,481,- 
g98 in 1933. 


Combined net income of Grey- 
hound Lines and associated com- 
panies for the first half of 1934 are 
reported as $1,724,060, compared 
with $514,303 in the same 1933 pe- 
riod. Total operating income was 
$14,076,702, compared with $11,276,- 
592 last year. 

* * * 

Operating profit of Armstrong 
Cork Company for the first six 
months of 1934 including both for- 
eign and domestic companies, is re- 
ported as $1,401,087, compared with 
$633,417 for the first half of 1933. 
Domestic sales of the company and 
subsidiaries during the first half of 
1934 were 46.8 per cent greater in 
dollars than in 1933, but were equiv- 
alent to only about 50.7 per cent of 
domestic sales in 1929. 

* * ” 


Net earnings of General Motors 
Corporation for the first six months 
of 1934 are reported as $69,586,613, 
or $1.51 a common share after pre- 
ferred dividends. This compares 
with earnings of $48,068,176 in 1933, 
or $1.01 a common share. 

For the second quarter, however, 
net earnings were $40,267,090, equiv- 
alent to 88 cents per common share, 
as against $41,198,169 or 90 cents a 
share in the corresponding quarter 
of 1933. 

Net sales for the second 1934 quar- 
ter totalled $303,407,073, compared 
with $191,954,311 for the equivalent 
~1933 quarter, a gain of 58.1 per cent. 
“Net sales for the first six months 
of 1934 were $508,531,153, compared 
with $311,954,474 in 1933, a gain of 
63 per cent. 

« * * 

United States Rubber Company 
reports a net profit of $26,588 for the 
first six months of 1934, compared 
with a net loss of $3,419,304 for the 
similar period of 1933. Net sales for 
the first half of this year were $52,- 
495,958, compared with $36,494,680 in 
1933. 

* * + 

Federal Motor Truck Company 
and subsidiaries report net profit of 
$37,097 for the first half of 1934, com- 
pared with net loss of $182,707 in 
the first half of 1933. 


*_ * * 


Earnings of Chrysler Corporation 
and subsidiaries for the first six 
honths of 1934 are reported as $8,- 
192,054, equivalent to $1.88 a share 
on the capital stock. This compares 
With $4,747,534 or $1.10 a share, in 
the first half of 1933. 

For the June quarter of this year, 
farnings were $4,888,234, equal to 
$1.12 a share, compared with $3,303,- 
‘50, or 76 cents a share, in the pre- 
quarter, and $7,785,616, or 


— « share in the June quarter of 
$33. 


ceding 


* * of 
Sales of McKesson & Robbins, 
Inc., for the first six months of 1934 


ire reported as $62,567,922, an in- 


crease of 28 per cent over the $48,- 
eee reported in the first half of 
933 


_ June, 1934, sales were $9,922.,- 
“', aimost 11 per cent higher than 
Sales in June, 1933. 

. + - 


_ Lit selt Company and subsidiar- 
*S report net profit of $378,739 for 


the lirst six months of 1934, equal, 
after | eferred dividends, to 37 cents 
@ sha This compares with net 
“Ss of $202,745 for the first six 
Nonths of 1933. 
* ” * 

Pies loss of $1,474,367 for the first 
* se ths of 1934, compared with 
a — of $781,432 for the first half 
Cay, 18 Teported by Hupp Motor 


1934 quarter net loss was $736,841, 
compared with $258,435 in the sec- 
ond 1933 quarter. 

* * * 

Reo Motor Car Company reports | 
consolidated net loss of $506,944 for 
the first half of 1934, compared with | 
net loss of $762,944 for the first half | 
of 1933. For the second 1934 quar- | 


| 
j 
| 
| 


ter net loss was $234,063, compared | cialty appliance sales department of | Management, 


with loss of $272,881 in the first 1934 | 
quarter and $303,699 in the second | 


1933 quarter. 


Wilde to McLaughlin 
W. Hamilton Wilde has resigned 
from the staff of Liberty to become 
general sales manager of W. F. Me- 
Laughlin & Co., Chicago, coffee roast- 
ers. 


Publisher Dies 


Francis Leon Chrisman, who was 
publisher of the Montclair, N. J.., 
Herald prior to his retirement 20 
years ago, died in Verona, N. J., Aug. 
12. He was 73 years old. 


— 


Agency Gets Three 

Advertising of White-Warner Com 
pany, Taunton, Mass., ranges; J. J. 
Beaton Distributing Agency, Ware- 
ham, Mass., Cape Cod cranberries; 
and Snell-Jones Tack Corporation, 
Brockton, Mass., has been placed 
with Rossi & Hirshson, New Bedford, 
Mass. 


| stands. 


START DRIVE ON 
2 G-E PRODUCTS 


Cleveland, O., Aug. 16.—The spe- 


General Electric Company has 
launched a two months’ advertising 
drive to acquaint the public with its 
new low-priced “Liftop” refrigerator 
and “Companion” range. 

Smashing copy has been scheduled 
for newspapers throughout the coun- 
try, six leading national magazines 
and 28 trade magazines during the 
months of August and September. 

Low operating cost and a price 
within the reach of every wired home 
in America are being featured in the 
new bid for business. The new units 
are also pointed for summer cottages, 
recreation rooms, butlers’ pantries, 
restaurants, taverns and _ roadside 
In addition to the standard 
one year warranty, the G-E sealed-in- 
steel mechanism will be protected 
four more years against failure for 
$7 additional. 


Papers On List 


National magazines to be used in- 
clude Saturday Evening Post, Col- 
lier’s, Woman's Home Companion, Na- 


tional Geographic, American 


and Better Homes & Gardens. Mickey Cochrane 


The trade list is comprised of Re. | 


tailing, House Furnishing Review, | On Ford Program 


Home 


National Real Estate Journal, United 
States News, American Architect, 
Architectural Forum, Hardware Age, 
Hardware _ Retailer, Pennsylvania 
| Merchant, Buildings and Building 
Progressive Grocer, 
| Meat Merchandising, Chain Store 
Age, Hotel Management, Home Ware, 


| Detroit, Mich. Aug. 16.—Mickey 
Cochrane, dynamic manager of the 
American League Detroit Tigers, the 
baseball catcher who rejuvenated a 
perennial second-division ball team 
and swept it into top position in the 

‘ ‘ . A A . |league standings, is going to be a 

Electric Refrigeration News, Electri- a6 . ; 
le z . radio star. 

cal Merchandising, Electrical Dealer, : . 

: : : : : ' Cochrane went on the air over a 

Electrical South, Electric Light € - : : : : 

: “ 2 nation wide Columbia chain hookup, 

Power, American Restaurant, Res- y . 
under the sponsorship of the Ford 

taurant Management, Hotel Manage- : 

setaid aii Shatin tinkiaas Dealers of America, yesterday, for 

é d der rewery. : 

. y the first of seven weekly broadcasts 
in which he discusses the prime 
topic of interest throughout the 
country—the pennant race in both 
major baseball leagues. He goes be- 


Crowell Publications 
on Newsstands Earlier 


, Letiv >i ’ - i ‘- 2 2 
; Effective with Dec ember, 1934, hind the scenes for his subject mat- 
ssues, Woman's Home Companion ter, discussing the abilities of pen 
ind American Magazine will be on a Piagic: es . Pp 


nant contenders in both leagues and 
comments on the little-known side- 
lights of a ball club manager's life. 


Sears Advances Bissell 


H. Woodruff Bissell, formerly ad- 
vertising manager at the Union 
City, N. J., store of Sears, Roebuck 
& Co., has been placed in charge of 
the New York advertising office of 
the company. He is succeeded at 
Union City by B. Lehman, formerly 


ale at newsstands the 15th of the 
preceding month, instead of the 20th, 
Crowell Publishing Company has an- 
nounced. Country Home will appear 
on the 20th of the month instead of 
the 25th. 

As a consequence, black and white 
forms for the Companion will close 
on the 20th of the third month pre- 
‘eding date of issue; for American, 
in the last day of the third month 
yreceding, and for Country Home, on 
he 20th of the second month pre- 
ceding. 


in the Philadelphia Sears office. 


| HEY give a piece of wire a special twist, to make it hold. That’s what the editors give 


The American Magazine—a special twist. A simple thing, yet so rare that only a few 


publications have it...that editorial twist which holds readers and gets advertising results. 


™ American ee 


THE CROWELL PUBLISHING COMPANY. .. Publishers of Collier's, Woman's Home Companion, The American Magazine, and The Country Home 


Corporation. For the second 
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—— 


PURCHASING OF 
SUPPLIES SEEN 
AS ADMAN’S JOB 


|the Chrysler Corporation for five 
| years. 


“The advertising departments can 


| specify everything except the name 


of the vendor who should — 


| the work. 


Prominent Advertisers Out- 


line Procedure 


Chicago, Aug. 16.—An interesting 
insight into the procedure followed 
by some of the country’s largest na- 
tional advertisers in purchasing ma- 
terial used in the companies’ adver- 
tising is given in the comments of 
advertising managers in response to 
ADVERTISING AGE’s query as to the 
function of the purchasing depart- 
ment in buying art work, engravings, 
printing, etc. 

The vast majority of advertising 
executives feel that the purchase of 
all materials and supplies which go 
into advertising is a function of the 
advertising department, and while in 
many cases the purchasing depart- 
ment issues the requisitions, it does 
so only after the advertising depart- 
ment has decided on who shall do 
the job and how it shall be done. 

A surprisingly generous number of 
purchasing agents also support this 
contention, in whole or in part, while 
many advertising managers and pur- 
chasing agents join hands in point- 
ing out that the matter of who actu- 
ally issues the orders is of little im- 
portance so long as the two depart- 
ments work together efficiently. 


Others Comment 


Comments of a score of advertising 
men on this subject appeared in the 
Aug. 4 issue of ApverTISING AGE, and 
others are presented here. Additional 
views on the subject will appear in 
later issues. 

W. W. Romaine, assistant director 
of advertising, Plymouth Motor Cor- 
poration, Detroit: “The matter of 
who should purchase printing, en- 
graving, and so forth, depends en- 
tirely upon the type of organization 
faced with the problem. 

“In the Chrysler Corporation, ev- 
erything but art work is purchased 
by the prchasing department, which 
has a specialist engaged solely in 
handling these purchases for the 
Chrysler, Dodge, DeSoto and Plym- 
outh advertising departments. The 
system works out very well. 

Competitive Bidding Necessary 

“Returning to the 
tions in your letter: 

“Purchasing for 
partments has been 


specific ques- 


advertising de- 
centralized in 


ave no complaint regarding | 


“We h 
this system as it undoubtedly saves 
the department’s time and is really 
advantageous to the vendors. They 
contact one buyer instead of four. 
And the corporation, by placing so 
much business among a lot of ven- | 
dors, keeps them interested in bid- 
ding on all orders.” 


Is Advertising Job 


A. K. Barnes, director of advertis- | 
ing and merchandising, Armstrong 
Cork Company, Lancaster, Pa.: “We | 
must agree with those who maintain | 
that the purchase of those things 
which go into advertising should be | 
a responsibility of the advertising | 
department. 

“While it is true that many com- 
panies function through their pur- | 
chasing departments for printing, 
engravings and kindred purchases, 
we have always been of the opinion | 
that the trained personnel of an ad- 
vertising department is better quali- | 
fied to buy these things than a group | 
which deals one minute with raw 
materials for production and the next | 
with a piece of artwork or a window | 
display. 

“In our particular business the ad- 
vertising department fortunately has 
always been invested with the au- 
thority for every phase of advertis- | 
ing, and many other departments 
come to us for the purchase of things 
which fall in the general category 
of advertising arts, even though they 
are not used in the actual advertis- 
ing of our products. 

“If the advertising department of 
any business is to be held respon- 


| 
| 
| 
| 
} 


| 


sible for the character of its com- 
|pany’s advertising, it certainly 
should have the authority which 


goes with such responsibility.” 


Changed Buying Policy 


Norman E. Olds, advertising man- 
ager, Perfection Stove Company, 
Cleveland: “For quite a number of 
years all such purchasing by this 
company has been made directly by 
the advertising department. The 
only things bought by the purchas- 
ing department are the letterheads, 
and even these are bought under the 
supervision of the advertising de- 
partment. 

“Ten years ago the purchasing de- 
partment did buy a lot of the adver- | 
tising material, but this did not work 
out, as they did not have the special- 
ized knowledge necessary, and any | 
work they did had to be duplicated 
in the advertising department before 
any actual purchases were made, to 
avoid errors that would be expensive 
to the company. 


| ders, 


ANOTHER NEW DEAL 


| mote below) are the new managers and we trust thet you will be wter 
ested ww cur hopes and plans to make these theatres » happy pnd neccesary 
pert of your lives 


id ee 


d 
H We manage « few other fine theatres sutfcaent un mumber to benett 
) the and Ambassador few enough to insure each theatre bm 
a dividual attention. We have 20 connection with any fim compe 
mes of national chau and therefore are free to present the best pictures 
avattable aa bed ' 


with no stings 


We are starting with « clean slate axe wanhh le te Seen pan Se. 


what we honestly think of cach picture rt or if 
a bad ones. of course. we hope ) We will eho the 
type of each pxcture—“f appeal” P “right or 


and feel you would 


hhhe to know why and when they will reopen. are closed to make 
p them “apke span” all over and will reopen just as soon as the clean. 
ers and decorators can make them good you. The Am 


fer 
bessador will be ready August | 0th and the Musoun August 16th 


Please watch our future announcements end join with us in our new ad =f 
venture. which we hope bring to you « treasure ship with » carge of 
happiness in keeping with the Spirit of St. Lowls. 


Sincerely, 4 

Fanchon and Marco 

*NOTE: : 
Aq 


producing F 
Ideas pecture house stage shows that played in sixty 
five theatres from coast te coast. Best part of this was 


oo haem of actors, musicians and stage 

And then came « change began to hike sound 
q pictures better than stage shows and ster Fanchon and 
a brother Marco began to ask themselves “Little Team, 


What Now?" What was the next step? 


It had to be some kind of show business bec suse that was 
oll they knew . .. they grew up in it. . . they loved it. 


And so they soon found es runmang theatres | 
and liking it . . . finding the way to make more people } 
happy then ever before t 
4 


— _—_—- indi 
i 


_Fanchon and Marco take over a 
couple of St. Louis movies and 


promise local residents a new deal, 


including some advertising innova- 


tions, in this three-column news- 
paper advertisement. 


“All of the purchases by the ad- 
vertising department are made on 
purchasing department orders. This 
is desirable from our particular 
point of view, so as to keep all pur- 


| chases centered in one point insofar 


as accounting is concerned. The or- 
however, are actually issued 
by the advertising department—the 
order numbers being turned over in 
block to the advertising department 
by the purchasing department. 

“T feel that our arrangement is a 
very satisfactory one, as it keeps 
the accounting centered, but gives 


the advertising department complete 


freedom in purchasing.” 
Much More Than “Buying” 


Walter J. Daily, manager, sales 
promotion division, electric refriger- 
ation department, General Electric 
Company, Cleveland: “The produc- 
tion department of our advertising 
department purchases all of 
printing, engraving, art work, etc. 
It is our belief that the average pur- 


| chasing agent does not possess the 


necessary experience to qualify him 

for this particular kind of work. 
“There is much more to advertis- 

ing than the mere purchase of ma- 


| 


terials—taste, craftsmanship, design, 


effect, and other factors are ex- 
tremely important. Very often, the 
advertising department purchases | 


brains and experience, and the aver- 
age purchasing agent (in our opin- 
ion) is not qualified to properly 
evaluate these attributes. 

“The above, of course, would not 
hold true in all cases. Some pur- 
chasing agents possess assistants 
who have had advertising experience, 
but, generally speaking, the purchas- 
ing department is more concerned 
with price than with any other 
factor—and such a procedure usually 
does not produce good advertising 
material.” 

J. O. Carson, advertising depart- 
ment, H. J. Heinz Company, Pitts- 
burgh: “The purchase of engravings 
and artwork is handled by our ad- 
vertising department direct. 
this material, however, is secured 
through our advertising agents. 

“As to printing, store displays, 
etc., this material is purchased by 
our purchasing department on de- 
tailed specifications from the adver- 
tising department. We have the 
privilege of specifying also the es- 
tablishments we think can deliver 
the grade of work we require, and 
we also have the privilege of voting 
against any house that the purchas- 
ing department might want to con- 
sider if we do not feel that the house 
in question is equipped to give us 
the quality of work that we want on 
the particular job.” 


“One and Inseparable” 


Kenneth Laird, vice-president, The 
Western Company, Chicago: 
Daniel Webster’s Liberty and Union, 
the purchasing department and the 
advertising department of our orga- 
nization are ‘one and inseparable, 
now and forever,’ so far as the pur- 
chase of printing, engraving, artwork 
and other advertising embellishments 
are concerned. 

“By definition, the purchasing de- 
partment is cynical, hardboiled, dis- 
illusioned, insistent upon brass tacks 
information. The advertising depart- 
ment is or should be _ creative, 
dreamy, somewhat ingenuous in its 
point of view toward the world. Both 
attitudes are necessary to do an ade- 
quate purchasing job on materials of 
this sort. 

“If the purchasing agent did the 
job alone, his tendency would be to 
attempt to buy artwork like turnips 
or potatoes, by the pound. On the 
other hand, if the advertising man- 


‘ager attempts to carry on without 


our | 


the guidance of the purchasing de- 
partment, he is quite likely to fall 


a victim to the fast talk and supe- | 


rior mechanical knowledge of the 
salesman calling upon him. 

“On such an arrangement it is 
necessary to have the final power 
repose ,in one or the other of the 


Most of | 


“Like | 


‘two departments. Since it is adver. 
'tising material that is being bought. 
we place the final authority with the 
advertising department, but our ex. 
/perience indicates that the two de. 
/partments work well together sup. 
plementing each other, and that 
|there is seldom any basis of disa. 
| greement.” 


| P. A. Issues Orders 


F. M. Gunn, director of publicity, 
| Acme White Lead and Color Works, 
| Detroit, Mich.: “We are firmly of 
the opinion that all printing, engray. 
|ing, art work and other materials 
| which are used in the advertising de. 
|partment should be purchased by 
‘that department. 


| “We agree that the purchase of 
| material and supplies which go into 
|advertising cannot be placed upon a 
scientific price and quality basis and 
that the judgment of an experienced 
advertising man, as to price and 
quality, is necessary in order to se. 
cure the utmost for the advertising 
dollars we spend. 


“Although our purchasing depart. 
ment places orders for all of our 
material, as a matter of accounting 
routine, this material is actually 
purchased and agreements are en. 
tered into by the advertising depart- 
ment.” 


E. B. Foskett, advertising depart. 
ment, Salada Tea Company, Boston: 
“Under our present set-up, all pur. 
chases of new material are made by 
the advertising department. Re-or. 
ders for advertising material, where 
the specifications are the same as 
the original order, are handled by 
the purchasing department.” 


Advertising Department in Charge 


Ralph B. Stowell, advertising man- 
ger, American Blower Corporation, 
Detroit: “Our policy has been, and 
| undoubtedly will continue to be, one 
in which the advertising department 
| purchases all material used in the 
|/normal functions of an advertising 
| department, 


| “An agency in which they have 
/a production man, familiar with all 
| phases of buying and various pro- 


| cesses, creates the most ideal situa- 
| 


|tion. It does not seem logical in our 
|}estimation to have the purchasing 
department buy materials in which 
| they have no other interest than that 
|of placing an order.” 

| Cedric Seaman, advertising man- 
|ager, Continental Baking Company, 
New York: “The advertising depart: 
ment purchases everything that is 
used by the advertising department 
jin the way of direct mail, point of 
purchase, etc. In fact, my depart: 
/ment buys everything that is not 
purchased by the agency, and the 
agency does all the buying in con- 
/nection with outdoor, newspaper and 
| radio advertising.” : 


Intimate Talks 


to Those 


EK ngage din —j 


Very few people look for 
advertising. 


The objective of an advertis- 
ing medium is to “‘look’’ for 
people. The purpose of the head- 
line is to arrest their attention 
after the medium has found 
them. The competition for al- 
tention is terrific. 


If you can’t write a 
headline that will get 
their attention in the 
monotonous, idle 
moments of trans- 
portation, don't 
expect that headline 
to stop them any- 
where else. 


1933 total attendance. 


The giant who moves Chicago daily also ‘‘moves’’ mountains 
of merchandise. 
The giant is the Chicago Surface Lines —the largest surface 
transportation system in America, moving nearly four millio 
passengers daily -more every week than the World’s Fait 
The Car Cards in these cars move 
the merchandise of its advertisers into the homes of th¢ 
riders by the irresistible power of suggestion. 


The Incessant Daily Repetition of Street Car Advertising 
Has Proved the Shortest and Surest Path to LeadershiP 
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ADVERTISING AGE 


PAL MARKETING 
pROUP PLANNING 
SALES CAMPAIGN 


ippalachian Goals Ready 
for Battle 


Cincinnati, O., Aug. 15.—More 
than 600 members and sales agents 
of Appalachian Coals, Inc., attended 
the second annual sales meeting of 
the organization held here yesterday, 
when plans were laid to increase 
advertising and merchandising in or- 
der to offset a differential in freight 
rates Which is said to favor northern 
producers, and the competition of 
other fuels. 

Those attending the meeting were 
producers, sales managers and sales- 
men of the organization, represent- 
ing mines in Kentucky, West Vir- 
ginia, Virginia and Tennessee. Head- 
quarters of the organization are 
maintained here. 

The corporation sells its coal in 
0 states; has a capacity of 80,000,- 
000 tons a year, and last year pro- 
duced 43,000,000 tons, one-sixth of 
the entire commercial bituminous 
industry of the United States. 


Cc. B. Huntress, president, pre- 
sented details of a comprehensive 
sale @vampaign, which the organiza- 
tion will sponsor. “We are going to 
see to it that there is a market in 
which salesmen can sell,” he said. 

“We are up against changed dif- 
ferentials, changed conditions, and 
we are meeting the challenge of the 
new order, knowing that no order is 
permanent and that differentials of 
all sorts, wages and freight rates 
change. In our case, the change will 
not be to our disadvantage. 


Attack on Many Fronts 


“By every sound method, backed 
by our power of collective action 
and financial strength, we will drive 
a Widening wedge into every mar- 
ket, against competitive fuels. That 
wedge must be driven. Survive we 
shall, displeasing as it doubtless will 
be to our friends elsewhere, who, 
in one breath, prate of their deep 
concern for the welfare of the coal 
miner, but who in the next, advo- 
cate elimination of wage differen- 
tials which would make jobless tens 
of thousands of coal miners and rail- 


road workers in southern fields,” 
Mr. Huntress concluded. 

The plan for the campaign, as out- 
lined by R. B. Gebhart, assistant to 
Mr. Huntress, consists of a series of 


activities on a number of fronts. 
The meeting served to get this plan 
before the sales forces of the organi- 
zation. 

The first feature of the plan is the 
launching of the magazine, “The Ap- 
balachian.” This periodical for the 
trade, first issue of which was dis- 
'ributed at the convention, will go 
industrial coal consumers 
and retail merchants. 

Direct mail matter and a field 
also are features of the 
mechanism of coordinated 


to 30,000 


Campaign 
Plan. A 


‘“arket research and counsel to the 
“nsumer is being set up. 

The final feature of the plan is a 
Program of 


meetings with coal mer- 
the territory in an effort 

‘hem improve business and 
ompetition of other fuels 

“ld power producers. 

——— 

es: 


chants jj 
to help 
to fight 


We can’t do all the photostat 
work in the world SO 


we just make 
the best of it. 


KAPID COPY SERVICE 


New York /Vanderbilt 3-3680 
on Tae lFor All Branches 


Cleveland: Main 9335 
Chicago {State 6013-4 
UState 5980-1 


Midwest Heat 
Is Fodder for 
Golden State 


Los Angeles, Cal., Aug. 16.—A 
special newspaper campaign of the 
All-Year Club of Southern California, 
featuring official U. S. Weather Bu- 
reau figures and showing the agree- 
able temperatures prevailing along 
the Southern California beaches, is 
appearing in those mid-western 
cities suffering from the terrific heat 
and humidity. 

“One of the most effective ways 
of convincing easterners that South- 
ern California’s agreeable summer 
climate is a fact and not a myth for 
summer vacationists is to feature of- 
ficial temperatures prevailing along 
our seacoast so that they can be 
compared with their excessive tem- 
peratures and humidity,” said P. G. 
Winnett, a director of the All-Year 
Club. 

“This aggressive move is in addi- 
tion to.the organization’s regular 
fall and spring advertising cam- 
paigns, designed to build Southern 
California’s wealthy tourist patron- 
age and at the same time warn un- 
employed against migrating here in 
search of work.” 


Brown Heads Joint 


Brewers Convention Group 


W. A. Brown, president, the Liquid 
Carbonic Corporation, is chairman of 
a joint committee of the brewery sup- 
ply trades and the trade press to co- 
operate with directors of the United 
States Brewers Association in plan- 
ning the program and other details 
of the U. S. B. A. convention at the 
Biltmore Hotel, New York, Oct. 9-10. 
Meetings of the committee will be 
held soon in New York and Chicago. 

One of the features of the program 
will probably be the presentation of 
a plan of cooperative advertising fol- 
lowing a _ study ordered _ several 
months ago at the first U. S. B. A. 
post-repeal convention. 


Clark Wilmot Rejoins 
Brooke, Smith & French 


Clark C. Wilmot, who has been 
with Eureka Vacuum Cleaner Com- 
pany and Fuller and Smith and Ross 
since leaving Brooke, Smith & 
French, Inc., some time ago, has re- 
joined the latter agency as account 
executive. 

Mr. Wilmot was at one time vice- 
president and general manager of 
C. C. Winningham, Ine., Detroit 
agency. 


“Atlantic Monthly” 
Adds Two to Staff 


Wallis Howe, Jr., has rejoined the 
advertising staff of Atlantic Monthly 
in New York. He will handle ad- 
vertising of books and _ publishers. 
Effective Sept. 1 John A. Ortgies will 
also join the New York staff of the 
publication. 

Alden James continues as manager 
of Atlantic Monthly’s New York of- 
fice. 


Begin Ice Cream Drive 


Following completion of a 13-week 
radio program addressed to children 
to announce Eskimo ice cream at 
12, cents a pint, New York Eskimo 
Pie Corporation has released a cam- 
paign in New York Daily News and 
New York Journal to tell the same 
story to adults. J. L. Arnold Com- 
pany is the agency. 


Builds New Antenna 


Contracts for a new 520-foot ver- 
tical radiator antenna for Station 
WOC-WHO, Des Moines, have been 
awarded. The new antenna will be 
constructed so that it can be used 
in the event that WOC-WHO in- 
creases its power to 500,000 watts. 


Hastings Promoted 


H. B. Hastings has been named 
president of the Ruralist Press, At- 
lanta, succeeding Louis D. Hicks, 
resigned. 


eloa 
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100 ELECTRIC 
SIGNS. JUNKED 
BY NRA RULING 


Schlitz Brewing Company Is 
Out $38,500 


Chicago, Aug. 16—One hundred 
electric signs, purchased by the Jo- 
seph Schlitz Brewing Company, Mil- 
waukee, for use by selected retail 
outlets of the brewing company, are 
just so much junk today. 

Federal Judge Walter C. Lindley 
of the United States district court 
here yesterday entered an order re- 
quiring the brewery to discard them, 
and to dismantle the 22 which have 
already been erected, because their 
cost exceeds $400 each. 

The proceeding against the Schlitz 
brewery was brought before Judge 
Lindley under the code which pro- 
hibits a brewer from giving, renting 
or lending a retail establishment any 
advertising sign costing more than 
$100. The act exempts cases of con- 
tracts made before the code took 
effect, but even then the cost of 
signs is limited to $400. 

Although the Schlitz signs, pur- 
chased from the Flashtric Sign 
Works here, actually cost the com- 
pany only $385 each, the NRA based 
its case on the fact that the signs, 
including the cost of installation, 
actually cost slightly more than the 
$400 code limit. Schlitz officials read- 
ily admitted that this was true, but 
pleaded that they were unaware of 
the fact that cost of installation was 
to be included in determining to 
cost of a sign, and that they had 
not intentionally spent more than 
the stipulated amount for the signs. 


Consent Decree Issued 


The company also pointed out that 
all of the signs had already been 
made up, and that 22 had been in- 
stalled, so that invalidation of the 
signs would not only mean a total 
loss of the $38,500 paid for the signs 
themselves, but a further loss of in- 
stallation costs, plus dismanteling 
charges, on the 22 signs already in 
operation. 

Despite these arguments, NRA at- 
torneys indicated that they would 
wage a vigorous court fight in an 
endeavor to uphold their construc- 
tion of the code’s language, where- 
upon Schlitz, expressing its unwil- 
lingness to defy the code, allowed 
the NRA to obtain a consent decree 
from Judge Lindley enjoining the 
use of the signs. 

After the formal injunction had 
been issued, Edward T. Byron, as- 
sistant secretary of the Schlitz Brew- 
ing Company, declared that “in the 
equity proceeding before the court 
we did not admit any violation and 
do not now. There was an honest 
difference of opinion as to the mean- 
ing of the sign provision of the code. 

“The Schlitz Brewing Company de- 
sires to cooperate with the code 
authority and has accepted their 
interpretation and complied with 
their desires.” 

Under Wisconsin law the regula- 
tion of brewery control of saloons 
is even more strict than under the 
brewers’ code. In Wisconsin a brew- 
ery cannot furnish a sign that costs 
more than $25, with upkeep and re- 
pair of the sign limited to $25 a 
year. 


Starts “Fair Deal’’ 


Opposed to the New Deal, the NRA 
and all government bureaucracy, and 
devoted to the removal of govern- 
ment restrictions on business and to 
protection of consumer purchasing 
power by a family annuity plan, C. 
E. Whitehouse has launched a non- 
partisan weekly magazine, The Fair 
Deal, with headquarters at 150 W. 
23rd St., New York. 


Linder to Reps 
Roy E. Linder has joined the Chi- 
cago staff of Theis & Simpson Com- 
pany, publishers’ representative. 


Reach Adds Accounts, 


Vogeler Reappoints 


Vogeler Brothers, Newark, N. J., 
mayonnaise manufacturers, have re- 
appointed the Charles Dallas Reach 
Advertising Agency, Newark, to 
handle their entire account, with a 
radio campaign starting in Septem- 
ber. 

Other new Reach accounts are Fed- 
eral Knitwear Company, Newark; 
Dugan Brothers, New Jersey bakers, 
and Boonton Molding Company, 
Boonton, N. J., plastic molders. 


NAAI Opens Bureau 


to Fight Design Piracy 


A design registration bureau, in- 
tended to protect original designs 
submitted by designers or the manu- 
facturing industry pending effective 
federal legislation, has been opened 
by the National Alliance of Art and 
Industry, New York. 

In cases of alleged piracy, it will 
investigate and stand ready to act 
as material witness if cases come to 
trial. 


ra on Gets Martin 


Charles Martin, formerly dramatic 
director of WMCA and creator of 
Five Star Final and Criminal Court 
broadcasts, has joined the radio de- 
partment of the Blackman Company, 
New York. He will assist Carlo De 
Angelo, radio director. 


a 


Jocelyn with Agency 
Glen Jocelyn, recently assistant ad- 
vertising manager of Bamberger’s, 
Newark department Store, and for- 
mer copy chief of Lavin & Co., Bos- 
ton, has joined the New York office 
of Fletcher & Ellis, Inc. 


Advertising Ban Holds 


Advertising of liquor in the state 
of Iowa has been banned by the 
Iowa Liquor Control Commission un- 
til March 8, 1935, when the commis- 
sion will be “in possession of more 
definite information on the subject.” 


Store Uses Roto 


The Killiam Store, Cedar Rapids’ 
largest department store, used a spe- 
cial eight-page rotogravure section 
in the Aug. 14 issue of the Cedar 
Rapids, Ia., Gazette to promote its 
“nine-day nine-cent sale.” 


Fight Ban on 
Liguor Price 
Advertising 


Louisville, Ky., Aug. 16.—The 
Louisville Times Company, owner 


and publisher of the Louisville Times 
‘and Louisville Courier Journal, on 
|Aug. 14 filed an injunction suit 
| against the Louisville Liquor Control 
| Board to prevent the latter from at- 
|tempting to enforce its ruling that 
‘liquor dealers may not advertise 
| prices of liquor in newspaper, dodger, 


bgonae display, or other advertising. 


| In the suit it was alleged that 
|plaintiff had reason to believe that 
_members of the liquor control board 
had been unduly influenced by manu- 
facturers or distillers who are op- 
posed to price advertising, on the 
theory that it is an aid to price cut- 
ting. 


The petition asks that the liquor 
board be enjoined from revoking any 
dealer’s license for advertising prices 
in newspapers or otherwise. It con- 
tends that the ruling is unconstitu- 
tional, and would bring about re- 
vocation of permits held by dealers 
and destroy plaintiff’s business. 


Law Department Disagrees 


The newspaper’s action follows a 
ruling by the board that liquor deal- 
ers may not advertise liquor prices 
in newspapers or on circulars, and 
also may not display them on or in 
windows, or store fronts, etc. 


There seems to be some confusion 
on the point even between various 
branches of the city government, 
however, the city’s law department 
contending that the ruling of the 
liquor control board is illegal and 
unenforceable. Since the sale of 
liquor has been legalized by the state, 
the law department holds, the right 
of the dealer to advertise or display 
his wares as he sees fit cannot be 
jeopardized. 

Advertising of retail liquor dealers 
since the ruling of the board was 
issued has continued to quote prices 
as in the past. 
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If your message is in- 
tended to convince the out- 
door audience, then the poster 
should be the best you 
can possibly buy! That's our 
story—and you can base your 
verdict on the evidence, Erie 
posters are all over America. 
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DISPLAY MEN 
SHOW RENEWED 
LIFE AT MEETING 


Special Interest Registered 
by Utilities | 


Chicago, Aug. 16.—Ideas and abil- | 
ity that weathered the depression | 
have contributed great improve- 
ments and a new technique to store | 
and window display, delegates to the 
International Association of Display 
Men and Window Advertising, Inc., | 
conventions held concurrently here 
this week learned from demonstra- 
tions and talks which featured the 
meetings. Some 600 attended the 
sessions. 

The period from 1929 to 1934 was 
a severe test for display talents, | 
George W. Westerman, president of 
the I. A. D. M., declared in his open- 
ing message to the convention, and 
as a result there was a great weed- 
ing-out process which has placed the 
most capable men in the positions 
they found it difficult to command 
during the balmy days when the 
effect of displays on cash receipts 
was given little attention. 

Today, he asserted, displays are 
playing an important part in busi- 
ness stimulation and the new type 
of continental display technique be- 
ing employed is given a large share 
of the credit for the improved re- 
sults. 


Large Luncheon 


A luncheon on Tuesday was spon- | 
sored by the Chicago Federated Ad- 
vertising Club and attracted an 
attendance of several hundred. It 
was presided over by Sol Fisher, 
Fisher Display Service, Inc. He intro- 
duced W. Frank McClure, Carroll 
Dean Murphy, Inc., president of fhe 
club, who emphasized the fact that 
window display advertising will be 
represented in the federated group. 


|for art’s sake, but art for business 


_ Clem Kieffer, display manager of 
|Kleinhans, Buffalo clothing store, 
‘told the advertising gathering that 
/the term “window trimmer” is obso- 
‘lete, and that “display manager” is 
|now the correct appellation. 
| He made a special plea for more 
information for display men, saying 
that stores do not regularly supply 
the executives in charge of display 
work with sales figures which would 
enable them to check the relative 
effectiveness of different types of 
displays. Constant checking of pe- 
destrian traffic is another current re- 
quirement of good display work, he 
said. 

“The motto of the display field,” 
Mr. Kieffer concluded, “is not art 


sake.’ 

W. L. Stensgaard, of W. L. Stens- 
gaard & Associates, Inc., Chicago, 
attacked the current idea that dis- 
play costs should be on a fixed per- 
centage basis, saying that variations 
in markets and volume of sales 
make this plan impossible. Regard- 
less of Harvard reports and con- 
trollers’ budgets, he declared, dis- 
play work should be adequately 
financed so as to produce the results 
of which it is capable. 

“Develop products with display 
possibilities in mind,’ said Mr. 
Stensgaard, in addressing manufac- 
turers. 
his store operation, and display ma- 
terial varied to fit the requirements 
of different stores will result in less 
forced distribution and more repeat 
selling. Dramatize your sales ideas 
in terms of your display material, 
which must be able both to stop 
and to sell.” 

In closing Mr. Stensgaard made 
a plea for better coordination be- 
tween display and advertising activ- 
ities. 

Utilities Active 

A feature of the luncheon was the 
installation, for several well-known 
national products, of window dis- 


plays by Fisher Display Service, Inc.,. 


Neighborhood Stores Display Serv- 
ice and Creative Displays, Inc., pro- 
viding a demonstration of modern 
display methods. 

A discussion of the relation of 
display operating expense to sales 
volume, lead by Carl Shank, display 


THROUGH THE EYES OF OUR READERS 


‘“vwhatever is advertised in 
Harpers Magazine 


is the ‘last word’ in its line”’ 


Dear Sirs: 


(1) because of their 


We study, not read, the advertisements 
in Harpers Magazine! 


(2) because they are informative, 
(3) because whatever is advertised is the 


beauty, 


"last word" in its line. 


(s) M. G. 


*The above letter is 
typical of 500 others 
on file at our office. 
Many of them are 
contained in our 
Brochure “To See 
Oursel’s as others 
see us” which will 
be gladly sent upon 
request. 


M 


Address: 
49 East 33rd St. 
New York, N. Y. 


‘*has 


Harpers | 


for the reason 
in step with the times.’’ 4 
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IMPORTANT FACTOR IN CRACKER CAMPAIGN 


———<—_= 


Royal Gelatin 


_ No more coaxing children 
to drink milk! .. . Mother 
leaves that to Sunshine 
Krispy Crackers now. They 

make milk taste grand! 

LOOSE-WiLES BISCUIT CO. 


OR EE Se a ee ee 


FLAKY CRACKERS WIN CHILDREN TO DRINK MILK 


Increases Line 


With New Aspic 


Ilustrations with a high visibility rating are an important factor in 
the new newspaper campaign of Loose-Wiles Biscuit Company 
utilizing frequent small insertions. Newell-Emmett Company, New 


York, is the agency. 


manager, Stix, Baer & Fuller, St. 
Louis, commanded a great deal of 
attention at the Wednesday session. 
The public utility division was 
noticeably active and _ participated 
enthusiastically in an exchange of 
ideas and experiences on how the 
utilities are merchandising through 
display. The grand prize for the 
most outstanding window display 
entered in the exhibit this year was 
awarded to W. G. Brown of the Phil- 
adelphia Electric Company. 

Mr. Westerman, who is general 
display manager of Commonwealth 
& Southern Corporation, was re- 
elected president of the association 
and will be assisted by the follow- 
ing officers: vice-president, Howard 
L. Williams, Cincinnati; secretary, 
J. Duncan Williams, Chicago, reap- 
pointed; treasurer, Frank G. Bing- 
ham, Ackermann Brothers, Elgin, 
Ill. The 1935 convention will be held 
in St. Louis. 


Window Advertisers Elect 


The interest of members of Win- 
dow Advertisers, Ine., centered 
around the organization’s recentiy 
developed system to organize the 
display windows of the country 
along the same lines as the Traffic 
Audit Bureau has done for the out- 
door advertising industry. The plan 
has been tested in a few cities for 
several months and the idea is de- 
clared to be ready for general ap- 
plication. 

The cooperative committee of the 
organization which devises ways and 
means to create new ideas for use 
by its members will consist of the 
following members for the ensuing 
year: chairman, Sol Fisher, Fisher 
Display Service, Ine., Chicago; 
Melvin Myers, Myers Display Serv- 


ice, Louisville, Ky.; Walter” G. 
Vosler, Cincinnati Display Serv- 
ice; E. Preston Browder, Windo- 


Craft Display Service, Buffalo, N. Y., 
and F. L. Wertz, Window Advertis- 
ing, Inc., New York. 

The organization will re-establish 
its publication, ““‘Window Display In- 
stallation,” but on a less pretentious 


‘scale than before. It will be issued 


under the direction of a newly 
elected publicity committee consist- 


R. V. Wayne, Wayne Service, Ine., 
Detroit, Mich.; H. R. Kreitz, West- 


E. J. Stefan, Stefan, Inc., Milwaukee, 
Wis.; Leo Kaplan, Dis-Play-Well, 
Inc., New York; and R. S. Rileigh, 
Rileigh Display Service, 
Pa. 


Lewis Alexander, Paper 


Lewis Miller Alexander, president 
of Nekoosa-Edwards Paper Company, 
Port Edwards, Wis., and for 44 years 
the company’s staff, 


died at Port Edwards Aug. 7. 
Mr. Alexander was 76 years old. 


Reiter Opens Own 
Representative Office 


Virgil Reiter, Jr., formerly west- 
ern manager for Scott Howe Bowen, 
Inc., has opened his own office in the 
Wrigley Bldg., Chicago, as radio sta- 
tion representative. 

Myron A Reck has joined the or- 
ganization, which will limit its ac- 
tivities to selling the facilities of 
WLW-WSAI, Cincinnati, and WCAU, 
Philadelphia. 


Joins “Dixie Builder” 


A. E. Cristoffer, formerly South- 
ern manager of Bryant, Griffith & 
Brunson, has joined The _ Dizie 
Builder, Atlanta, as business man- 
ager and publisher. 


New York, Aug. 16.—The tenty 
anniversary of Royal gelatin deg 
serts this year is being celebrate, 
by the introduction of a new gelatiy 
product, Aspic, and the opening this 
fall of a new building at Peekskjjy 
N. ¥. 

Royal Gelatin Aspic was launcheg 
this week as “the only national) 
distributed product of its kind on 
the market.” A color page in The 
American Weekly Sunday was the 
first consumer advertising given the 
product. Another page is scheduleg 
for this magazine Aug. 26. 


Explains Uses 


Aspic does for the meat coursge 
what Royal gelatin desserts do for 
the end of the meal, the advertising 
says. It is a gelatin product, the 
principal difference being that it js 
unflavored. It is used to make je. 
lied soups, egg, chicken, fish ang 
meat dishes. The growing use of re 
frigerator foods likewise furnishes 
fertile market for the new gelatin 
product of Standard Brands, Ine 
The first advertisement also stregseq 
its use as an economical way of 
utilizing left-over vegetables, meats 
and fish. Its price is the same as 
Royal gelatin desserts. 


Injected in The American Weekly 
copy was an urge to try the smell 
test, a point decried by a competitor 
a few months ago. “If you think gel. 
atins are all alike,” copy read, “just 
smell the difference.” This message 
was not tied up specifically with the 
new product, but concerned gelatins 
generally. 

“The next time you add the hot 
water to dissolve your gelatin,” it 
read, “bend over the bowl and take 
a whiff of the vapor that rises. This 
test will convince you of Royal gel: 
atin’s fine quality.” 


ing of Samuel J. Hanick, chairman, | 
S. J. Hanick Company, Philadelphia; | 


ern Display Service, St. Louis, Mo.; | 


Kingston, 


Company Head, Is Dead 


industries. 


| 
| 


SPEND YOUR ADVERTISING MONE! 


where they have come through the 
depression with 


HIGHEST WAGES) 
in the United States 


According to reports of the Department 
Labor and Rubber Manufacturers, Akrot 
rubber workers in April 1934 were getting 
the highest wages of any workers in maj? 


| 29°, higher than Iron and Steel industry. 


| 45°, higher than the Machinery industry. 


| 


| 12°, higher than the Railroad Repair Shops. 
113% higher than the Lumber industry. 


| 85°, higher than the Textile industry. 


| 


| 


51° higher than the Leather industry. 
152°, higher than the Tobacco industry. 


AKRON | 
BEACON JOURNAIF 


Member A. B. C.—A. N. P. A. Major Market Newspapers, !n¢- 


Represented by Story, Brooks & Finley. 
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Retail Sales Fare 


Better than Crops 
In Drouth Areas 


Relief, Benefit Payments and Higher Crop 
Prices Sustain Purchasing Power 


Chicago, Aug. 16.—In the face of 
reports that the total loss of crops 
attributed to the drouth has reached 
five billion dollars, affecting 24 
states comprising 60 per cent of the 


F area of the United-States, large dis- 


tributors of merchandise direct to 
rufal areas and wholesalers catering 
mostly to small stores in rural dis- 
tricts, with headquarters in this city, 
report that the sittation is not seri- 
ously affecting retail sales in the 
drouth area. “gy 

One large distributor of general 
de@Jared retailers in 
Kansas and Nebfaska to be the hard- 
est hit, but even they seem to be 
able to keep their sales up to last 
year’s figures. In;softher sections af- 
fected by the drough, but -without 
absolute crop failure, the same con- 
cern has observed that its dealers 
are actually showing increases in 
business over the corresponding pe- 
riods of 1933. 

Another wholesaler operating na- 
tionally, and especially in the small 
country towns, reported a_ similar 
experience among its dealers in the 
arid regions, stating that even until 
the middle of June its retailers in 
the worst affected spots were doing 
a fair business. _This company is 
Soptimistic about the business its out- 
lets will do* this fall. 


Implement Sales Up 


One organization in close touch 
with the farm implement business 
Bviews the general situation with 
much optimism. With the exception 
of the complete crop failure areas, 
ithe implement business even in the 
Jess affected districts was encourag- 
ing up to the first of July. The ter- 
jritory hardest hit was immediately 
iwest of the Missouri river and some 
iparts of the Southwest and Iowa. 

All three of these houses, com- 
menting on the strength that retail 
pbusiness has shown during the 
Mdrouth, attribute the surprising 
showing it has made to the fact that 
”S a whole most farmers are better 
joff this year from the standpoint of 
Purchasing power due to their crop 
compensation from the government 


and because they have been receiv- 


Hing materially higher prices for the 


Products produced this year and | 
the carry-over which they have 
marketed. 

Further aiding retail business in 


the rural sections is the drouth re- 
lief being given to nearly 400,000 
families. Congress appropriated $525,- 
0.000 for this purpose and is ex- 
Pected to inerease the amount 
Freatly for farm rehabilitation in the 
Arid regions. Up to July 31 the gov- 
frament had purchased approxi- 
pately 1,951,000 head of cattle and 
it is expected that similar purchases 


May run the figure up to several 
times tha number. 
Prairie Farmer has compiled a re- 
= on corn, wheat, oats and hay 
“"es Tor Ilinois and Indiana which 
eel total value for these crops 
» 889,160,000 for this year as com- 
ited with $297,743,000 in 1933, an 
c.. | f 43.4 per cent. Corn-hog- 
* pate it payments for the same 
states amount to $70,428,000. 

' hn a notable fact,” said C. P. 
> rg advertising manager of 
bidiana denial. that Illinois and 
>, "eM ow a decrease in corn 

Conais ot only 8.4 per cent.” 
iia re us, and therefore buying 
r <i be spotty,” said Charles 
Pam. p, nee of the Corn Belt 
oe “les. “For instance, the 
Bio con “irmer who has feed or 
bed " , ‘nance the purchase of 
um. evly to enjoy very good 
tha “nd the number of such 


not inconsiderable. 


ly , 
In adit : 
(ddition to all this, of course, 


there is the matter of hog-corn and 
wheat bonus money, the bulk of the 
grand total still to be distributed. 
This will run into quite large sums 
for individual farmers; as much as 
$1,000 per farmer will not be un- 
usual. At the same time, the farm 
debt situation has been vastly im- 
proved through long-time financing, 
so that pressure from that direction 
will not be as great. 


“In a word, do not count the 
farmer out of the market entirely. 
It cannot be a normal year in farm 
purchases, but everything consid- 
ered, it may not be such a bad year 
after all.” — , 


Southern Farmers in Fine 
Shape, Rankin Reports 


Nashville, Tenn. Aug. 15.—B. 
Kirk Rankin, publisher of the 
Southern Agriculturist, asserted in 
answer'to a query from ADVERTISING 
AcE on the farm market situation 
that the buying ability of Southern 
farmers is at its highest point in five 
years.* ". “° --- 

“In the South,” he explained, 
“there has been no general drouth 
except in Texas and the western 
edge of Arkansas.’ In the states east 
of the Mississippi the August crop 
reports show that every state will 
produce its quota of cotton and to- 
bacco ‘as fixed by AAA agreements. 

“On the business outlook the feel- 
ing as expressed daily in headlines 
in the newspapers is highly opti- 
mistic. .The restricted cotton crop 
will bring, at present prices and in- 
cluding seed and government bene- 
fit payments, about $850,000,000, ap- 
proximately the same as was re- 
ceived for last year’s larger crop and 
twice as much as the 1932 crop 
brought. And the whole South ex- 
pects still higher prices. 

“Tobacco markets have been op- 
erating for two or three weeks on 
the new crop, and prices have aver- 
aged about twice what they were 
last year. With the AAA restricted 
production, the income from this 
source will be vastly more than it 
was last season. A feeling of ela- 
tion runs through the tobacco coun- 
ties.” 


Farmers Will Have 
More Money, Says Morrow 


Topeka, Kan., Aug. 15——The farm- 
ers of America, as a whole, will have 
more money to spend in the next 
twelve months than in the preceding 
year. This is the assurance of 
Marco Morrow, assistant publisher, 
Capper Publications, in response to 
an inquiry from AbvVERTISING AGE as 
to the effect of the widespread 
drouth on farm market prospects. 

“The lurid pictures in the metro- 
politan press,’ said Mr. Morrow, 
“with rivers drying up and blowing 
away, have been somewhat over- 
drawn. But a_ situation § serious 
enough to call for widespread gov- 
ernmental aid is serious enough to 
demand careful consideration by ad- 
vertisers. 

“The federal department of agri- 
culture is already able to direct at- 
tention to the believe-it-or-not fact 
that the advance in prices of farm 
commodities will offset the loss oc- 
casioned by the drouth. In other 
words, the farmers of America as 
a whole will have more money to 
spend in the next twelve months 
than they had in the year preceding. 

“Aside from AAA allotments, 
wheat, cotton and hogs will net pro- 
ducers many millions greater reve- 
nue than last year. Even the farmer 
whose crop is a total failure receives 
from the government money on the 
acres he did not plant or the little 


THE CROP SITUATION AT A GLANCE 
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pigs he sacrificed. These millions of | 
dollars. from the wheat, cotton and 
corn-and-hog allotments are already 
finding their way into retailers’ tills. 
Strange as it may seem, retail busi- 
ness has not slumped to anything 
like the degree one would expect. 
More automobiles and more farm 
machinery have been sold than last 
year. 
A Silver Lining 

“The compensation—the silver lin- 
ing to the lack of clouds—is-the aug- 
mented income of farmers outside 
the drouth area, and the wiping out 
of the agricultural surpluses which 
have had such depressing effects 
upon markets in recent years. So 
that despite the hard luck of some 
individual farmers, the general sen- 
timent ‘is, ‘Watch us in 1935; we'll 
make a killing.’ This optimism may 
be taken as the explanation of the 
current good volume of business.”’. 


The drouth very probably marks 
the end of the depression for Amer- 
ican farmers, asserted Charles E. 
Sweet, assistant director of adver- 
tising of the Capper Publications, 
who said that almost 100 per cent 
of the surpluses of wheat, corn, hay 
and all other erops have been liqui- 
dated by lack of moisture plus ex- 
cessive and continued heat. 


“As to the farmers’ buying power,” 
he told ApvVERTISING AGE, “it seems 
certain that they will have a greater 
cash income than they did in 1933. 
Three factors make this possible— | 
increased market price for farm | 
products, huge cash benefit payments 
by the federal government, and the | 
marketing of carry-over grains and 


feeds at prices far ahead of those | 
at which they were figured last | 
year.” 

In spite of the terrific heat and | 


severe drouth which Kansas has ex: | 
perienced, Roy R. Moore, advertis- | 
ing manager of Kansas Farmer, said | 
that increases in the market value | 
of Kansas crops and corn-hog bene- 
fit payments will take care twice 
over of the losses on corn and the 
minor crops which the state pro-| 
duces. With government benefit pay- 
ments included, wheat alone should 
bring Kansas farmers a minimum 
of $50,000,000 more than in 1933. 


Pennsylvania Farmers 
Have Higher Incomes 


Pittsburgh, Pa., Aug. 15.—There is 
every reason to expect that total 
farm income in Pennsylvania this 
year to be decidedly better than for 
several years past, reported Neff 
Laing, general manager of Pennsyl- 
vania Farmer. 

“Our farmers as a class are in 
good condition and a good mood,” he 
added. 

“Pennsylvania and adjoining states 
to the east and south are among 
those rather favored by fate this 
unusual crop year,” said Mason Gil- 
pin, associate editor of this publica- 
tion. “The drouth has teuched this 
territory lightly or not at all. As a 
result, the combined effects of drouth | 
elsewhere and _fair-to-good crops 
here should point to an improvement 
in sales possibilities. 

“Due to the unprecedented crop 
failure in some heavy producing 
areas, indications are that farmers 
who have anything to sell will cash 
in, and fortunately for them, farm- 
ers in our territory will have some- 
thing to sell.’ 

Mr. Gilpin pointed 


out that the 


| billion 


nation’s corn crop will be nearly a 
bushels below the five-year 
average; that the wheat crop of 
491,000,000 bushels compares with an 
average of 886,000,000, and that the 
oats crop is the smallest since 1901, 
as is the barley crop. But Pennsyl- 
vania’s figures are generally favor- 
able. 


Eastern Canada 
in Good Position 


Toronto, Ont., Aug. 14.—Farmers 
in Eastern Canada will have a 1934 
income equal to last year’s and well 
ahead of 1932, .reported Alfred E. 
Hall, advertising manager of The 
Farmer, who was asked for an ex- 
pression regarding the marketing 
outlook in the agricultural field in 
this area. 

“Crop prospects in Ontario,” he 
said, “are, on .the whole, slightly 
better than last year, which was also 
a dry year, but from 15 to 20 per 
cent below. the average. Quebec has 
suffered less than Ontario, with 
crops only five per cent below the 
long time average. In the Maritime 
Provinces hay was reduced by 40 
per cent, but grain crops and fruit 
are very close to the average, due 
to light rains in July. 


“From the farmer’s point of view, | ing 


this means a somewhat smaller feed 


supply, and the necessary selling of 
more livestock this fall than usual, 
but livestock markets in Eastern 
Canada are holding up very well. 
Prices for cash crops are already 
showing an upward trend which will 
tend to compensate for the reduced 
yield. 

“The Eastern Canadian farmer is 


‘in a much better position than in 


those provinces of the West where 
drouth has wiped out the entire 
crop. A smaller crop at a fair price 
is a better revenue producer than a 
big crop which leaves a _ surplus 
hanging over the market.” 


Missouri Farmers 


Hard Hit, Says Hirth 


Columbia, Mo., Aug. 15.—William 
Hirth, publisher and _ editor of 
Missouri Farmer, says that the cur- 
rent drouth is the worst in the his- 
tory of the state. 

“There is no doubt,”” he conceded, 
“that the purchasing power of our 
farmers will fall to a new low. The 
main question with most of our 
farmers is to be able to buy enough 
corn to see their work horses 
through to a new crop, and to fatten 
their butcher hogs.” 


Yankee Network 
Appoints Petry 


Edward Petry & Co., radio station 
representatives, have been appointed 
exclusive national representatives of 
the Yankee Network, a chain of 11 
stations in New England. 

The organization has also been 
named to represent stations WNAC, 
Boston; WAAB,~- Boston; WEAN, 
Providence; and WICC; Bridgeport, 
all of which are CBS stations. 


Hoagland in New Post 


Donald Hoagland has taken charge 
of the Chicago office of College Pub: 
lishers’ Representatives, Inc., and 
will also continue to represent Asia 
in the western territory. His new 
address is 612 N. Michigan Ave. 


Norge Recipe Book 


Norge Corporation has just issued 
a de luxe 32-page cook book featur- 
“Famous Foods of Famous 
Stars.” 


Month alter month 


more advertising 
more advertisers 


more exclusive accounts... 
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Townsend to Getchell 


Charles E. Townsend, formerly 
with McCann-Erickson, Inc., and be- 
fore that with a number of car card 
advertising organizations, has joined 
the New York staff of J. Stirling 
Getchell, Inc. 


Thousands of bicycles are being sold and rented, 
yet there is no sign the highwheel will return to 


popularity. The first issue of BAKERS’ HELPER 
published when highwheels were in voguc, was as 
different from that of today as the change to the 
modern ‘‘bike.”’ Times change and BAKERS’ 


HELPER advances with them. Its position con- 
tinues as the recognized leader in the industry. 
Every year more is asked and received of it by 


subscribers (secured without premiums). 


Get results thru this virile medium in the bil- 
lion and a quarter dollar baking industry. 


Send for Audit Bureau of Circulation statement 
and sample pages from the “Baking Industry Blue 


-BAKERSHELPER 
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A. F. A. CHECKING 
ON PROGRESS OF 
SELF-REGULATION 


(Continued from Page 1) 


regulation of advertising since the 
federation’s convention in June. 

In some instances, he said, the 
progress consisted only of the rapid 
growth of sentiment in favor of ac- 
ceptance by mediums of responsi- 
bility for the regulation of advertis- 
ing. He expects rapid developments 
with onset of fall activity. 

The new president of the federa- 
tion, Chester H. Lang, manager of 
the publicity department, General 
Electric Company, Schenectady, out- 
lined an expanded program for the 
ensuing year, which includes vigor- 
ous exercise of the federation’s in- 
fluence for the improvement of copy 
standards, need of which was em- 
phasized by the resolution passed at 
the June meeting. 


The directors’ meeting was the 
first since the annual meeting and 
the new chairman and president were 
installed by Gilbert T. Hodges, re- 
tiring chairman and member of the 
executive board of the New York 
Sun, as was Frank A. Black, the new 
treasurer, who is publicity manager 
of Wm. Filene’s Sons Company, Bos- 
ton. The new _ secretary, Victor 
Martin, business manager of the 
Davenport, Ia., News was unable to 
be present. 


Members of the board presented 
Mr. Hodges with a_ custom-built, 
swivel desk chair in appreciation of 
his long and valued service as a di- 
rector, president and chairman of the 
board. 

Mr. Kobak was elected to honorary 
life membership in recognition of his 
two years service as president and 
was presented with an embossed life 
membership certificate. 

A resolution expressed sorrow at 
the loss of Major Patrick F. O’Keefe, 
pioneer Boston advertising agency 
head, who died a few weeks ago. 
Major O’Keefe served the federation 
both as a director and as a vice- 
president for six years. His place on 
the board will not be filled at this 
time. 

To fill the board vacancy left by 
the resignation of Ben J. Sweetland, 
president, Sweetland Advertising, 
Inc., New York, Mr. Kobak recom- 
mended Eliot L. Wight, advertising 
manager of the United States En- 
velope Company, Springfield, Mass., 
and president of the Direct Mail Ad- 
vertising Association. The board 
unanimously confirmed the appoint- 
ment to fill the unexpired term of 
one year. 

The federation’s program for the 
coming year will include thorough 
attention to legislation affecting ad- 
vertising and the initiation of neces- 
sary measures to protect advertis- 
ing’s interests. Dangers in this con- 
nection, particularly with reference 
to taxing advertising by states, are 
considered serious. 

The educational work of the past 
year was reviewed and members were 
unanimous in the opinion that this 
work should be expanded the coming 
year so far as funds permit. 

Helen M. Rockey, federation di- 
rector, and an advertising executive 
of the Consolidated Gas Company, 
New York, was appointed chairman 
of a special committee to develop an 
educational program by means of 
which the value of advertising to the 
consumer will be brought before the 
women’s clubs of the country. 

This and other new projects will 
necessitate a board meeting in the 
near future, and arrangements will 
be made for a meeting the latter part 
of September. 


Salesmen Wanted 


Men with successful records as producers 
of business paper subscriptions wanted 
for work in major business centers. At 
tractive proposition to qualified men. 
Write, giving experience and references. 
Address Box 582, Apvertisinc Ace, Chi- 
cago. 


Duane Jones Is 
Appointed B-S-H 
Vice-President 


New York, Aug. 16.—Duane Jones, 
until last June a vice-president of 
Benton & Bowles, Inc., and prior to 
that vice-presi- 
dent of Maxon, 
Inc., and Lord & 
Thomas, h a 8 
been named ex- 
ecutive vice-pres- 
ident and partner 
of Blackett-Sam- 
ple-Hummert, Inc. 
He will head the 
New York office 
of the agency. 
Mr. Jones, who 
is 37, has a long 
career in adver- 
tising and _  pub- 
lishing. Formerly a Los Angeles 
publisher and founder of two auto- 
motive trade papers, he entered the 
advertising field in 1923 as space 
buyer for Lord & Thomas, later be- 
ing Los Angeles contact man. 

In 1930 Mr. Jones was made a 
vice-president and transferred to 
New York. In 1932 he resigned to 
become vice-president of Maxon, Inc., 
leaving that post to take a similar 
position with Benton & Bowles. 
Among the accounts with which 
he has been associated are Califor- 
nia Fruit Growers Exchange, Gen- 
eral Electric Company, Radio Cor- 
poration of America, H. J. Heinz 
Company, and _  Colgate-Palmolive- 
Peet Company. 


Asks Auto Truck 
Distributors to 
Aid Advertising 


Pittsburgh, Pa., Aug. 16.—The auto 
truck distributor has a unique op- 
portunity to carve a niche for him- 
self in the food distribution field, be- 
cause he can deliver the goods and 
the advertising message about the 
goods at the same time, C. Wendel 
Muench, president, C. Wendel 
Muench & Co., Chicago agency, told 
the convention of National Food Dis- 
tributors’ Association here Monday. 

The convention, which attracted 
some 400 prominent distributors of 
food from every section of the coun- 
try, opened Sunday with an informal 
viewing of the numerous exhibits, 
and closed last night with a banquet 
and entertainment. 

George Schaefer, George D. Recker 
& Co., Cincinnati, was elected presi- 
dent of the organization, succeeding 
E. Rosenheim, North Shore Food 
Products Company, Chicago. 

Mr. Muench asserted that the auto 
truck distributor represents the most 
progressive form of modern distribu- 
tion and also the greatest potential 
improvement in distribution of the 
post-depression era, and affirmed his 
conviction that the competitive sys- 
tem will survive in America. 

Scientific Copy Needed 

Turning to the subject of adver- 
tising, Mr. Muench said that the 
style of advertising characterized by 
the “spinning of fantastic yarns,” 
prevalent during the immediate pre- 
depression years, “when the public 
was pretty apt to buy anything,” 
could no longer be expected to 
achieve results. 

“Many of us have long awaited the 
day when the mis-use of advertising 
could be ended, and one of the prin- 
ciple benefits of the post-depression 
era is a decided tendency to get away 
entirely from the fictional type of 
advertising. 

“The public is getting wiser every, 
day; we are living in an age in 
which scientific honesty about a 
product pays real dividends. But 
being scientifically correct in adver- 
tising does not mean that advertising 
itself need be any less effective; it 
should actually be more effective if 
handled correctly. There are plenty 
of examples of successful food adver- 
tising without the use of an over- 
dose of ballyhoo or distortion of 


Duane Jones 


facts.” 


COPY COMMITTEE 
OF PROPRIETARY 


(Continued from Page 1) 
coercive power to enforce any such 


opinion which it may form (final de- 
termination on the conduct of asso- 


ciation members rests with the ex- 
ecutive committee), the members of 
the committee hope and believe that 
the work can be conducted in such a 


GROUP AT WORK 


— 
rules, but will operate as a Court of 
common sense, giving Constructiy, 
suggestions. 

The association represents 9 _ 
cent of the package drug indygt,, 
which ranks with automobiles 4); 
foods as one of the first three indus. 
tries in advertising expenditures it 
is headed by Frank A. Blair, yj... 
president of the Centaur Compan 
who is also an ex-Officio member o, 
the advisory committee on adver. 
ing. 

Mr. Gardner was at one time pro 
fessor of advertising and n arketing 
at the University of Wisconsin, and 
is the author of several text books 
standard in many schools anq Col. 
leges. He comes to his new post 
after several years of practica] ex. 


manner that the committee’s recom-|Perience as an executive with leading 


mendations are honest, fair, practi- 
cal and reasonable for all parties 
concerned. 


“It must be remembered that this 
is a committee of the proprietary as- 
sociation, seeking to serve the pro- 
prietary industry with such a degree 
of enlightened self-interest that it 
recognizes the necessity of protect- 
ing the public first, because only by 
so doing can it protect the manufac- 
turers from unwise or short-sighted 
action which may reflect discredit 
upon the entire industry, damage its 
interests, and even in the course of 
time threaten to destroy it. 


“It seems to the committee that, 
even though it had the power of law 
behind its decisions, the whole move- 
ment would eventually fail if those 
decisions were unjust, unfair or un- 
reasonable. On the other hand, even 
without the power of law the move- 
ment would succeed eventually if the 
work is done with industry, intelli- 
gence, common sense, courage and 
impartiality.” 


The committee’s rules for judging 
copy indicate that decisions will be 
based on a liberal interpretation of 
“truth in advertising.” 

Pictures, as well as words, must 
convey a truthful impression. The 
common understanding of words, as 
well as dictionary definitions, must 
be considered. The total impression 


of an advertisement must be truth- 
ful, as well as its individual words 
Advertisers must re- 


and sentences. 
veal ingredients on which claims are 
based, but will not be required to re- 
veal the complete formula unless it 
is the basis of claims. 

Advertisements must be in good 
taste. Testimonials must be hon- 
estly secured, and must not be con- 
trary to what can reasonably be ex- 
pected of the product. There must 
be no unfair reflection on other prod- 
ucts. 

Allowance must be made for the 
natural enthusiasm of the advertiser. 
The committee and its secretary do 
not intend to make hard and fast 


‘ 


agencies. 


Drennan Starts Agency 

Albert A. Drennan has launcheg 
an advertising agency at 420 May. 
ket St., San Francisco. 


4 


need this! 
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lithographic method of 
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run work) that will afford 
you a substantial saving 
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and complete information 


Econo-print Department 
MAGILL-WEINSHEIMER COMPANY 
1333 SOUTH WABASH AVENUE, CHICAGO 


ATLAS PHOTO COPY C0. 


THREE LOCATIONS STA. 


One Minute 


152 AGENCIES 


Agency men (and women), publishers’ represent@- 


tives, publishers, printers, engravers and typ08 
raphers are finding that the Hotel Winthrop hes 
large pleasant rooms, an atmosphere of peac® 
and a staff that really enjoys making guests happy: 


DAILY RATES FOR ADVERTISING MEN FROM $3 pi 
$4 Double. SUITES FROM $5 Daily oR $115 by the Mow 


HOTEL WINTHROP 


A . OG ES 


47th Street and Lexington Avenue - New York City 


SMITH HOTEFE 


during . 
of 1950, 
financi2) 
approxi! 
1933 fig’ 
Reta | 
totalled 
an incre 
per cen 
carried 
Gener 
904,265 
increase 
per cent 
Auton 
consiste 
tive gai 
in July 
mately 
ures, T 
lines, 9,' 
this ye: 
last yea 
Fir 
Finan 
dicated, 
sion, th 
870 line: 
this yea 
Classi 
gain, th 
19,632, 5¢ 
lines la: 
of 807,05 
Total 
pers me 
year, as 
a gain | 
cent, 
Detail 
cities c¢ 
ing colu 


Alb 


Chicas 
Dick, ¢] 
A. B. I 
of mim 
his hom 
burb, la: 
hess, FF 

Mr. D 
at the | 
associat 
the man 
leaving 
join the 
A. B. D: 
1893, 

Mr, D: 
of the y 
Vertisins 
In the 
advertis 
ore 
Pany, () 
Yertisin; 


Wilso 
Mot 


H. J. 
Years ty 
Corpora: 
Presiden 
Ceding 
Harry 
Ntinus 
“sumin 
Sales , 
Doppler 
hotion 

' sinus 


was bee 
YOlNted 
t 

LS com 


so 
i = ee P| Augus 
, |p Ee | —— 
i [! 
- 4 BACK | 
éj — : 
< | 
BS "ow 
aS TO Ne 
as its Ul 
F, > P 
7 4A S\ HIGHWHEELS ee ~< 
. / XQ i A . |jneage 
= > jes Mea: 
= 7 ras 6.4 
TNS EN 2? ‘ 
} \\ . NS in Ju 
=) e | AGE’S a! 
A — — | Ev eu 
& SS pe 
4 | eh Po 
t ‘S ee 
ir eat 
Pi al 
oe 
: 3 
m+ 3y | | 
ie ' J 
> 
ee 
BRE Ncw | 
, aa | 
a3 a oo e 
ae Econo net 
aa 
ie iene — Se 
ae aes | 
a @ 
ae 
— 
a 
ss. 
a ; 
Bes, a | 
(Sea Sam | 
ee 
“ad 14 a i na 
ae BS ane’ Telephone Calumet 7200 
ee 
ae aie | 
sre eee | 
_ as 
ao | ial 
Pe PHOTOSTATS mn By 
Ye | Sor, 7) // | 
, pet hed | PT 2 fe wi Fer a 
be inti || he . Pao sii 
- aie its ju | j sf , = 
ei “3 ose Ve 
< — iG: 
ty ad SS te 
% ATE 4 TAT 
: Po 
- 7 ————————EEEE7~E 
Gg aaee 
Se Be A 
§ i a me ;—————— 4 N 5. 
aan f 4 | 
Cid, an on | en 
> ai ll Ey), Te | 
rey INoy tsi ine of 
8 AE Til 
- oe | 
iy = i : = Pe 
Clee aac acelin | | 
Pes oct 
i : } : . 
are | oe | 
a me | | - 
eo : | Tom a <g ae mes 
ee + | | ial 3 
ae ie” Be Same | | iy 
sd : : | e | a 
ae ae Eat as | 
eis, | | 
r ‘ ‘ | Be 
> a ee ee ee eo eee f 
—_ 4 
‘ " AS 
Misisifen = | 
ite nena 
ey ae | 
Pe ks +4 
ao | 
a | 
eo. 
a. SS 
ms ‘: Bre, 
a % oT og | 
tine - 4 : = —— ——— ——— | 
moe ‘ _ rs 
: > omg - — ee od ~~ = | 
pera a | ty 
RACTICAL | Pa 
Year ap 
. 4 da —— Renar. 
i x. To a Deman WEWS “Neral 
aa "in Response SUPPLY Purp, 
? oe iin Re Bublishers of BUILDING rac 
e; BUILDER a 
¥ oF ii Ae net 
Se ae me _JNDUSTRIAL ee oucAgo. | | ee 
an : 
jet ee ; 
st ie (  e Pe wag Ot perk ti Be AAT eae! SI PPR 5 Roma e  yttse ie Sie AY cre Scheer SiR tS BAR Abe ee” a Sa SA 2 5 RS Rees aime RE ioe ee 2 ee ge REY eee he ik REE OBA eons Gia eet can meme 
on Gane A AS ROR SR ages as Be ETS Cee ST ame” «gt ay ie : hc Crs a Bs RS Re a ea ae ae speek: hit AH al ap eas Se Bes AL Bern fn gee oh 
SEE cpp CP ae a SA CSIC bo Aan doo il ee 7 A TRG UR PRE a Mie a ae cs es oi aaa aaa O° eat Ce RRS eh A Ceres gee es mace, ks CUM crea 0 EERE = oo BOR aroha Soe he eas SS eee Oy SS ene See Coley ally ta lete PRMMICS SPER C2 hotiwan eae. 7a a SE 
Ti LP AR cite ROME AL D832 Fe On pet pees 3 ee PES ERR Oa oe a CoE ae a eo LT Co eC eer en ae ite Sau s. CUE ie re ee ee ee Ha Bs Ge ea ear "6 SCT hoe ci aot aa as ae AR de 
i mae an as ee eG Re apr eee a oa PRM SNS ae PL oT dcthaat wg ; Bo tie Bok oa Pier oie BAP ss lapel SE NeeR ESE ae a heme | uct q 
rh % 3 PS woe * ly, ‘ey ; nae sel higead - ine ce = z Sf aren. = Re PSE eee ahs Oh ES OS ae 5 Pekar ee a haat ea Thi Cas eg AY * S| Pe cae eee em aS ee GE rs a es 


a 
Bey 
hele 
ae, 
: a) 
mK 
ee 
* 
my 
> a a 
+ 
als 
~ a ie 
pas 
¥ 
) 
ye 
fe 
e-7 
* 
¥ 


—— 18, 1934 


AD 
VE 
R 
AG 
E 
27 


NEW 

SPAP 

ERA 
ISING 
LIN 
EAGE FOR 1934 
and 19 
33 in 
ADING 

CITIES 


City 
Akro 
n . 
DU vevaees ety Retail 
983 1,056,08 Ge 
* rift 961. o4 seneré 
Albany + $1,900 152.9 il Aut 
N y : 1934 94,124 151. 43 omoti 
,, ew Yo ; ....1933 rT i £09 313 ive Fi 
its upwe rk, Au Alt Dift tig oy 1,134 8 ~— inancial 
ight! yard tren s. 16-—C ita 1934 : 1614 a2 0,55 u 8866 9,687 Classifi (latoat 
} | . vo * 6 hid s 7 ie sludi 
redu d, al ontinui .1933 34 _388.! 568 132 4 O24 270.4 _._ I co ling 
jjneag' in: ced pa though uing oat Diff ati 18.012 119 462 1,663 217 +t 7: gal) 
jes measur 1e news ce, adv at a lanta TTT + 43 ‘04 87,597 \ get 55.304 + 52'888 1.594.451 City 
was 6 ed by spapers ertisin aa | te _ 89,694 79.6 BS t+ 325.026 eee 
; i per Medi s of 7 gi Diff shag A 2,097 ane 3,421 220.5 6 - 5d itts 
in Ju Ran igs ia Record 78 cit Atlantic iff 8 f ee ; 032 — “¢ 549 1.4 ar burgh 7934 Retail 
accordi ea s J > City 934 38,823 24 913 1S 13 97 — 77 848.23 ..1933 WIT al ; 
S i a aes "4 of oak Inc., y.1933 aie 91,560 474 75,898 _ —109:555 Portl hae 4.483.894 General 
uvery vie A yea *Bal iff 263.403 3 87,317 ET : and a 10,778 TTT Au 
“a classi DVERT r altim 193 itr 243 2 : 00,13 weve. 4933 72,116 oovane hutom« 
during July sification RTISING ore 1934 : ae 144 4 th 566 9? ~ = 1933 TS 48,460 a7 —* vine 
of 195 hy as ¢ show . Dife eet + 5,57 14 rovide rift 661.764 _ 225 153 86: neial E- 
Ww co we Bi : iff .198 949 ne 19: ) 50 See. : ) PY. Cli Tot 
. ith mpa da rmin be 097 7 oe x. ._ mi 954 -77,602 eA 430 e077 5 957 528 (ine al 
financ: } the si red wi gain gham 1934 +75 447 40,811 e: ..1933 ET: 2 238.345 T 77 ‘ sified | cluding 
; ul, whic ingl ith 193! , : P 10,089 sia 017 Re: Dit 652 428 ee OSs y2,44 aatianaaae 296,430 Lega & 
approximat ch regi e exce July con be 4 594,733 40.72 219,917 iit ff 53 47 a 5 130 +4 130 ay al) 
ne * o : +4 oe , yo +4 6 4 ig 93 —. eae ri Ps vos i “ 6 -——— 
1933 1 — 24.8 stored meen of satis. <2. e37.333 246.225 233,781 a 2 eT 304 eee 2:278,920 
Retail oe per cent f loss of tee 1983 eT ; 10 773 Tea — ; ee Diff ay : 5 a aT jie — = : 137 oan 
P | adv : r B riff 586 =66 5,452 764 7 5, non ———— ¢ 2 27 Nat La 44 60 “339,761 
totalled 59,1 ertising om the uffalo . 1973 31 540 043 » aehee anal —— . aa = 138 140.657 + 19.408 er et 
aD incr bits 07,916 li in the ac, I 19 . &8 ee sane + > w6s lll. —: +1 “RR } meee Ditt 58s cc 12.9 0,200 : - a —120, ++ 
ease in 77 “ 887.4 0418 272,452 nif 393 69.9 toches , 589.9 5 37 
er C of 3.7 es 8C x Dift 23 41 9G 6,182 93 6 ster a 1 18.95: -— 
, : - nt, OV f 3,729 noothge July cities amden an T iis 890 282,8% - + “46. 347 2 . - 126 = 1933 97 ieee 198 411 
carried last er the wee lines ‘efties |__ 19 + a ; 275 900 ae Z- TT melt t __ pitt AA: 3 20.5 +. = 
Gener 1 f year 55,378 3 , or 6 7 Chsz Dift 28S 660 + 6,998 pre 1,487 sake 1934 = $1 ; 30 19 27.11: = 
304 965 _ linea 4 ’ 59 lin ’ attanoog 19 99 994 — + ert 45.784 .1933 644 90 40 44 4) ry TS 
ets 5 lines ge was os . 1933 42 on sani 54,947 *San Diff 305.891 a——eeenns 2,785 2: ree 7 
crease of ‘1 to 21.726 up fro Chi Diff seaees $ - 9.163 Antoni . ; 1880 210,188 70, T 7 317 
per cel ,422 726,819 li m 2 icago .’ Ty PEE dyes, 139.68 474 hte ) 0 211.497 82 198 68 1 
A it. ,b54 li line “2 tere 44 1 289 116,3 1 6 sae " SAL San : 1/309 11,853 a = 70.545 
utomotive ines, or s, an| Ci Lee 1,671,439 + 93'300 pages = 1660 62.367 + 220.668 Diego eerRyr PSS yt 385 1,906.66 - 
consistent line seven ncinnati 19: ents 804,17 ead 18,506 t Hy 492,67 241,078 16,671 08 = 1.794.121 
tive gai ly led ge wh . cree met 830,035 Se faae ~ 468 474 Ah esan } Dift 4 54.968 ene dt O04 isl see kad 
P alr 933 915.326 1 “ 25 247 mis * 55 2: 4 179 aD rs — ; 8, Tre ~ ( 9 . + M4 
in July aa was a e oo has eeu Diff 847 — aor 246 eget 2.949 si aee — 910 scaiiiie ae 68,901 ger ; —- 5783 1 4a 444 
y with gai i and 193 17 320,66 447.62 64,612 418127 753,702 933 $24.3 _ 801,360 seers 71,495 
mately an In nr 934 : 347 4p 7,621 14 312 127 604.983 *s D 1,¢ B17 15,326 —, > 
y l ine out i ela- 193% _ 387,088 Sil e$+- a64 8 : .983 Seattle ift 011,35: “bala 949 
ures. Brings per ae aa - in front Colu Dift 26.409 scare 79,626 yt : eee le sss. cone 167,017 410.948 : 418,080 
, é n 37 5.83 35.83) hg ye 3.654.177 1933 aos _ 449,032 205,77 
lines, 9,671 — woe over — bus .. anes ae ece : 25,804 ae ane 38,990 3. 4as.021 7Sioux Dift ser'Ras “38/083 . 7 +: “ce 
fie ’ i “ , . 3 Ae 69 182.6 __9n' 71 Rhb.1S anil 921 c Ci — Be 58 a5 bas . TT 
this year 94 lines n was 1 33 fig-| >’ bitt +e 149,288 27033425 i 3 a city ..1988 34046 + tite 46,673 102.4% 25 
last yeé comp bein ,353,8 ating Ty 275,23 bee 39,075 , 25334 eeware . a 281,58 Sites TTS) on RE aan 
ena es 19593,89 | —— oe a5. 331 —tes.59 “9.085 Sinan 101.856 | South 3 sat 268 8 a 130.258 ——#7.¥05 r52, 120 — 30 
+1938 49,817 26,5 6715 315,5 +2 + > ; + 3.631 7,2 ae * 36 27.1 3146 2,078,441 
Finan ith ae Day dees + 25,414 Age 67,183 hayes “¥ 4,165 3end B+. ree 117,239 a0 747 Ag eet yr 078, 441 
cial ,317,200 ayton i 433,5 A iytt 48,65 hi ety 7,042,516 | 5 933 94,( 818 x7 To I+ 377,96 ) _ — 326, 86 
‘ : 93 433,525 52,0: 652 21,55 1,96 516] Diff +4 57 6, 34% 25,295 377,966 ~326 : 
Financia Lineag trees be : 4 810,146 14 30 = 480 245.: 4 Meg ++: pokane eee Py ttt 132 at 52,022 > shed hai + — 
dicated 1 line e Slum D Diff -+-4-< 23.383 Lert 2172 gt 1 ee: 3.830 gr 4323 2.066 —5.994 sere ese 
ius th again age, a ps anver i +123, r31,2 423'380 kT 23°13% 1,854,072 st Dift 461,337 : 9:98 101.466 1959 03,699 os:728 
n, the fell Jone 934 23,981 pg ts 3.380 Mag ty 135 $87,904 . Loui ift 380.58! TT 89 99.551 a 121.606 1 od 
870 li tota beh bee +1933 66% Fe petty 124,: Bae 2+ + 26 ++. is 193 + 80,6 - 75,805 +1 + 24,416 Bar + 559,0 
870 lines la 1 reced ind th n in De Diff tyatt 14650 gee 81156 = 56, 168 Br++ = 656 191 ass : 905 sa'san oe eee 
. ° aan 99, a - ‘ oe 913.2 ents a,0is wy —s 9 o7 5, 787 
this year ne year — Pecan ¢ Moines ..1933 + 88.877 aoe tas $25,819 o3,088 1 1194, 1 ree Diff 900,620 ater een tT: $7,714 arenes 7,787 
. ’ PB- ae } : 1078 : 716 —_—— 37,2 4 nett et: yracus = 0,620 388.16 303,07 32.80 87,948 sT at 
oe oe lag oy 3,867,-|° eer asia 'Ms oe os 2.11% ee ser 30s “1.18 Pid +a9.189 it 
j i oe eA 84, Ls oat. 282,715 1.6 ae fF 93% 0.052 51,903 72 aie 3,551 47.2 < + 7,190 
ere a Niners 2 soy oom ee suits _ 480.48 fae He agone connie sun oss — 350-11 reas — an. 147-201 00 a8 
§ 632,567 a fe) ines | ——— 193 ith ied ‘ Sethe ,73 25: re 02% a. 193 <n, aS 286,349 + apes 26,8: + 173 29 900 ——— 
’ 2,06 fo wed nes 933 066 cee 130,7 __s' ne 4 2.7 4186.14! eee 34 016 266 349 5,64 838 7,87: 85 ,558 
lines 7 lin r th a .| Ex Di re gt eee fo ,718 5,757 23: .784 5.142 ..1933 380.3 i 366,07 TT 0 - 38,78 46 72 58.45: 
s last y es as a is yea slight Zaston it + cancer Sith 87 + 233,743 1,262,606 Tole Dit pee 20,275 beats +4 ine seoere + an ihe 
of 807,092 oo Th gainst 1 = slight | —__ oe ‘ 9,821 ocat eas a: je 1 e943 1,097,808 edo . 1934 36149 150, 566 + rg 37 36: 7 ceo ett ar 
092 A . : ee 27 410,792 237 Veale rT og} ve 26,14! 500 73 a ,363 -1,338 8 7,263 
Tot ine is i 8,82 I beg 74,04: $72/167 237,45 wes 68,981 164,80 1933 6: ? 166,2 bid. 39,0 me 93 
al li Ss, or s an ts 5,47 El rift hg et 167 oe — 33 539,42 te eae 14,2: Ber g++ ei 186 
n ; ’ 5 P 9,005 — sebe * 6 see g9 — T Dift 6 »429 5,62 222 3.72 9 674 84,¢ 
pers ineag 4.3 incr aso 19: 425.037 55,285 +21 363 62,66 fee 90,25: oron 80,536 760 102,220 db 204,2 077 
. Pre 93 25,037 28% 2 62,605 i ast aaa t : ere 185.8 _ 303.33 ~s 21% 1.653.567 
yer, a8 asured ae a — 1838381 i asoel 86 a T0s73 40s — iyo ae ae 41107 rete “1,998 is.61e 1 10,401 gon 603 
val, ‘ . ; PS 27,305 96 5,645 7,96 8,087 58.58% -1935 ,19% — 1,048 “wr 3 _ i - Boyt) — 602 
a on against bry 116 bd the Erie a Jsiiaes 337 4 36,050 se - . = 408,510 2.388 = —— Dift ahs $18,278 page yt ta ped + y+ 
eS: of 9 877 ayy seinaretae 934 6,005 1; 7,191 +595 7,100 29,577 1985. 32 on 193 85.4 72 520,4§ ret € 96 32 3,033 809.7 
cent 7,144 ,732 ,216 von een 5 11.6: - ° 14,26 7 ‘ 4 5,52 eee 934 5,419 474 98 5,907 5 »848 6,71 9 .720 
227 2,989 thi 933 348,5 +25 639 61,27: +2 68 38,217 102°606 1933 30 : 74,181 47 . 6,36 16: : 01,23: 
Detai 227 lin last s | Eva Diff pepe 1552 igh 2,832 38.936 606 | T Dif 300, 805 + 46,317 47,112 + 6.480 62,316 911513 
Uualle es yea nsvill 19: fuse 146,8 Ayer 5.126 eae 488,657 ulsa = hi 123,235 oa + dy aS eee 
cities se figure , or 6.4 oe ° zeae vatnes 2t.289 ieee ase nr 719 441,933 ieen ets 1934 oo $ 23/877 19, 863 + 267159 1 +t if 
ing colu ered is s for e r| Fall Ri Diff 175,360 19,534 seese —48 132600 46,725 | “Ws Diff 414236 60,073 + 23.38 637,654 Perett 
— re Pong of th said et : 229,040 He yo m 23°391 nate 10,953 peng da ashingto 1934 181,2 728 + ptt 16,593 + gt yr 89,45 
th e 933 1916 172,939 TRY 0,196 16: ee 576,606 n...193: 363, 177,75 6,485 19.1: 671 2,505,052 
e adj F Dif 1,514 16,5 23,95 st +4 62,01 +89°517 ++ ee yin 110,93 Rey ++ 47,8 my 05 
jo ort W iff 193,535 - 547 82 50 : 438 184 4 , 9.517 Wes Diff 1,63 3, 364 7 3,476 10,995 2,235 1,808 84.403 
Albe in- Vayne. 1934 pa 68,600 rs at ae 29,665 —as's7i 922,732 estchester 1934 + wet kee 562,029 + 40,884 Sia Peg + 633 03 
oe 7 = “ 7 of ; q ‘ Aieth 73: - . 7,082 § “9 oe 2,188 115 
rt = 933 567,8 oes 58.50: _— 9,996 132.977 +1 33,395 - 1933 1,514,$ —— By oye? 5 ‘ __ 33,43 3¢ aes 466.698 
F D 67,831 5,8 58,50 10.3% 9 89 A 4,972 6 10.! ) 1 + 8 
° © ort W iff Py 15 ce a7 873 331 143 $62 Lib 1337 Wichi Diff 1,448 nae 1,418 208, 0,216 ate tus 66,417 
I 1c orth ..1933 129,378 ene + 20,931 4,071 —10,685 154,905 - 1934 1 e6'926 424, 15( Peteth 46,10 are 380 1,086, 96 
Ss ire 1933 47: 30,485 i : 3.925 meee isveu: | 193: 66,926 376,7 } ~ 214 47.2 1 5250 1,023, 7 
e epor Di > 473,055 aun beck 11,43: + 25 27,92: + 2343 0 935 B15. 4 page, D5N _ $7,235 $36.0 23,263 
a te t- : iff 380,843 ee . 68 ret ; 146 gst z 1395 Wilke Diff hy 390 -. 7,356 209. at 1,114 ryt ae 704 
: ystex 93: 83.9 a 273,375 wig od 6,32 — 295 358 oor s- , +138 324.45 be 56 72.29 645,63 4 
Chie at 7 iss — 0.805 ma 317 148-15 east an se Ta8 ——F954 158 19 y24.4s9 ase katt sage S04 1 
Dick ago, A Gl Din 280,565 + ert 119,115 Be i+ + 111,923 t - 10, fs 39 hee 1,258.41! + taped 161.966 12,477 TRY - it 967 
: inl ug. 1 in: 250,352 =5. 32 80.383 : 81 104.591 37 989 Wore rift 1,204.25 9 . 076 143.6 36 -178 ptay = pre. eee 
LB hairman 6. — Alb alls .1932 80,213 ety + 38,730 stones P7382 808, 148 abned 1934 54127 4S 4 4 1 8.280 29,938 +19°701 5.664.686 
of mi ick of tl ert ‘ Din 215,686 —32'608 51,330 mr ett 158,102 + 1eteie -1933 TIRLY cuca 136-86 28,138 358-30 ng rts O85 
oe board Blake Harrisbur a Retest a 45,641 ie 1a3)738 eae Youngst aa 526,591 eat 14.630 a. 263.605 1 eee a 
s hon : ph y, m: of F4 is 34 5,683 42 87 5,694 it 4,374 88 ,350 stown 934 76.31: 4. 388 21.16 33,840 ak +4 33 2,889 
burt 1e in machi nanu the +1933 343.7 2,126 25 2,541 eT 383 . 193: 5 518 233,8 J a 38,8 ,359 336, 
», le Lak chin fact H Dift 303 ,719 — 6,0: 7 25,906 —1,37 88,17¢ 165 AE Meet 500,38 —19, 38 161,78 wall 76 126,3 +256 041 
hens ast ni e ery ure artf 3,27 - 39 30,432 mg 79 72.5 D 165,380 ‘Tots riff 45; 89 9,450 13 781 »,036 135: 19 6,848 
. ’ ’ j .193% a 33,7 tach 7,65 = 532 | _———— P F 305 we add 2 ot 9,05 760, : 
Bes ible teas 78 ——s gos su Houst itt eae ass $21,190 oars 1806 fase vor ar ate'aae ‘5762 89,114 F849 148.98 + ested 
at the eg ear ra) i ston 19: 486. 55 218 ae 18 74 32! oe 43-7 78,35 21,72 : 78,408 = 4,440 1,18 5679 
, ‘ an hi s old ng il os 934 86,49 080 16.736 7,664 329,060 4s Ameri 3.729, 308 > 726, si9 410-7 8 17.9 reg 40 /184,9 
assoc] age oO his ° 1- ++ +193 rae 91 1: eae 11,846 = 334 +44 editi ‘Pr ricar 557 20,304,2 ) 96 706 18. 41 545 1,11 948 
iat fl busi 33 786,64 26.12 air 4+ 4,889 ditio ess U n We +1,4 i 9,671, 434 133.5 18,069 
the ed wi 6 ine Indiz Dift 669.2 4 96 24 4,182 6 318 5,825 ion, n nion,’ ekly” 22 8, 094 —4 33,552 + 66,87 
ma ith » whe Ss ca ianap 1 +1 9,206 + 99,000 RL 66, 432 is 29 | ev "G1 1ornin n,"” m¢ lin 656 + 317,20 2,5: 9s 73,172 079 
leayi anufé Ge nh reer olis 934 17,438 : 27,12 63,977 5.8 579,625 venir a oa is 6 gene 1,353, 0 2,533,358 +60.5 72 980.56 
vi act or e b a = 38 — 124 74, . A. r S6 613 ou a j , n s sh . ng ine 894 3,367 ‘ 30 50, 38¢ “en 569 
joi hg th ure of ge W. B ecame | 7 Din 928,624 + 69,948 127,386 —10;066 131,31 Si3,i80 |“ Cour morning and anh erenian: ~'334'540 19,632, - a ataaas 
i th lat ass farm i rown ) leedauantaey i ie 444s? 208 re 86,400 3 aa ge “hala “ue tale ye and e ones ‘eae eer ari RS. 13,68; 
A.B & Jol sociati im in ville 934 45,437 268,259 + 40,98 37,57 eT BBL 402,598 ‘Ey only eveni veni » sold on uae een 
. . in D atio plem 19: 437 251 577 ,986 30,1 : 7.551 1, beat be oveni y is ing ng, only 07,098. 109,73: »216 
1893, Dick C eer n in ents : 1 33 453.24: en 16.6 77 125.64! 4 + 399.36 + ‘a 990 +S teed as show ana “ sold i y ine See 4 
93, om e Co 187 || Knoxvi rift gt : 6.682 113 ad 7, 016 Petit seen | 26 ‘Ten ing A ws, n. Post,” on ombins : 144,22 
Mr. Di anal ar ta 7 — hee £39,748 ae ats #21978 oan sat ater 1 oe 232 tame “py , morn pbination ation. Linea : 
of the ick was t ° uk *1 “Dite poh hs 165680 pee 137.610 Ba 495 : BT, 011 tot "Journal is pee am ng, sold i - Lineage anne of 
eK ; 40 5.237 bette ) 56.896 27 4 = i,211 al 1s Moi is ¢ wr and a oun n ° on 
verti valu hor in s Ang 19: +81 237 13% + 6,896 37,3 7,428 1,712 col oine an a ev effe t of co fo e 
Isil e of ougl gele 934 1,192 ooees 5,00: 292 + 11,06 1 712,217 um s fig all-di eni ctive ad mbing ne 
y hlv s..1$ 1 2 127 02 30, ,068 ,758 i n at ri gur day ng e J vert nati editi 
In th lig, an stead y Cc 933 466 ,087 ry Bix 500 20: 1, 758,193 rig es I y pa , sold uly isin ion tion 
le d hi y,¢ onvi M: Dif 1 5,465 4 8'395 58,75 39 3.203 45 93 ght. not i per. ie . - aa a i 
is , consi nce Man iff ,413,97 —— 95 51.5 . 208 163.37 ,986 nelu Or con 33 the ‘ sineag 
af or Ss ches ,978 ° os ‘ 3,377 ’ i . 1e edi ik - ° 1e “RP iz 
verti efront bogey —. oy ester nee + 52-487 oad ont + sss 30,361 + eggs: 1 +t 1,386 ded in waities ination on} Patriot.’ e of 
ore Ing @r y ha ‘i +1933 200, § +5 7,937 214.5 ; 23,331 10: _ 2: 468 risio ynly nly 
of ank office as b 5 Di = 949 50,2 oy 4,59% +7,0 9,48 -222 a8 e nal is y. Lines 
Ne i Ss e e M iff 18 . 26 22 o ,030 4 082 to mes eag 
Dany, Chi years “for appli en emphis 19: af "18,808 51.5 , heey ) ary 4 owt hy 832,5 8 * a tals, paeae ge of mn 
Ba, Chicago, has han a ae a seer grr saan —Fraea0 —3 won| PP ndell oe ne 
Sing f =? a Fil —13,§ + 57,242 —91'94 779.6 127 519 ia » incl 
l for has h Buck na Milwe Diff k i eee 43 +4 1,944 750 . 40 Lee 7949 u e Records uded i 
Wi more —s D Com 1ukee 1934 +58, 787 196,790 + erty 3.815 + paged 3,053 rr ish b determi is, Ince n grand 
i . anne 7 93.667 544 5 798 2738 2948-976 ‘ a orp 
eh Ad an 20 os na, | Mont eee 47.728 +2623 4 bas 28.803 + 104.5 301 er in ae nt whaite orated. 
ars real 1 Sas 1207 360 rr + : Fic 30,659 540-3 O y us er 
oO v ' 934 42,47 ),549 14,68 coarse 1,796 t the mi < ® 
H Nise ag b - Bey 1,089 aa Py ty te: 152 ai Beg 158 — eit 35 6 S on e Alth ee ee news 
oa. Wil wns ed Sane He iee.az0 Str as ae cunt Mets #2010 Mandell » LIES ned $100. he ware submitted 
8 e Q2 anni? « 535,6 ‘i 29 °° 35 - 
ral tre ilso > oO 934 52,230 48: ,600 18,99 29,087 13,726 =r M n, M 10 Ww co tte 
orn as n, . 2.1933 tok 83.36 —— 0 28.3 c a ,726 96 H and ass fus Oi as mm 5 d 
bor mo Ye caged mi” ° Diff preg ty 52.209 123,746 i743 oeene Esti pg sar ridin 15 oe to in nia Tae oe 
ent h I pa rle: 19: +612 0 75,8 ; 44 76 36 — 244,565 “351 bas di cto ‘hair - 16.—G mit li ‘ipal y 
ding as re M st eans 934 51,277 75,863 39.36 36,97% 299 867 884,06 ie rs rma e te sh co an 
ing and bee ot five ne. 193 i »277 151,0 ,369 3 73 29,867 1'739 60 ds of th n of orge supr 1d b an urt f d 
la W. ger n orsto 933 126.506 4 get 87.22 an 51 294, 4144 "49g | 8u udde eB th S. eme y th adv or 
arry | L neral mad hor | °° ee nage # 06 .798 a) a3 3,078 LH ger eee mm nly osto e bo yea co ec erti hal 
onti a | % Hi m ev w Y rT 4 97,253 383 4 1,63 23. 536,508 ~ 2,028 sliof er h last n Tr ard “ar th urt omn sem 
ae . Sie ggins ana ice re +. 29,25 383,462 15,589 3,238 —2 pt eg a on s anscri i at rul 1is ent 
age ee " 19% 5 253 $31 612 589 o7 2,4! 334 1e j at sc n h e si 
‘suming te — aa , pitt 2,816,019 + 51/850 TET Bi TTR eet oaliserota dls Ha urday po m chong gees a the follo the 
ales _py ten ich, at sales ed. srookly = 2,619,062 a, 96,713 ncn 1106447 3.481 | OW ration ack. H milton his ent, 0 ep within ollowi 
Doppler, ‘temporary che suaan tes yn... 1983 196,997 1'536,508 + 30,944 aries 101188 $09,347 | f ned and of the e was th Mass eo Prrirogge ublish th - rights 
moti 4 te) ad m 1933 501.37 + 36,505 26 — 14 4 30,46: or f +9 {C m gt e t 
a nd verti >. tes Di 1,375 122 264,12 30.682 48,915 + 78,885 m ope ami e th ch e he ad 8 
; n 3 verti utie rtisi me Niage rift 430 75 . 2.832 238'9 ? 582 51 915 8.885 Hi ore rat ly ird evali yea low vert 
bee ma s in gar 30,429 2 8,29 235 4,25 2,2 » | FIs th ed thi th F er r er is 
sinu lanag isin whi g an a F 193 +70 c 52,1 + 25 4 235,15: —6 0 2, 222,65 $s gra an thi at 1 ra of he co e- 
S er, i g an le V d alls.1933 Bade. 248 5,828 aah ise os 3331/3097 H ndf a ce s ne has nce the wa urt 
and | . ds vy. A 933 274.7 4 ,040 100.5 als 9,460 83% , enry athe ntur wsp H for Le ssn . Ip» 
arv on 1 ales _| Oak Diff 20% 701 4,46 sar ass 84,36 HP igtt =<, y WwW ron y, si ape e his gion nad 
B yng eav pr akla 2,067 = 4 03,618 ; 8 86,¢ 5.85 742 | Pape . his ince rjA was wo of H e a 
ru eal t eb O- nad 193 +72'634 47,26: raat 35,816 Best 5,852,605 Tr. Dut s mot 183 t B s bo rk in j on 
ns roub ecau see 34 72,634 46 52 3,06 35, 16 7,556 5.628, 908 U ton her’ 0. ar rn n or 
s -193 4 B. deat 35,96 a0: i 628,( r’s n va in jou of 
nau Br Again r% le. € | okla oa egy #11098 yt 146 Pgh a ii ‘wane being , founded side, mg in = Colleg 1867 yes 
teneral” pee. wh Promot d ahah 1933 83,621 ett . 1638 7388 208, 196 afiliat ollege i graduated = re wes me where we was Boston 
eral ror ow e +1985 644, 5 59,627 33.5 3 4 + 95, 11° ed hi n 18 of rri leti p ; 
urn Ss n D as *c Di 644,518 42,233 3,549 0,835 163 and him 89 fro l Bo ed 1 etic ron 
th ace ales etr pro Omalt iff 568,16 z 85.4 23'6 5 082 se self , hei mH eav ston 896 acti ni- 
has ee m oit mo aha 193 4 oa bis 293,887 _ 43 , 691 4118 edi rved wit > imn ar- es , wh to E viti 
be Con an m ted ee 934 3, 350 oR7 87 1,89 7,14 as 89% dito a h th nedi W as Oo mi es 
Poin en ipa age ana a ...19338 $> 50 287,210 i 94 — 4 89134) ¥, s t eT iatel enl on, T surv ly P 
ted ma ny r of ser P Dift 521,008 8:87 34,172 265,39 *30°658 ma presid reas rar y|E ham » Tho ives roc 
the | made y, Hol H OT aaa ate ces 85.913 289141 ), 558 oat te ent urer uscri onan, tf ar mas _H , 
cor Vice- a = lar olla a 19: re | 461 23 a oh ,913 16.7 pers 141 995 I th — , = pt aH id P e al 
ny ‘pr Re di id nd tee 934 1,547 252,010 48,25 1, 756 23,75 1, 9,00 n e b nd nanagi ’ . Ri a . Ma sO 
pan esid rect _ 50 0938 = 7 202,26 259 19,35 4 ; 051 096, D8 192 oard fin agl 1c da nd 
ny’s en or ich 933 852 49 268 1214: Ba; B55 216.3: 3,344 and 923 4 all ng eo ugh ell 
om wir cane ap- Philadel ai soass7 aoe 91,283 at nel =oree seri ease | he y chair- Hamilton.” A 
r “4 phi 93 8 33 Py 26 + 30,05: 8,33 + 24°63 308,011 pt ng w K on s 
ad ge a “ 330 208,2 2 053 1 30 636 1,158, 11/¢ ae e as e . ‘ 
vertisi of | p Lay erty $33,082 117,47 Sse 165,2 +149'981 case t r. Ma ditor of presid Davi mp Is 
ng. hoenix ; iff (813,365 ae iis eae mand 199,220 a o the st ndell ca the ee nee Kemp Publi h 
ee 7,27 163,066 + 3,61! 18,239 a. 53,954 | po ate rri vou |e or f s 
- ees 403 70 sik a .619 33.205 = 943 ,118 o4 su ed n- M : of t , orm er 
3% 3,125 15 24 234.68: _ 205 216.18 8.077 pr a us he er 
Diff as ar 194938 Soe 199°263 ead eme cour ae erg | a has United § advert 
aaas Mabe so8T “74 a90 539,07 1388364 t to| York p usiness with tates Schoo! 
—41,90 17,67 Fe 3 529,077 +98! 54 rk » R wit ab 00 
03 93. 578 5,772 576. 77 8,298 ° » roc h ook ol 
+14, a 11,355 ~i6.958 Seer an TH kefeller Cont i pub- 
375 _ 12,738 116. 58 "662.480 E F Cent n the 
138 16,116 92°17 EN er, N 
3 ‘ 06, 026 ae Spe eae SHOL ew 
0,089 tek oa cialists i + 
34.206 5 in Sale ADVE OM 
gz] 349 W s P RTI PA 
Washin romotion of SING NY 
gton S Electrica 
a 1& M 
echa: 
nical 
Products 
Chica 
go, Ill. 
ry 


. = . Se Pe er a Fh SS on aes * 
> : ap OP eae or 
: i er ae ea ¢ 
ye és, 
| ow. 
, | ih ¢ 
Pm < 
eee Pa aes 
| ef eae Yiest, 
ra 
aie ey 
pr _- —$—$—$—————____ — vy ss 
| o 
. eed 
| i 1 | i 
be = 
. +e was 
eee, 
. Pong IF 
+ IS, Ae 
SEAS pesca Be 
: ea MY 
iy Mota! | GA ae ies 
ae NS. GO epi eme : ' . £” . SA al ARS ars 
yee as oe aya! gee ae 4 ’ << AY 5S ee ~~ ete Pee : net eh ns het al op eer ay + PEAS Nic nee tS cape aT Mite gare tog wy wore he ae Sree a. aan BY aes ioe Re eee OS AC ager eee neta 
ete EAA te. o 5) | aaa ia) ty: eee ee ipa gay bei ars gn: A ee cece a say FF ce ey Meee Keke, Eid Ph mee ; J ise ii 2 ee niet = ile, eee ae ey he ees ae ay, se rained 2 =" SHON igre ts GR TE ale Seah Ee . °Y a Saale as ea Ries Bere ts ss a = eee orn BERT, Po Be 
RI ai anPE Sa CEy,  VSULy RMI RLS a 0) 8S aie nt Chases RTA EAA Bie oy CM I a Ce ed ee tolfall. MB Fab WiReay peew ALE oad MANY a gieaniy Wes oe CEO | Ween pA ne as eS ee a 3 Ey Tee Se Aedes 1 aa ey ry pe a (ela EA EN cs TS ee 
er oe Tere 1 ee [a ee we Bg A San bile ae oer hy aie ae pt et IGA ae btn See nk. A : ab Blea amma SE see Rene etter - ieee hee Oe SG aaah pce tires aber kao ay SE Te Ree en ts SPM Sees a Re eg meer Secs yes OU 
pe a Sai ex, A Ea seer crea re rede At See he Raed ane REE cr eR hr ee eae ft Sy: Se = was eee a eK Ne os ete Ye ween eo ee €:. 5 (ee ve rhe hy et San eee Sah pa ae oe Ea TED) peer is Shay Pec a ee ‘ 
A Faiths Wy ae Fae Ae l nee Soh aie ie Z : pe ot SRR Ie Sia Baga el Sarees ana gae Y piienk oe Saree Wes Nee cena |e Bi Oca DS gre Ds gai ae lig 5 fat ee SRN Ie FNS Nam eC pe ane Sid ar a P| Bly geapaeet a Mun fin oo 4 
are Hy eats Pass? Ss se SS eae Le) aR Pa ie Cee Bitz We ee So ie ge: RE oh = oA mele Ge ae 8h a Aaa oe eet ar UA tty Foi” Ree mechs eaten SUE SUB ae ee as lea ese 3 pee rad ee rc Se emcee tear Saar 
Freee, 0). aaNet to a Aa OD Ro Yate 20a od gt eee eee nr No ponieeat oe A aie ice ama 42) ‘ FEC le! rage io bee oh = he Roe eat a Maes ! . Pick tim bey a, ne te is VERGO saben 5! Sa tae Soe 
Lax tee SP te a a a a eel , Oe en an WT Sef sa: pice Rae 2 pa » Ast me a a] ry ey ~ - Ls + nad ah raed > S oy ‘ete 3 aa) a en Aas tee 


. 


28 


ADVERTISING AGE August 18, 1934 
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OTOGRAPHIC 
REVIEW OF THE 
WEEK 


NOW BACKED BY NATIONAL CAMPAIGN 


Tea Garden Products Company containers which won the trophy 

offered by the "Portland Oregonian" for the best glass packages 

at the Pacific coast packaging exhibit last month. The first national 
advertising campaign for these products will be launched soon. 


NEW CAMERA FOR PICTURING SPECTACULARS 


To overcome difficulties in photographing spectaculars, Kaufmann & 

Fabry, Chicago, have mounted this special "Big Bertha" on a truck. 

The lens has a focal length of 52 inches, and plates are 28x34 inches, 

so that fairly large images may be secured even when it is impossible 
to get close to the sign. 


Brown & Williamson's Kool cigarettes joined Times Square night life with this half-block long spectacular 

designed by Douglas Leigh, Inc., and constructed by Federal Electric Company, Inc. The penguin is 

carved out of stone and has 5 that wink. The cigarette is 18 feet long with red Neon fire effect for 
ers produce a rippling water effect in the foreground. 
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M-G-M TAKES HUGE SHOWING FOR ITS CURRENT FEATURE 


“SOMETHING TO 


-, 


Fc.stox<E BROWNS pone 


Outdoor plants in more than 1,000 cities throughout the country are now showing this 24-sheet poster for 
"Chained," current offering of Metro-Goldwyn-Mayer. Donahue & Coe, Inc., New York, is the agency, 


COLOR FOR BEVERAGE THE FRAGRANCE OF A GARDEN 
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THIS LOVELY SOAP..8$0 FRAGRANT ..S80 FINE... 

This & the east Poporkant pe mcdio care ate sey so marreiossiy — goecicr and cress peasy The tome hasd 
wanomacment that the House of © 
Cotcute tees made ta say yoursd * 


scr, feet inhale as 


i Fragrant, moonlit romance marked the return to the national ad- 
vertising fold of Cashmere Bouquet soap after a long absence. Ben- 
ton & Bowles handle the advertising. 


Seminole Flavor Company, Chat- 
tanooga, Tenn., claims honors for 
the first use of a bottle with name 
fused in color for a carbonated 
beverage company. McJunkin 
Advertising Company, Chicago, 
and Owens-lllinois Glass Company 
worked out the idea. 


AGENCY REMODELS ITS CHICAGO OFFICE 


‘ 


Entrance and view of the unusual reception room in the 
revamped Chicago offices of J. Walter Thompson Company: yoed 
diately behind the reception room is space for art and —. 
displays, in which an exhibition of modern photography 's currently 

being shown. 
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